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FROM HANDCRAFTED COCKTAILS 
at a sleek Sky Bar and ultra-luxurious 
suites to kaleidoscopic coastal towns 

and vivid azure seas, life on board Emerald 
Cruises’ brand-new luxury superyachts 
makes for an enchanting getaway.

With handcrafted adventures starting 
at just $568 a day, it’s never been a better 
time to get into the glamourous yachting 
lifestyle for 2022 and 2023. And you’ll want 
to get on board with Emerald Cruises for 
your return to the glorious world of travel.

Apart from two sparkling new  
superyachts, this award-winning cruise line 
was named Cruise Critic’s Editor’s Choice 
for “Best River Cruise for Value” five years in 
a row for their Europe and Asia river cruise 
itineraries. These small ship experts excel at 
providing their ‘Exceptional EmeraldVALUE’ 
where excursions, meals, select drinks with 
lunch and dinner and all tips are included. 
Now they have custom designed Emerald 
Azzurra and Emerald Sakara, luxury 
superyachts able to reach unique ports  
only small yachts can access offering their 
same award-winning value.

Not to mention, Emerald Cruises 
understand travel plans can change, so 
all bookings for 2022 departures come 
with their Flexible Booking Policy, allowing 
you to defer travel plans and transfer to 
an alternate departure date or itinerary 
up to 60 days prior to departure, with no 
Emerald Cruises fees. 

Built for just 100 passengers and 64 
crew, the Emerald Azzurra and Sakara 
promise a truly intimate experience, 

enhanced by highly personalized service. 
After exploring picturesque locales, these 
stylish superyachts beckon with their 
contemporary charms. There’s plenty of 
space on board to find a quiet reading nook 
or relive the day’s adventures with friends. 
Want to chill out? Take a dip in the infinity-

style pool’s cool waters, enjoying equally 
cool panoramic views or indulge your playful 
side with a wide range of marina toys.

 Delight in fresh, locally sourced meals 
with sommelier-paired wine on board; 
you’ll easily work up an appetite for all the 
sumptuous cuisine on offer by participating 
in on board activities with newfound 
friends or venturing to new heights with 
stunning vistas onshore.

Ready to rest? Head to your suite, a 

modern sanctuary of serenity, and sink into a 
peaceful slumber. You’ll awake refreshed and 
ready to explore intriguing destinations.

 A picture-perfect paradise, adventure, 
storied colonial architecture and fascinating 
flora and fauna are all wrapped into the 
charming tropical isles of The Seychelles. 
Nestled off the African coast amid the 
vibrant azure waters of the Indian Ocean, 
this exotic land beckons with promises of a 
laid-back island lifestyle. 

Whether you want to witness nesting 
sites of giant sea turtles, view the rare Coco 
de Mer plant or try fresh, tasty treats from 
the colourful local market, The Seychelles 
will fulfill your wildest travel dreams. Your 
Emerald Cruises Tour Manager is on hand 
to help you uncover the treasures of this 
enchanting destination, sparking a truly 
unforgettable experience.

History comes alive around every corner 
on the mystical shores the Black Sea. 
Diverse destinations abound on our Black 
Sea itineraries, from idyllic, whitewashed 
Greek villages on the island of Mykonos to 
Wisteria-covered tea gardens in Turkey and 
the “Russian Riveria” city of Sochi, favoured 
by the Russian elite. 

Harnessing the best of the East and the 
West, cultures mingle delectably in Istanbul 
and offer a feast for every sense – from the 
buzzing sights, sounds and smells of the 
Grand Bazaar to the awe-inspiring Hagia 
Sophia and Blue Mosque. Treat your palate 
to Lokum (Turkish delights), flavourful 
baklava and apple tea to polish off your 
own Turkish tale. 

PROMOTIONAL FEATURE

A truly intimate 
experience, 

enhanced by 
highly 

personalized  
service.

SAVE UP TO %
WITH THEIR SUPER 
EARLYBIRD OFFER

READY TO PLAN YOUR OWN SUPERYACHT ADVENTURE?
Download your 2022 or 2023 Emerald Cruises’ brochure, or if you  

prefer, have it mailed to you. 2022 and 2023 cruises are booking quickly.  
Book online or learn more on emeraldcruises.ca, 

call 1-833-427-5628 or contact your travel professional.

VOTED BEST RIVER CRUISE LINE FOR VALUE 5 YEARS RUNNING BY CRUISE CRITIC EDITORS PICKS

http://emeraldcruises.ca
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For full program details, visit us online at: carpinsurance.ca

CARP members have a variety of health and housing concerns, 
family and employment situations, interests and responsibilities. 
So we offer protection for every stage of your life, with multiple 
coverage options… because yes, everyone’s needs are different. 

As CARP’s recommended and trusted provider for over 28 years,
The McLennan Group Insurance Inc. works with leading insurers 
who are experts in the design of products for Canadians 50-plus. 

Insurance Programs for CARP Members… a complete protection 
plan with the benefi ts and savings, customer service and value
to meet or exceed the needs of CARP members across Canada.

Call toll-free to speak with our
licensed insurance specialists:
Auto & Home ......1.888.432.3284
Travel .................1.866.943.6017
Health & Dental ...1.877.551.5566
Life ....................1.800.396.4389
Extended Care .....1.877.851.4520
Pet .....................1.844.863.3525
Accident .............1.800.461.5796
Small Business .....1.844.795.7977

The McLennan Group Insurance Inc. and The McLennan Group Life Insurance Inc. are proud to work with several trusted Canadian insurers. 
Auto & Home, Pet, and Small Business Liability Insurance offered by The McLennan Group Insurance Inc. Life and Health Plans offered by 
The McLennan Group Life Insurance Inc. Group rates and certain products may not be available in all jurisdictions. Terms, conditions, and 
exclusions apply, see policy for details. We respect your privacy. Visit carpinsurance.ca to review our Privacy Commitment.

Insurance Programs for CARP Members

Insurance protection that fits your life,
no matter where life’s path may lead.

http://carpinsurance.ca
http://carpinsurance.ca
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Rosemary Counter, who 
wrote our Dolly Parton 
profile on pg. 26, is a 
Toronto-based writer and 
author who is all freelance, 
all the time. Recent 

adventures include a 
historical deep-dive into her 
witch-hunter uncle at The 
Walrus, a missive on 
mom-shaming for The New 
York Times, a defence of 
Cruella de Vil in The Globe 
and Mail and a chit-chat with 
Hillary Clinton and Louise 
Penny for Zed: The Zoomer 
Book Club. You can find her 
sipping an oversized coffee 
in a park, or at www.
rosemarycounter.com.

Ellen Roseman, who wrote 
the introductory essay to our 
money package (pg. 36), is a 
personal finance and 
consumer advocacy 
journalist whose columns 
ran in the Toronto Star for 20 
years. Before that, she was a 
columnist at The Globe and 

Mail and an editor for its 
Report on Business. She is a 
contributing writer at 
Canadian MoneySaver 
magazine and hosts the 
monthly MoneySaver 
Podcast. She’s been teaching 
continuing education courses 
at the University of Toronto 
since 2004, including The 
Smart Consumer, which 
starts in May 2022. Her 
mission is: Demystify money. 
Right wrongs.

22February/MarchON THE COVER
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ON THE COVER 
Dolly Parton, 
photographed in 1984  
by the late American 
fashion and portrait 
photographer, Herb Ritts

Love & Marriage
78   States of the Union 

Shake things up with an 
unconventional approach

How the Other Half Lives
86   Gold Mine An Oscar 

watch primer on the 
gold-statue contenders
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Fellowes probes the 
Gilded Age, plus the return 
of Downton Abbey 
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Inflation and COVID: 
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Movies, Music and more
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Dr. Zachary Levine

24  View Libby Znaimer 

92  Brain Games #82

I’ve just read my first copy of 
Zoomer. Very interesting. 
Good variety. Have you 
thought of a page dedicated 
to Canadian seniors’ stories 
or testimonials?

Antoinetta DeWit

In the background of 
Moses’ cartoon (Dec./
Jan. 2022, pg. 98) 
is a depiction of a 1960s 
Clairtone stereo set that we proudly 
owned when we were first married. 
There were few of them produced 
and I think Wes or Moses must have 
owned one to know what they looked 
like. So thank you for bringing back 
some great memories of us boogying 
to that stereo, and thank you Moses 
for amusing us with your “Last 
Word.”  Paula and Ian Wragge

IN EVERY ISSUE

Keep your ideas coming! 
Share with us on Instagram,  

Facebook and Twitter.

@zoomermag            @zoomermagtravel

@everythingzoomer             @zoomer

YOU TOLD US

82



FOR DECADES I ONLY measured my 
net worth in clothes, with “you’ve got to spend 

money to make money” as my personal finan-
cial motto. It is the sort of attitude, informed 

by the ’80s “dress for success” meets “fake it ’til 
you make it” ethos, that you could only justify 

to yourself, as I did, if you were fashion-industry 
adjacent, as I was. It was a world where you were  

encouraged to channel fantastical – some may say 
delusional – dreams of glamour and excitement, while 

proving you belonged through the haute and the new. It 
was no surprise to my long-suffering father, who provid-
ed school fees and living expenses that often went to $12 
hamburgers at Toby’s Good Eats, $30 Christian Dior lip-
sticks and the like, that my shopping was at an ascending 
ratio of luxury price points to my inability to afford them.  

In the mid ’90s, in the depths of my freelance penury, 
after my father rightfully turned off the tap, I left Corbó, 
a boutique on Bloor Street’s Mink Mile in Toronto, with 
a sleek black garment bag containing a leather Ann 
Demeulemeester maxi pea coat. I was shaking with ad-
renaline – because I had just bagged “the” piece from one 
of the Antwerp 6, the designers who were the ne plus ultra 
of insider cool – but also with fear, because, despite it be-
ing half price, I had just spent a month’s rent on it. 

The payback was predictably miserable – a steady diet 
of Tim Hortons double doubles and honey-glazed donuts 
for breakfast, lunch and dinner, public transit instead of 
my cab chariots awaiting and scary mail deliveries rife 
with late-payment notices. But then there was the payoff. 
About a year later, I had a who-wore-it-best moment with 
supermodel Linda Evangelista, who had the same piece on 
at an event. (Spoiler alert, she did.) This was duly noticed 
by the types of people who notice these types of things – 
the ones who could, at the time, influence my career – and 
my stock went up several notches. 

 It became a pattern. Take the 1968 Valentino couture 
opera coat with its zebra-patterned sequins and con-

trasting feather trim that hung in a vintage shop – a 
swan among the usual ugly-duckling offerings. I just had 
to have it, all the better to vogue in underground night-
clubs. It similarly cost me a rent’s ransom and more en-
suing drama. But when it landed me in a few society col-
umns and on best-dressed lists, the attention from the 
powers that be greased the wheels for a relatively lucra-
tive promotion.

I would not recommend this kind of profligate acting-
out as a means to financial resiliency, the theme of this 
year’s money issue. The magazine is chock full of strat-
egies and solutions to stay the financial course in all as-
pects of your life during social and global upheavals like 
the ongoing COVID-19 pandemic.  

But the package also shows you can be smart about 
money while being true to yourself. Only you can judge 
your value equation. In “Saving Grace”, the story that 
kicks it off, I was heartened to read how Marjorie 
Harris and Jack Batten managed to live large after 
years of frugality.

 Unlike them I had no grand plan, far from it, but 
somehow knew instinctively what would be intrinsic 
to the future I wanted. I had to make it happen by in-
vesting in what I believed would augment the 24/7 work 
I put in to achieve success, and buy myself some amuse-
ment along the way. Over time I have acquired more 
grown up assets, but my Tom Ford-era Gucci purses and 
my Jean Paul Gaultier suits, et al., are the ones that feed 
my soul. Twenty-five years later, the Demeulemeester 
coat is still in heavy rotation and, amortized over time, 
it has more than paid for itself. It has increased in value 
and become a collectible since she stopped designing 
her eponymous collection in 2013. And after the match-
ing dress was featured in Valentino’s 45th anniversary 
exhibition in Rome, I sold the opera coat for five times 
the price I paid for it.

FROM THE EDITOR-IN-CHIEF  & PUBLISHER
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COAT TALES
Wearing the 
leather Ann 
Demeulemeester 
maxi pea coat, 
then and now 

1998

2019

http://everythingzoomer.com




DOWNLOAD FREE EPISODES OF ALL 
SIX CLASSICS TODAY AT CLASSICALFM.CA

BEAUTIFUL STORIES, BEAUTIFULLY READ, FOR A CRAZY WORLD

Marilyn 
Lightstone

Reads

Introducing the sixth book in the series:
E.M. Forster’s 

A ROOM WITH A VIEW
When young Lucy Honeychurch and 
her chaperone – products of proper 
Edwardian England – visit a tempestuous, 
romantic, and passionate Italy, what 
unfolds is a delightfully satiric comedy 
of manners, and a glorious love story. 

Join Marilyn as she paints a gallery of 
characters from Lucy, George Emerson 
and Cecil Vyse, to George’s riotously 
funny father, the novelist Eleanor Lavish, 
and the reverend Mr. Beebe.

OVER 250,000 DOWNLOADS & COUNTING!

http://CLASSICALFM.CA


 BECAUSE IT’S 2022 and the country is in the 
fifth wave of the COVID-19 pandemic, Canada’s 
first female finance minister was making it 
rain money. A month before Chrystia Freeland 

introduced her first budget – in April 2021 – she had 
chaired the Task Force on Women in the Economy, struck 
to address what Prime Minister Justin Trudeau called a 
“she-cession” after statistics showed women lost more 
jobs than men in the pandemic. Her budget included a 
$100-billion stimulus package, includng $742 million for 
low-income seniors whose monthly guaranteed income 
supplements were cut back because they received CERB. 
In December, Freeland announced employment had re-
bounded to pre-pandemic levels, the deficit was shrink-
ing and GDP was growing.

Shrewd, tough and a consummate negotiator, Freeland 
has been a feather in the cap for Trudeau, whose sunny 
ways started with a majority government and gender 
parity in his cabinet, “because it’s 2015.” Storm clouds 
soon rolled in and he had lost several high-profile female 
members over controversies, cabinet shuffles and more 
to electoral defeats in 2021. The squalls continued when 
Canadians returned him to power with back-to-back min-
ority governments in 2019 and 2021.

Like many female execu-
tives who finally get a finger-
tip on the brass ring, Freeland 
was handed some intractable 
tasks by Trudeau. But, before 
he named Freeland his fi-
nance minister in 2020, she 
had earned props for de-
livering a CETA trade deal 
with the European Union in 
2016 and finessing NAFTA II negotiations in 2019.

Widely touted as Trudeau’s successor, the deputy 
prime minister, a role she’s held since 2019, has to steer 
the country through more turmoil as interest rates are 
set to rise, inflation is at an 18-year high of 4.7 per cent 
and the overheated housing market continues to crowd 
out first-time buyers.

In his December mandate letter, the prime minister 
piled on more responsibilities, asking Freeland to deliver 
on 39 commitments. The woman some wags call his “min-
ister of everything” has a lot to lose if she bungles econom-
ic recovery from COVID-19 and alienates western Canada 
with the government’s climate-change plan, and a lot to 
gain if she doesn’t.  —Kim Honey

everythingzoomer.com  FEBRUARY/MARCH 2022  –  11

Focus

FINANCIAL  
STATEMENT

Freeland 
en route to 
delivering her 
first budget, 
2021; (top) 
taking on the 
press in 2016 
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Zoom In Etc
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 QUEEN ELIZABETH II 
ascended to the British 
throne on Feb. 6, 1952, the 

year polio vaccines were tested, I 
Love Lucy ruled the TV ratings and a 
German rocket physicist published 
a book predicting a man named 
“Elon” would lead a human colony 
on Mars. Seventy years later, as the 
Royal Family prepares to celebrate 
the monarch’s Platinum Jubilee, new 
vaccines are combatting the COVID-19 
virus, Nicole Kidman is winning awards 
for playing Lucille Ball in Being the 
Ricardos and SpaceX founder Elon 
Musk is forging ahead with his plan to 
send humans to Mars.

At 95, the Queen still rides 
horses, drives a car and hosts 
receptions. Which suggests she still 
plans to reprise her James Bond skydive 
(from the 2012 London Olympics) at the 
June 2 to 5 Jubilee celebrations. 
 
Uneasy is the head that wears the 
crown, although the hand that wields 
the sword is still steady. At an event 
last summer, the 
Queen insisted on 
using a sword to 
cut a cake, because 
“This is something 
that is more 
unusual.”

In the last year, the Queen has 
reflected on life and aging, noting  
that “None of us can slow the passage 
of time,” and “None of us will live 
forever.” To which a royal footman 
replied, “Of course, ma’am. I simply 
asked if you were ready to take lunch.”

As if having to deal with a son like 
Prince Andrew isn’t enough 
stress. A republican group in 
Britain launched a campaign called 
“Not Another 70” to attempt to 
abolish the monarchy.   

God Save the Queen At the outset 
of the pandemic, she kept calm and 
carried on, channelling the resolve 
she honed during the Second World 
War. During a speech in which she 
championed resilience and unity,  
she rallied Brits and the world 
declaring, “we will meet again” and 
“better days will return.” I’m not  
crying, you’re crying.

The Queen remains as beloved as 
ever. In fact, Australia, which voted 

against becoming a republic in 
1999, plans to rename 
Aspen Island as Queen 
Elizabeth II Island in 
honour of her Jubilee. 
Officials expect the 

island will soon be 
overrun with 
free-range corgis 
and handbag-

wearing locals 
sipping 
gin and 
Dubonnet. 
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THE PEAKS AND  
VALLEYS IN THE JOURNEY  

By Mike Crisolago

THIS WAY UP 

(AND DOWN)

DOWN

Queen Elizabeth with 
Prince Philip, 1952

http://everythingzoomer.com


1.Hawkins J, Colby B, Cherry L, Dunne E., Black elderberry (Sambucus nigra) sup-
plementation effectively treats upper T respiratory symptoms: A meta-analysis of 
randomized, controlled clinical trials Complementary Therapies in Medicine 42 (2019) 
361–365

Elderberry Gummies™
is a new, delicious, sugar free 
and vegan gummy, that deliv-
ers high amounts of pure and 

natural elderberry extracts. 

STAY IMMUNE
STRONG
- All Year Long

M ore than ever, a strong immune system 
is important, in order to stay vital and 

time during the year, so natural immune boosters 
have quickly grown in popularity.   

help increase the strength of our body’s immune 
system. They increase the immune response, add 
more strength to it, and even help screen the body 

SMALL BERRY - BIG EFFECT 
The most popular natural immune booster is 
the elderberry. A lot of mysticism and folklore 
has surrounded this berry in ancient times, as it 
was considered a health elixir. Hippocrates even 
named it “The Medicine Chest”. 
The elderberry contains a high concentration of 

the elderberry its deep purple colour. Actually, the 
elderberry contains more antioxidants than any 

other berry of its kind. Because of 

supporting the body’s immune 
system too.

ELDERBERRIES & IMMUNE 
SUPPORT  
Recently, studies have shown that elderberries 
help support immune response and exhibit a 

1 They seem to work by 
inhibiting the early stages of an infection by 
blocking viral proteins responsible for both the 
viral attachment and entry into the host cells. 

Furthermore, when mixed with other ingredients 
like lemon juice, sage, and honey, elderberries 

the duration and severity of upper respiratory 
symptoms. 1 

THE DELICIOUS WAY TO STAY 
IMMUNE STRONG
New Nordic, the no.1 manufacturer of natural 
health products in Scandinavia, has created a 
sugar free, and delicious elderberry gummy, 
that can help you get concentrated, Swedish 
elderberries, each day, all year long. Just take 2 

a strong immune system. 

Results may vary. Please read the 
information on the box to determine 
if this product is right for you. This 
product is not intended to diagnose, 
treat, cure or prevent any disease. 

ADVERTISEMENT

@newnordic_canada @newnordiccanada
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Bryan Adams’ 
latest is out 
March 11

 IT’S BEEN A long, glorious reign for 
Netflix’s The Crown at the top of the 
hierarchy of family dynasty dramas, 
but the beloved show might be 

deposed this spring. Two new shows 
starring strong matriarchs that could 
maybe rival the Queen are bringing 
some big names to the small screen. 
On Fox, Susan Sarandon stars in the 
musical drama Monarch, as the head of 
“the first family of country music” and 
its empire of complicated characters, 
beginning Jan. 30. In March, Showtime 
airs The First Lady, featuring almost-
EGOT winner Viola Davis (she’s only 
short a Grammy) as none other than 
Michelle Obama. But wait, there’s 
more: It has also cast Gillian Anderson, 
fresh from her own Emmy win for 

playing Margaret Thatcher on The 
Crown, as Eleanor Roosevelt, and 
Michelle Pfeiffer as Betty Ford. 
For fans of historical drama, the 

anticipation is palpable.  
True-crime buffs can get 

their fix from NBC’s The 
Thing About Pam, premiering 
March 8. The six-episode 

adaptation of the Dateline 
podcast of the same name 
stars an unrecognizable Renée 
Zellweger as the infamous Pam 
(I can’t tell you a thing more 
without spoiling it), alongside 
Josh Duhamel and Judy Greer. 
Fresh off the legal thrillers 
Scandal and How to Get Away 

With Murder (which earned Davis 
the best-actress Emmy as Annalise

Keating), producer Shonda Rhimes 
– after a quick detour to England with 
the Bridgertons, because, why not? – 
moves on to the upper echelon of New 
York City. Inventing Anna is a riveting 
tale of con artist Anna Sorokin (a.k.a. 
Anna Delvey, a.k.a. Anna Sorokina), 
who poses as an uber-wealthy Russian 
heiress to swindle the city’s high-
rolling art elites. Catch Inventing Anna 
on Netflix Feb. 11 as the walls slowly 
close in. —RC

 2022 STARTS OFF WITH a bang as a crowd 
of seminal rockers gun for the top of the 
Billboard charts. Pearl Jam front man Eddie 

Vedder drops Earthling (Feb. 11), his first solo album in more than 
a decade, which is chock full of epic ’80s-inspired power ballads 
featuring haunting organs and fierce guitar solos; Original Guns N’ 
Roses members – that’d be Slash, Axl Rose and Duff McKagan, if you 
need a reminder – join the new G&R lineup for the four-track EP Hard 
Skool (Feb 25); and British pop-rock group Tears for Fears shouts its 
triumphant return on the emotionally charged and introspective album 
The Tipping Point (Feb. 25), its first in 17 years. Last, but never least, 
Canadian rocker, Zoomer cover subject and frequent photography 
contributor, Bryan Adams, who was scheduled to start touring Europe 
in January for So Happy It Hurts, finally drops the 12-song album on 
March 11. The video for its titular single, about “freedom, autonomy, 
spontaneity and the thrill of the open road,” as Adams has said, 
features him behind the wheel of a vintage convertible, singing about 
“driving down Trans-Canada One.” The bop-inducing tempo is exactly 
what we need to stay upbeat until spring.  —Rosemary Counter

A CANADIAN TOUR from Halifax to 
Vancouver and all points in between for 
a new album might seem like business 
as usual for Blue Rodeo, but Many A Mile, 
the 16th studio release from the alt-
country legends, almost didn’t happen. 

Singer-songwriters Jim Cuddy and 
Greg Keelor were both deflated after 
2016’s 1000 Arms album and tour, but 
“the last record exacted a toll on Greg,” 
Cuddy says. “He puts everything into 
his music and recording and when it’s 
over, he often has a dip. That one was 
pretty extreme.”

But then COVID-19 hit, and the long-
time collaborators had a chance to 
recharge during lockdown. They wrote 
and recorded the songs separately, 
and the rest of the band hoofed it back 
and forth between Cuddy, at a studio 
in Toronto, and Keelor, in Cobourg, 
Ont., to lay down their parts. The richly 

layered Many A Mile captures a band 
so accomplished that not even physical 
distance can diminish their cohesion.

“The pandemic gave me all the time in 
the world to sit with the songs,” Keelor 
says. “There’s no question this record 
would not have happened without 
it.” Call it the upside to an otherwise 
ghastly global event.  —Kim Hughes

BLUE RODEO
              RIDES AGAIN

A ROCKIN’ 
NEW YEAR
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Viola Davis

Blue Rodeo

Bow Down
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You don’t have to be a Zoomer 
        to love Zoomer Radio 

Max
Age 13

Grade 9
Hillcrest
Village

Lili
Age 11
Grade 7

  Etobicoke

Paloma 
Age 10

Grade 5
St. Clair 

West

HEAR WHAT 
THE KIDS 

HAVE TO SAY AT 
ZOOMERRADIO.CA

Toronto

Zoomer Radio is a station the entire family can agree on! 

But don’t take it from us, take it from the kids themselves. Hear them 

talk about the music we play, how it speaks to them, and how 

they enjoy it more than some of today’s music (take that Drake!).

Clara
Age 5

Sr. Kdg.
Niagara

AJ 
Age 12
Grade 8
East York 

http://ZOOMERRADIO.CA
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CALLING IT A trend may be overly optimistic. But in the seven 
years since Amy Schumer’s brilliantly satirical and viral “Last F--
kable Day” skit – about A-list Hollywood actresses being forcibly 
aged out of babe roles and into mother-in-law parts – 50-plus 
women have been turning up on screens as vibrant, hip and, yes, 
palpably sexual beings. 

Sure, there have always been outliers in casting grown women: 
Meryl Streep in The Bridges of Madison County, Julianne Moore in 
Gloria Bell and anything starring Diane Keaton. But a handful of 
incoming titles suggest a reckoning is underway. 

The recent Sex and the City reboot, And Just Like That…, 
sparked a tsunami of online chatter about women aged 50 who 
look 50 and stylish. Now, from acclaimed actress, writer and 

director Valerie Buhagiar, comes Carmen, a lovely 
Canadian-Maltese co-production starring English 
actress Natascha McElhone as a smoking-hot 
50-something who, after years of serving as her 
brother’s maid, discovers herself – and love, or 
something like it – with a younger man. It opens in 
Canadian theatres this spring.

“As an actress in my 50s, I no longer get to have 
sex or kill anyone on screen,” Buhagiar cracks. 
“We’ve become invisible and most of the time I 
don’t know where I fit in or what I should do next. 
So creating characters that figure it out and arch 
into freedom is uplifting and inspiring. That’s what 
I was doing with Carmen.”

Men in midlife are seeing authentic 
representation on screen, too. Filmmaker Martin 
Edralin’s gently comedic drama and feature debut, 
Islands – about a 50-ish Filipino Canadian man 
who, after years of devoted parental care, finally 
puts romance on the agenda – won the audience 

choice award at the Reel Asian International Film Festival last 
fall, confirming the resonance of its lead, played by Edralin. It 
also opens in Canadian theatres this spring. “The climate,” says 
Buhagiar, “is slowly changing.”  —Kim Hughes

 EVEN IF VIEWERS have to enjoy the big 
screen on their home screens this spring, 
there is a slew of new films worth catching. 

Dame Agatha Christie’s Death on the Nile, her 25th 
novel set aboard a glamorous Egyptian river cruise 
that turns deadly, hits theatres Feb. 11, but like the 
book itself, the film’s release faced unforeseen twists 
and turns, including the cancellation of its leading 
man, Armie Hammer, after sexual abuse allegations 
from several women. No doubt Disney producers 

hope an all-star cast, featuring 
Gal Gadot, Annette Bening and 
Kenneth Branagh – who directs 
as well as plays detective 
Hercule Poirot – and the public’s 
eternal love of Christie will level 
the film’s turbulent trajectory. 
Batman is also back with 
Twilight’s Robert Patterson, after 
Ben Affleck hung up the cape, in 
Matt Reeves’ reboot The Batman 
(March 4). This version looks 
at the superhero as a rookie, 
protecting Gotham from a gaggle 
of eccentric villains: Zoë Kravitz 
as Catwoman, Paul Dano as the 
Riddler and an unrecognizable 
Colin Farrell as the Penguin – 
whose own HBO spinoff series is 
currently in development. 

Viewers after lighter rom-com 
fare are in for a sweet Valentine’s 
Day treat with Marry Me (Feb. 11). 
Jennifer Lopez plays a superstar 
singer who swaps her cheating 
fiancé for a stranger (a bumbling 
Owen Wilson) she plucks from 
the audience and marries on 
the spot. (Don’t question the 
premise too much and enjoy 
the soundtrack with six new 
J-Lo songs featuring Colombian 
singer Maluma.) And while you 
might not usually catch a kids’ 
movie, Pixar’s Turning Red has 
a surprise Toronto setting, 
complete with streetcars and 

skyline, where a tiger mom (voiced by Sandra Oh) 
has a tween daughter (Mei Lee) who turns into a red 
(trash) panda every time she gets angsty. Turning Red 
hits theatres on March 11 – just in time for a March 
Break matinee with the kiddos.  —Rosemary Counter

Movie Night
Natascha 
McElhone 
as object 
of desire in 
Carmen

Valerie Buhagiar

Martin Edralin

Zoom In Etc

50 AND
FABULOUS

Sandra Oh
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Toll-Free: 1.888.432.3284 • Online at: carpinsurance.ca

First, Ontario homeowners can save with reduced base premiums. 
Then by combining your auto & home policies into one convenient 
Personal Choice package, or if you’re claims free, you’ll save more! 
And the news gets better for Premier Homeowner policyholders; 
your discounts have been increased for higher deductible options.

Premiums vary based on individual factors and coverage selected, 
but don’t you owe it to yourself to fi nd how much you can save?

Let our licensed specialists help select the right coverage for your 
needs, and provide your quote. We’re here for your protection.

Would you like an easy way 
to save even more?

To score an additional discount when 
you’re buying or renewing your home 
insurance, simply provide us consent 
to access your credit information.

It’s confi dential, it’s secure, and 
you could save as much as 60%.

Auto & Home Insurance
for CARP Members

Auto & Home Insurance for CARP Members is offered by The McLennan Group Insurance Inc. and is underwritten by Northbridge General 
Insurance Corporation, Traders General Insurance Company or Zenith Insurance Company, depending on your province of residence. Premiums 
and eligibility for group program will vary for specifi c drivers depending upon individual factors. Group rates and certain products may not be 
available in all jurisdictions. Terms, conditions and exclusions apply, see policy for details. Visit carpinsurance.ca to review our Privacy Commitment.

Lower insurance rates for Ontario homeowners

http://carpinsurance.ca
http://carpinsurance.ca
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10 court appearances and 
$50,000 in lawyer’s fees to 
settle his parents’ estate. 
And they had a will. “There’s 
the business side to being an 
executor, and then there’s 
the emotional side,” he 
writes. From explaining the 
role of an executor and what 
it entails (“be prepared to 
encounter human behaviour 
at its worst”) to flagging 
three signs that settling 

answers. It helps that the 
ex-journalist, who once 
covered cryptocurrency, 
has a reporter’s eye for the 
telling details. When he was 
an intern at the Toronto Star 
in 2013, Lou sank “all his 
savings” – he doesn’t say 
how much, but admits he 
was a millionaire by 2017 
– into Bitcoin, and even 
gave some to his parents 
as a Christmas gift. He 
watched the value of his 
coins tank to a low of $200, 
then bought some more. 
Lou traces Bitcoin’s origins, 
its peaks ($20,000 a piece 
in 2017) and troughs ($2 in 
2011), the main characters 
(like Gerald Cotten, the 
founder of QuadrigaCX, 
which collapsed after his 
mysterious death in 2018) 
and the emergence of 

competing altcoins, as well 
as cryptocurrency scams 
and blockchain technology. 
He describes his adventures 
and misadventures as a 
spender, trader, investor 
and “miner” – people who 
own and make money off 
“servers,” the electricity-
hogging, modified 
computing machines that 
facilitate transactions. It’s a 
compelling read that is part 
cautionary tale for schemers 
and part catnip for get-rich-
quick dreamers.

> EXECUTOR HELP: HOW 
TO SETTLE AN ESTATE, 
PICK AN EXECUTOR AND 
AVOID FAMILY FIGHTS  
By David E. Edey
• Montreal financial planner 
David Edey wrote this book 
after it took seven years, 

> ONCE A BITCOIN 
MINER: SCANDAL 
AND TURMOIL IN THE 
CRYPTOCURRENCY WILD 
WEST By Ethan Lou 
• For anyone who ever 
wondered what Bitcoin 
is and how digital money 
works, Ethan Lou has the 

Wealth
Wise

Whether you’re 25 
or 65, these titles 
will inspire you to 

look after your 
hard-earned cash 

By Kim Honey 

http://everythingzoomer.com


SHAOLIN TAI CHI
WITH MASTER DAO
Master Dao teaches 

restorative Tai Chi for better 
mental and physical health. 

HEALING YOGA 
WITH DEBORAH DEVINE

 Deborah Devine 
instructs gentle yoga for 

Real People with Real Problems. 

NEW  ANJELICA’S 
KETTLEBELL WORKOUT 

Anjelica Scannura leads a kettlebell 
workout to boost core strength and 
stability, burn fat and build muscle.

GET YOUR HEART RATE UP 
THIS FEBRUARY WITH ONETV!

GREAT ROMANCE MOVIES

VISIT ONETV.CA FOR FULL SCHEDULE
ROGERS 265 / IGNITE 340 or say “ONETV”   |   BELL  606 / FIBE 1606   |   SHAW DIRECT 420   |   COGECO 798   

OR CHECK YOUR LOCAL LISTINGS

CALL YOUR CABLE PROVIDER TO SUBSCRIBE TODAY!

THE EXERCISE & 
ENTERTAINMENT 
CHANNEL

http://ONETV.CA
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an estate will be a long, 
drawn-out process (warring 
siblings, second marriages 
and no will), Edey uses real-
life cases to illustrate his 
points. Being an executor is 
“thankless,” because, even if 
all goes right, “it will be seen 
by the beneficiaries as  
having been no big deal.” He 
includes chapters on digital 
assets, handling delicate 
talks about estate planning 
with aging parents and what 
to do with pets, vacation 
properties and businesses. 
“Writing a will is difficult,” 
he says. “Leaving a loved one 
to blindly figure everything 
out is much worse.” 

> BALANCE: HOW TO 
INVEST AND SPEND FOR 
HAPPINESS, HEALTH AND 
WEALTH By Andrew Hallam 
• Former teacher Andrew 
Hallam exposes “the 
madness of marketing,” 
where acquiring stuff is 
seen as the epitome of 
success, and the quest for 
money keeps the hamster 

wheel spinning. “That’s why 
... the word ‘enough’ is far 
healthier than the words 
‘rich’ and ‘more,’” he writes. 
In the latest book from the 
bestselling Canadian author 
of Millionaire Teacher, 
who built a million-dollar 
portfolio by his late 30s on 
a teacher’s salary, Hallam 
urges us to think of success 
as a four-legged table, 
where, in addition to “enough 
money,” we also need strong 
relationships, physical and 
mental health and a sense of 
purpose. From buying cars 
to investing to retirement 
planning, he shows us how 
to “get the biggest life-
satisfaction buck.” Hallam 
urges us to ask one question 
before we shell out for a big-
ticket item: “Would I still 
buy this if nobody else could 
see it?” Part manifesto, part 
self-help book, Balance uses 
behavioural science and real-
life examples to prove money 
can’t buy happiness. 

NEXT-GEN FINANCE 
FOR YOUNG ADULTS

> MONEY LIKE YOU MEAN 
IT: PERSONAL FINANCE 
TACTICS FOR THE REAL 
WORLD By Erica Alini
• This personal finance book 
is for the young and the 
feckless, and Erica Alini, 
the former national 
online money reporter 
for Global News, is not 
afraid to tell millennials 
and older Gen Zers how 
to stop struggling and 
meet their financial 
goals. These days, the 
younger generations 
have more choice than 
ever – a dazzling array 
of credit card options, 
not to mention apps 
that allow them to 

buy now, pay later 
or even purchase 
stocks – but they 
can make costly 
mistakes “with a 
few thumb strikes.” 
Alini parses the 
many “species of 
debt,” goes over 
side hustles, Bitcoin 
investing and even 
“the pesky but oh-
so-crucial subject 
of whether and how 
to accept financial 
help from the Bank 
of Mom and Dad.” 
As for retirement, she gives 
a clear-eyed overview, 
detailing how pensions have 
disappeared, how it takes 
longer to establish a career, 
how younger generations 
are living longer and how 
low interest rates make it 
harder to grow your money. 
She absolves her readers of 
blame or shame for failing 
to emulate their parents’ 
financial goals and, in the 
wake of “corona-mageddon,” 
advises them to use the  
book as a resource to 
“embrace the challenge  
and fight back.” 

> THE RULE OF 30: A 
BETTER WAY TO SAVE  
FOR RETIREMENT  
By Frederick Vettese

• The latest from Frederick 
Vettese, the author of the 
2020 bestseller, Retirement 
Income for Life, is for young 
adults who wonder how 
much to save for retirement. 

Vettese uses a fictional 
young couple, Brett and 
Megan, to show how 20- and 
30-somethings will be set 
for retirement at 65 if they 
allocate 30 per cent of their 
gross pay to mortgage (or 
rent) expenses, retirement 
savings and, if they have 
children, daycare. 

The costs within that 
envelope will vary from 
year to year, and retirement 
savings will not always be 
the No. 1 goal. “You shouldn’t 
be bullied by retirement 
experts into saving more 
than you can afford,” Vettese 
writes. “They might believe 
that young people can and 
should bear any amount of 
financial deprivation, but 
I don’t buy it.” You should, 
however, buy this book 
for your adult children – 
especially if you want to drop 
a big hint about grandkids. 

Join Zed, The Zoomer 
Book Club. Go to 

everythingzoomer.com/
zed-book-club.

http://everythingzoomer.com
http://everythingzoomer.com/zed-book-club
http://everythingzoomer.com/zed-book-club


Do you or someone you know suffer 
from chronic pain? You are not alone;  
it’s more common than you think. As many as  
1 of 4 Canadians over age 50 battles chronic 

pain. It’s a leading cause of disability globally and is linked 
to reduced quality of life, decreased social connections and 
lost productivity. 

The two largest groups of chronic pain sufferers are those 
who suffer from pain due to an inflammatory state (e.g. arthri-
tis) or injury to underlying tissue, and those who suffer from 
neuropathic pain that’s caused by nerve irritation or damage.

Cannabinoids are proven to play a role in  
relieving inflammatory and neuropathic pain. 
CBD (cannabidiol) and THC (tetrahydrocannabinol) are 
two common cannabinoids found in cannabis that help  
inhibit the sensation of pain. There’s accumulating evidence 
to support their use in treating chronic pain. They may be 
a safe alternative as they do not have the risks and side- 
effects associated with opioids. Studies have also shown 
that when cannabinoids are used with opioids, the combina-
tion can result in a dramatic reduction in the dose of opioids 
needed to relieve pain.

Multiple randomized control trial (RCT) results demon-
strate CBD and THC efficacy in spasticity and pain in mul-
tiple sclerosis and rheumatoid arthritis inflammatory pain. 
THC may play a greater role in treating neuropathic pain, 
and CBD is effective for reducing inflammation. Most trials 
showed pain reduction but higher THC doses were limited 
by THC side-effects (e.g. dysphoria, anxiety). Increasing the 
CBD dose while limiting oral THC may result in better chronic 
pain relief with limited psychoactive and motor side-effects. 
 
Backed by scientific research: Cannabinoids 
affect the endocannabinoid system (ECS), which 

is involved in regulating inflammation and pain 
sensation. The ECS includes CB1 cannabinoid receptors, 
prevalent in the nervous system, and CB2 receptors, prevalent 
in the immune system. THC works on CB1 and CB2 receptors, 
whereas CBD has multiple pathways to decrease inflam-
mation. CBD and THC also work synergistically with beta- 
caryophyllene (BCP), a terpene that binds to CB2 receptors to  
control inflammation.

Pharmaceutical technology is needed to increase 
oral CBD and THC absorption and to maximize 
effect. Oral CBD and THC ingestion results in only 8-12%  
absorption into the bloodstream. Better absorption increases 
the efficacy of both ingredients. Opticann uses patented phar-
maceutical technology, VESIsorb®, in its CB4 Relief softgels 
with 25 mg CBD and 13 mg BCP. VESIsorb® is clinically proven 
to increase absorption by 440% (4.4x) and 3 times faster than 
conventional CBD capsules. CB4 Relief is a THC-free product 
best suited for daytime use. CB4 Relief-T softgels also contain 
low-dose THC (0.75 mg) for added effect and are suitable for 
nighttime use.

Breakthrough pain can be treated with quick-acting prod-
ucts. Opticann’s CB4 Control strips developed with VersaFilm® 
enable more rapid absorption from under the tongue (less 
than 5 minutes) compared to capsules and liquids. Each strip 
contains 10 mg CBD and less than 0.2 mg THC.

For localized use on the skin, CB4 Relief Deep Rub Topi-

cal Gel delivers CBD using technology proven to improve CBD 
penetration across the skin and into the tissue below for max-
imum and quick effect. 

Talk to your doctor, pharmacist and Opticann’s  
Patient Care Team about Opticann’s products.
They can advise you on dosage, drug interactions and pre- 
cautions. Learn more and register at opticann.ca 

SPONSORED CONTENT

PRESENTED BY

Product images and labels are 
provided for illustrative purposes 

only. Actual labels may vary.

CB4 RELIEF SOFTGELS

CB4 RELIEF DEEP 
RUB TOPICAL GEL

CB4 RELIEF-T 
SOFTGELS

CB4 CONTROL 
STRIPS

C.A.R.P.
MEMBERS
RECEIVE 15% OFF 

all products 
purchased through 

OPTICANN.CA

This article is referenced to internal data and/or independent third-party medical literature. References available upon request.

 NEW HOPE
IN THE BATTLE AGAINST

CHRONIC  
PAIN

Relief from CBD is  
backed by clinical research

http://opticann.ca
http://OPTICANN.CA
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Zooming Vitality

The ER 
Diaries
Dr. Zachary Levine 
gives us the 911 

THE CASE
A 93-year-old woman, who 

lived independently, arrived at the 
hospital after falling at home. Her 
left leg seemed shortened and ex-
ternally rotated. She was alert, but 
not sure what happened. She re-
membered  being in her kitchen and 
then waking up on the floor. Her 
son, who was visiting, called 911, 
and said she seemed to suddenly lose 
consciousness. 

THE SYMPTOMS
She was not confused when 

she awoke and had no infectious 
symptoms, but she was in pain. A 
shortened, externally rotated leg 
is one of the signs of a hip fracture, 
which is common after falls and is 
associated with significant morbid-
ity and mortality in older adults.

THE TESTS
The ER doctor must deter-

mine the cause of the fall, includ-
ing sinister causes such as a brain 
problem (a mini-stroke or seizure), a  
syncope (fainting from a transi-
ent insufficient blood supply to the 
brain) or a heart problem. Infections 
or metabolic disturbances can also 
cause weakness or unsteadiness.

An X-ray confirmed a hip frac-
ture and an orthopedic surgeon de-
termined she needed surgery, which 
is most often the treatment to allow 
the person to walk again with a stable 
hip. To determine why she may have 
lost consciousness, the doctor or-
dered an electrocardiogram (heart 
tracing), urine and blood tests. The 
patient had a CT scan of the head  
to look for stroke or traumatic brain 
injury from the fall, a chest X-ray 

and X-rays or CT scans of areas that 
might have been injured.

THE DIAGNOSIS
The patient’s investigations 

were largely normal, aside from the 
fracture. The fall, however, was still  
not explained. The patient was mon-
itored in the ER overnight. While 
on the cardiac monitor, the pa-
tient’s heart rate would sometimes 
slow down or speed up. A cardi-
ologist diagnosed dysfunction of 
the sinus node (previously called 
sick sinus syndrome), which nor-
mally produces regular electrical  
impulses that causes the heart to 
beat. In sinus node dysfunction, it 
can stop producing beats tempor-
arily, sometimes alternating with  
episodes of multiple rapid beats. 
When the heart doesn’t beat, 
blood is not pumped, which is 
life-threatening. 

THE OUTCOME
A pacemaker was insert-

ed under the skin of the patient’s 
chest with wires into the heart 
to produce regular electrical im-
pulses. Some pacemakers can also  
defibrillate – or shock – the heart if 
there is life-threatening arrhyth-
mia. The hip fracture was repaired, 
and the patient spent three weeks in a 
rehabilitation facility before she was 
discharged, with home-care services 
in place.  

Dr. Zachary Levine is chief of emergency 
medicine at McGill University Health Centre 
and associate professor of emergency 
medicine at McGill.
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Zooming View

TOOK IT AS A SIGN  OF 
the return to normal, even 
though the parking ticket 
cost nearly twice what I re-

member. I had stopped at a neigh-
bourhood restaurant for takeout 
soup. “Is that your car?” asked a guy, 
sitting in the window. My first ticket 
since the pandemic hit cost $50. And 
it was not even close to rush hour. 

It seems like everything is much 
more expensive these days. But, 
unlike the ticket, finding what I 
am looking for makes me so happy 
it blunts the price pain. I recently 
scored a bottle of my favourite Italian 
olive oil for $15.95. It had been mis-
sing from the shelves for more than 
a year, and the store owner told me 
the distributor had changed hands. 
Getting an answer like that is one 
reason I shop at an independent gro-
cer. The 750 ml bottle cost 50 per cent 
more than the last time I bought it. I 
would have paid more.

During the height of Omicron, my 
brother Sam insisted I get a pulse 
oximeter, a small, finger-tip device 
that measures blood oxygen levels. 
There was a large selection online 
for around $30, but they were all on 
back order. No pharmacy I tried had 
any in stock. I was delighted when a 
medical supply place told me a ship-
ment was coming the next day. The 
new price: $79.99.

I don’t mind paying more when 
there is a human to help me. (I have 
long since started adding large tips 
for the people who put my bread in 
a bag or hand me a takeout lunch.) 
But when there is a problem online, 
the only recourse is a long wait on 
hold for a customer service rep half-
way around the world. And it seems 

Inf lationary  
Measures
By Libby Znaimer

I like every virtual solution causes an-
other problem.

After staring at that ticket for days, 
I tried to pay it online. I’ve used the 
city’s payment system many times, 
but, much to my surprise, my recent-
ly upgraded World Elite Mastercard, 
which I had used earlier that day, 
was declined. I tried my company 
card with the same result.  

After 25 minutes on hold, the good 
news: The problem was not me – it 
was with the credit card company. 
The Mastercard rep said something 
about a policy against paying the fine 
with their card. It made no sense to 
me, but I felt smug about my solu-
tion. As a zoomer, I still have a stash 
of cheques, so I crossed out the 19 in 
the dateline and filled one out. My 
husband, who is older, keeps a book-
let of stamps, and knows where the 
nearest mailbox is located! I mused 
it was a good thing this wasn’t hap-
pening to a millennial. 

Meanwhile, I started receiving in-
creasingly aggressive emails ask-
ing me to sign the authorizing docu-
ments for my Mastercard, which I 
had upgraded over the phone with a 
rep at my local bank. Unfortunately, 
I didn’t get her name right and she 
didn’t leave her contact info. 

I was very proud of myself when I 
figured out they were texting a pass-
word I needed to access the docu-
ments to the landline I still have at 
home. I tracked down my banker, ex-
pecting a thank you. “What do you 
expect, if that’s the number on file?” 
she asked. After another long hold, I 
changed my contact number on re-
cord to my cell. It’s actually a com-
pany phone – a perk. I was convinced 
that would be the end of it. 

A few days later, I received my 
personal bank statement at work 
– which was odd but not alarming, 
until I tried to make a charitable 
donation online. At least they gave 
a reason for declining the trans-
action. My billing address did not 
match the address on file, which 
someone had changed to my office 
address to match the phone. Time 
to call customer service again …

As of this writing, things have 
not returned to normal and I have 
nothing better to do than wait on 
hold. But I did hear back from both 
Mastercard and the City of Toronto. 
My card was declined because of a 
technical glitch, not a policy. They 
promise it will work the next time I 
get a parking ticket. But I’m defin-
itely holding on to those cheques. 

Libby Znaimer (libby@zoomer.ca) is VP 
of news on AM740 and Classical 96.3 FM 
(ZoomerMedia properties).

“I don’t mind 
paying more when 
there is a human to 
help me. But when 
there’s a problem 
online, it seems 
like every virtual 
solution causes 
another problem” 

http://everythingzoomer.com
mailto:libby@zoomer.ca


1- “White Mulberry Supplementation as Adjuvant Treatment of Obesity”, Journal of Biological Regulators and Homeostatic Agents., 
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*Results may vary. Always read the information on the box before taking any product. Zuccarin Diet can be taken as a compliment to a 
healthy lifestyle that incorporates a calorie reduced diet and regular physical activity.  

BLOCK CARBS
Key ingredient helps

MULBERRY LEAF EXTRACT NEWS

ADVERTISEMENT

TESTIMONIAL

I FINALLY LOST THE 
WEIGHT!
“A few years back I was 
tired, craving sugar and 
overweight, and I suspected that it was 
because of too many carbs. When I 
started taking Zuccarin Diet, I noticed 
how much better I felt.  As a nice “side 
effect”, I started losing weight and I 
have now reached my desired goals. My 

asking me how I lost the weight, and I’m 
happy to reveal it was with the help of 
Zuccarin Diet*. I strongly recommend it.”  
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Are you struggling to lose weight or to better stabilize your blood sugar? 
Then consider mulberry leaf extract. This less known herb has been used for 
centuries in Asia.

In recent studies, scientists have found 
a compound in mulberry leaves called 

1-DNJ, which helps reduce carbohydrate 
digestion. This compound simply interferes 
with regular breakdown of carbs, so they may 
pass through you, instead of being absorbed. 
This is good news for your blood sugar levels 
and even more, your weight! 

In Italy, scientists set out to test the weight loss 
power of mulberry leaf. They conducted a 90-
day study with two larger groups of people. 
Both were put on a calorie-controlled diet, but 
one group took a mulberry leaf supplement 
(Zuccarin DietTM) at each meal. The results were 
impressive.  

STUDY RESULTS

After 90 days the mulberry leaf group showed 
an average weight loss of 20 pounds. They lost 
10% of their total body weight and 3 times 
more weight than the control group (people 
not taking mulberry, but on the same diet). 1

Mulberry leaf extract is sold in Canada as 
the product Zuccarin Diet™ . Its available at 
participating pharmacies, groceries, health 

food stores and online. For more information 
or a discount, please visit www.newnordic.ca 

http://www.newnordic.ca


    

RHINESTONE 
COWGIRL 
Parton promoting 
The Best Little 
Whorehouse in 
Texas, which 
also starred Burt 
Reynolds, 1982
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N OLD TELEVISION CLIP RECENTLY made 
new rounds on social media. Barbara Walters, 
having just “made it” as on-air talent in the old 
boys’ club of broadcast journalism in 1977, is 

perched on one stiff leather couch opposite Dolly Parton. 
Tresses teased tall and an oversized blue rose tucked be-
hind her ear, she is being bombarded by questions, with 
undertones varying from condescension to disdain. 
“Dolly, did you look like this when you were a kid? Is it ‘all 
you’? Do you ever feel that you’re a joke?” 

Even if she would have rather sucker-punched Walters, 
Parton – the Nashville, Tenn., singer-songwriter then on 
the cusp of superstardom – smiles sweetly and answers 
with grace. “It’s certainly a choice,” she begins, before 
dealing out a trademark Dollyism. “I would never stoop 
so low as to be fashionable.” And then, as if she could see 
the future in a crystal ball, she delivers a telling take in 
her soft Southern drawl. “All of these years, people have 
thought the joke was on me, but it’s actually been on the 
public. I know exactly what I’m doing, and I can change 
at any time.”

And she has transformed: from country queen to pop 
star, singer to actress, business tycoon to philanthrop-
ist. Still rocking big hair and big boobs, she’s also exact-
ly the same – thanks to impeccable makeup atop a wrin-
kle-free face – as if she’s kicked up her six-inch stilettos 
and waited patiently for the world to embrace her trade-
mark, country-glam look and laud her third-wave fem-

inism, business acumen and big heart. 
All I know for sure is that, when the world went to hell in 

2020, Parton emerged as an unlikely hero. While the pan-
demic turned most people’s lives upside down, she prom-
ised light at the end of the tunnel with a US$1-million 
donation to Vanderbilt University Medical Center’s 
COVID-19 research fund, which proved critical in the ear-
ly stages of the Moderna vaccine’s development. The day 
she received her first shot in May 2021, she wrote a viral 
take on her 1973 hit “Jolene” to raise awareness. “Vaccine, 
vaccine, vaccine, vacciiiinnne,” she sang. “I’m begging of 
you, please don’t hesitate.”

If there were one earthly being we could all rally around, 
it might be Parton, who after a half-century in the spot-
light has proven to be all things to all people: gay icon, 
good Christian, third-wave feminist and Black ally. In 
1997, she sparked the revitalization of a historically 
Black Nashville neighbourhood when she used royalties 
from her songwriting credit on Whitney Houston’s ver-
sion of “I Will Always Love You” to buy a commercial com-
plex in 12 South for her office. In 2020, just months after 
George Floyd was murdered by a police officer, Parton did 
not mince words when she told Billboard magazine: “Of 
course Black Lives Matter. Do we think our little white ass-
es are the only ones that matter?”

One of America’s richest self-made women, she is loved 
by grandmas who tune into her songs on the radio and 
younger generations who discover her by refreshing 

The country star teams up with literary star James Patterson on Run, Rose, Run, 
and ends up inventing a new genre — the musical novel By Rosemary Counter 

Portrait Photography by Herb Ritts
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their feeds on social media, where Parton has 5.2 million 
followers on Twitter and 4.3 million on Instagram. This is 
thanks, in part, to her goddaughter, Miley Cyrus, whose 
cover of “Jolene” went viral, again, most recently when 
she performed it with her sister Noah on her New Year’s 
Eve television special. 

At 76, it is safe to say Parton, the original influen-
cer, is having the time of her life. Just read the head-
lines: Time named Parton one of 2021’s most influential 
people; People chose her as a 2021 Person of the Year; 
the New Yorker dubbed the nation “The United States 
of Dolly Parton” and the New York Times summed it up 
nicely by asking: “Is there anything we can all agree on? 
Yes: Dolly Parton.”

As for me, I’ve been fan-girling since Parton played 
can’t-get-a-break secretary Doralee Rhodes in the 1980 ca-
reer-revenge fantasy 9 to 5. Just typing the film’s title has 
the song playing on a loop in my head: “9 to 5, for service 
and devotion/You would think that I would deserve a fair 
promotion/Want to move ahead but the boss won’t seem to 
let me/I swear sometimes that man is out to get me!” 

It was ironic, considering I’d never had a job at that 
point, but no matter. While members of my high school 
feminist club painted posters of inspirational quotes for 
International Women’s Day, I skipped Eleanor Roosevelt 
and Mother Teresa in favour of this Dolly Parton gem: “I’m 
not offended by dumb blonde jokes because I know I’m not 

dumb. And I also know I’m not blonde.” I was instantly sold 
on whatever brand of feminism Dolly was selling. 

HESE DAYS, PARTON’S smarter-than-I-look 
shtick is the calling card of many self-branded, 
pop-culture personas-turned-empires – Kim 
Kardashian, Paris Hilton, Drew Barrymore, 

Reese Witherspoon – but Parton did it first and has been 
at it for decades longer. Her sparkly brand of “Dumb 
Blonde” (also the name of Parton’s 1967 debut single), has 
never wavered, nor has her sense of humour. “It costs a lot 
of money to look this cheap!” she often declares.

Of course, if you think Parton’s anywhere near dumb 
or cheap, then her strategy to disarm has worked. If she 
looked like Warren Buffett, we’d probably give her way 
more credit for being business savvy. Among her many, 
many, many endeavours are Dollywood, where Parton’s 
official title is Dreamer in Chief; Sandollar Productions, 
the company behind the much-loved ’90sTV series, Buffy 
the Vampire Slayer; and Dixie Pixie Productions, her new-
est company, which is currently collaborating on Netflix 
specials.  

Then there are the brand partnerships, which include 
everything from her “Scent from Above” perfume to holi-
day bakeware at Williams Sonoma. Consumer branding 
is tasked to Gary Krakower – a graduate of Toronto’s York 
University, who was born and raised in Montreal – the 

ALL OF THESE YEARS, PEOPLE HAVE THOUGHT 
BEEN ON THE PUBLIC. I KNOW EXACTLY WHAT 
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vice-president of licensing for IMG, a New York-based 
global events and talent-management company. His first 
meeting with Parton was unforgettable. “She mentioned 
that she really loved red shoes,” recalls Krakower. “She 
said, ‘I can’t express it, but I can sing it,’ and then, off the 
top of her head, she sang a two-minute song about red 
shoes.” So can we expect Dolly-brand red pumps any time 
soon? “Stay tuned,” he teases. 

Naturally, Parton is very, very busy, starting many days 
at 4 a.m., when she meets with her team to tackle a daily 
“ask Dolly” to-do list. Her manager has said they turn 
down 90 per cent of requests for her time, with the win-
ners offering “minimal Dolly time and maximum expos-
ure.” It makes me absolutely giddy that I’ve made the cut. 
And very nervous. 

“Please call me Dolly!” she giggles, when I mumble hel-
lo over the phone. I have 20 minutes and not a second 
more to try to understand a woman that Cyrus described 
as “the world’s most impeccably purposeful walking con-
tradiction.” Her goddaughter also said, “There’s a theory 
that you shouldn’t meet your heroes, but I wish everyone 
had the chance to meet Dolly Parton, because she’s even 
better than your sparkliest dreams.” We’re chatting about 
the newest endeavour in the ever-expanding Dollyverse, 
her first novel, Run, Rose, Run, co-written with another 
business dynamo, bestselling author James Patterson. 
Dolly and Patterson are old friends who found success and 

superstardom doing what they’d probably be doing any-
way. “I don’t work for a living, I play for a living,” Patterson 
says about his literary career as the world’s bestselling au-
thor of – no, this is not a typo – more than 200 novels. “We 
like each other because we’re proud of our success,” Parton 
says. “But we don’t have big heads,” Patterson interrupts. 
“I have big hair!” she counters. “I used to have it,” he says. 
No worries there. “You can borrow one of my wigs!” 

If this banter’s any indication, writing Run, Rose, Run 
must have been an absolute blast. Patterson pitched the 
collaboration, Parton was “terribly flattered,” and togeth-
er they fine-tuned the plot about wannabe country singer 
AnnieLee Keyes and grand ol’ Nashville queen Ruthanna 
Ryder. “He knows how to tell a story and I can write a song, 
but once we started writing we had a wonderful face-to-
face,” Parton says. “We had a good time!” Patterson con-
firms. Before they knew it, they’d invented a whole new 
genre that you might call a “musical novel,” where songs 
are written into the story and vice versa. “It’s a novel with 
a soundtrack,” says Patterson, “I don’t think anyone has 
ever done this before.”  

They’re clearly in sync, but their trajectories couldn’t 
have been more different. Patterson took the conven-
tional route and got a degree, while Parton hated school, 
and couldn’t wait to finish. The day after she graduat-
ed high school, she hopped a Greyhound to Nashville to 
find the country superstardom she’d been chasing for 

HER EMPIRE  
From theme parks to 
fragrance: Parton's 
2021 People's person 
of the year cover and 
her 2020 biography

THE JOKE WAS ON ME, BUT IT’S ACTUALLY 
I’M DOING, AND I CAN CHANGE ANY TIME
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HER GREATEST HITS  
Opposite: "Jolene"; "I Will  
Always Love You"; with  
Barbara Walters in the  
'70s; starring in 9 to 5 and  
attending the Steel Magnolias 
premiere in the '80s. Right:  
With goddaughter 
Miley Cyrus, 2019
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as long as she could remember. (It's where Dolly met 
Carl Dean, her husband of 55 years, at the Wishy-Washy 
Laundromat.) By then, the seeds had been planted for 
Parton’s over-the-top, hyper-femme signature style. 
An ample-bosomed early bloomer, who was bullied for 
her (undeserved) bad reputation, Parton subverted 
the gossip mill by beating everyone else to the punch-
line. Eschewing prim and proper late-’50s fashions, she 
famously said she modelled her outrageous look on the 
“town tramp” (said lovingly, with admiration), spend-
ing her humble paycheques from radio jobs on short 
skirts, high heels, lipstick and peroxide. 

ARTON’S GLAM-UP WAS NOTICED by coun-
try star Porter Wagoner, who offered her a gig 
as musical sidekick on his syndicated weekly 
TV show at a starting salary of US$60,000 a 

year. Though the pay was well beyond her wildest dreams, 
Parton acted cool and told him she’d think about it. So 
began a legendary seven-year partnership Parton likened 
to a marriage, a “love-hate relationship, all mangled up 
with business.”

If Wagoner wanted a pretty little work wife to stay in 
his shadow, he chose poorly. When her first music con-
tract with Monument Records expired, she co-found-
ed the Owe-Par Publishing Company with her musically 
minded Uncle Bill. Parton retained a controlling inter-
est – 51 per cent to Bill’s 49 – in her songs, which, much to 

Wagoner’s chagrin, increasingly outsold his. As her star 
power grew, Wagoner became increasingly jealous, com-
petitive and possessive. 

While her country contemporaries preached “Stand By 
Your Man,” Parton decided to stand on her own, leaving 
Wagoner in what the press dubbed a “hillbilly divorce.” He 
didn’t make it easy, later suing her for a million dollars, 
but Parton paid up and left anyway. She commemorat-
ed their parting with “I Will Always Love You,” which she 
penned in one day, along with another No. 1 hit, “Jolene.” 

Forgive me if you’ve heard this story before, but a profile 
of Dolly Parton just isn’t complete without it. Nearly 20 
years before Houston covered “I Will Always Love You,” 
which would become the fifth best-selling single of all 
time, and drop a cool US$10 million into Parton’s pock-
et, the song found favour with the King himself. “Elvis 
loved the song and wanted to record it,” she wrote in her 
2020 book, Songteller: My Life in Lyrics. “But his man-
ager demanded half my publishing rights. It broke my 
heart, but I couldn’t give up my copyright.” 

How does a 28-year-old up-and-coming songwrit-
er say “thanks, but no thanks” to Elvis Presley? In 
Songteller, Parton credits her business savvy to her 
father, an illiterate tobacco farmer. “He knew how to 
barter; he knew how to bargain. … He knew exactly 

what everything was worth, and how much he was going 
to make from that tobacco crop.” What her father might 
have achieved, given the opportunity, would later inspire 
Dolly Parton’s Imagination Library, a philanthropic liter-
ary initiative that has given 170 million books to children 
across five countries in 27 years. Parton has long insisted 
she’s neither proud nor ashamed of being born poor, and 
interestingly the same seems true for being rich. “I always 
wanted to be a success,” she tells me, “but to me success 
entails a whole lot of things. It’s not until you’ve made the 
money or made it big, it’s until you’re able to enjoy it.” 

It’s all too easy to plot Parton’s accomplishments on a 
graph headed up, up, up. After shutting Elvis down, Parton 
topped the charts five times and earned her first Grammy 
Award before the end of the ’70s; she won the Country 
Music Association’s highest honour, Entertainer of the 
Year, in 1978; she signed a three-picture deal and transi-
tioned seamlessly in 1980 into film with my old favourite, 
9 to 5, collecting an Oscar nomination and a Grammy for 
Best Country Song. On the surface, all was swell. 

Behind closed doors, monetary success made little dif-
ference and Parton fell into a deep depression in the mid-
’80s. Physically, she was suffering from severe endometri-
osis that eventually required a hysterectomy and meant 
she’d never have a biological child. Emotionally, she 
pulled away from her husband and family, some of whom 
resented Parton for her success. Having received death 
threats – and with the pain of John Lennon’s 1980 assas-
sination still raw – Parton cancelled her 1982 tour, re-
treated from public life FEATURE CONTINUES ON PG. 34

SOUTHERN 
BELLE 
(above and 
opposite) In 
Vogue, 1994
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Rosemary 
Counter: Good 
morning, everyone! 

How are you? 
James Patterson: We’re 
terrible, we both have the 
flu. No!
Dolly Parton: He lies! How 
are you? 

RC: I’m wonderful, but very 
nervous. I thought I should 
confess. 
DP: We can hear you real 

good, can you hear us?
RC: I can, yes. Where are 
you guys in the world?
JP: We’re in Nashville. 
DP: We’re in Nashville in 
the rain, and this is our 
first interview of the day so 
we’re getting all revved up. 

RC: Let’s begin at 
the beginning and 
congratulations on the 
book! 
Both: Thank you. 

RC: Did you guys know each 
other before? 
JP: We’ve been friends for a 
long time. We both do a lot 
for kids … and I said I have 
this rough idea for a novel, 
but I don’t know whether or 
not it’s good. Dolly said come 
down and let’s talk and see 
what happens. 
DP: Well, we did talk and 
we decided that it might be 
a good idea, because I’m a 
Tennessee girl and know 

all about what James was 
talking about. He had gone 
to school in Nashville, so 
he knew the city and the 
music, so it just seemed to 
be a perfect thing. Once he 
had a good story, I decided I 
might write some music for 
it. That was my idea and we 
collaborated back and forth. 
JP: That’s what’s really 
different about this book: 
It’s a novel about a young 
but very good country music 

AMES PATTERSON has sold more than 425 mil-
lion books, including thrillers starring Alex Cross, a 
Washington, D.C., psychologist and criminal profiler, 
and Michael Bennett, a widowed Manhattan detective 

with 10 adopted children. Then there are the children’s books, 
YA novels, romances and mysteries. An industry unto himself, 
Patterson works with a phalanx of co-writers and sometimes 
has as many as 30 projects on the go. 

He writes extensive outlines for his collaborators, and reads 
and revises their manuscripts. Before Run, Rose, Run with Dolly 
Parton, Patterson’s most famous co-author was former U.S. 
president Bill Clinton, who collaborated with him on two pol-
itical thrillers: 2018’s The President is Missing and 2021’s The 
President’s Daughter.

Born in the upstate town of Newburgh, N.Y., Patterson got his 
English degree at Manhattan College and moved to Nashville, 
Tenn., in 1970 to start his master’s degree at Vanderbilt 
University before he dropped out and got a job in advertising. 
His 1976 debut novel, The Thomas Berryman Number, which fea-

tures a Nashville newsman who tracks a professional killer, won 
a first-novel Edgar Award from the Mystery Writers of America; 
Patterson has since won nine Emmys, five of them for an edu-
cational children’s program with PBS called Kid Stew, had more 
than a dozen of his books made into movies, and was awarded 
the 2019 National Humanities Medal.

Like the country music legend, Patterson heads a multi-mil-
lion dollar entertainment empire. He is 74, she is 76. He is also a 
philanthropist who supports children’s reading and literacy, do-
nating a million books to students and US$7.25 million to school 
and classroom libraries. 

Parton, a fan of his Alex Cross novels, agreed to work with 
Patterson after he pitched an idea for a mystery about an up-
and-coming singer named AnnieLee Keyes, who is mentored by 
the queen of country music, Ruthanna Ryder. Parton not only 
loved the idea, but sent him notes a few days later. Her 12-song 
album, Run, Rose, Run will be released March 7, the same day the 
book is published. 

(This interview with the duo has been edited for length.)
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singer trying to make it and 
she’s both a singer and a 
songwriter. All the songs 
in the book are also on the 
album. It’s kind of historic. I 
don’t think anybody else has 
done this before: a novel with 
a soundtrack. When I listened 
to the soundtrack, I thought, 
oh man, that’s so cool! You 
can really hear the book in 
the music and vice versa. 
DP: We’re kindred spirits! 
All the songs are about 
situations in the book. 

RC: It’s almost like you’ve 
invented a new genre. The 
musical novel? 
DP: It is, kinda! Jim, as I call 
him, or JJ – you can call him 
Jimmy – I forget what I was 
saying. Oh yeah, he had a 
great line: “It’s a mystery 
and history.” He said that 
yesterday. 

RC: Can you tell me a little 
bit more about the process? 
James, you had the idea?
JP: For a book, yes. We 
really did collaborate. One 
of the things that separates 
this book is the authenticity; 
you really do get a feeling 
for what it’s like for a young 
woman in Nashville to come 
in and feel that she has it, but 
you never know.

DP: I totally relate to both 
the younger character – 
having been young at one 
time – and the older woman 
who’s out of the business. 
Both are writing songs and 
doing their thing. I loved to 
have input on both those 
characters. 

RC: I read those characters 
as two sides of the same 
coin: you pre-fame and you 
post-fame. 
DP: I’d like this to become a 
movie and hopefully I’ll get 
to play the part of Ruthanna. 
That would be perfect. 
JP: The interest from 
Hollywood has already 
been insane. We had, like, 
70-something groups that 
wanted to do the movie and 
we’re down to six now. Any 
of the six would be a  
terrific partner. 

RC: I have to ask, who do you 
think should play AnnieLee? 
Both: [laughing]
JP: I only know who should 
play Ruthanna. 
DP: We don’t know yet. Some 
people are saying we need a 
young singer in the business 
who’s already famous, but 
we’re kind of inclined to look 
for that character. 
JP: I think I should be in  
the movie.

DP: He has to play my 
boyfriend, Jack. He can 
play that. He’s a wonderful 
character too, so we’re going 
to need a handsome fellow 
for that. Hopefully, we can 
really make some magic 
between the young girl and 
her love interest. 

RC: I think I speak for the 
whole world when I suggest 
Miley Cyrus! 
DP: Yeah, we’ve talked about 
Miley. I love Miley and she’s 
my goddaughter and she’s a 
wonderful girl.

RC: Is there any part of 
Miley Cyrus that inspired the 
character of AnnieLee?

JP: No. I know of Miley, but —
DP: She’s so talented, but 
we’re not there yet! We’re 
just getting the book out  
and the album. It would  
be a couple of years before 
a movie. 
JP: I must say it’s really a 
stunning experience to  
read the book and listen  
to the album. 

RC: Dolly, how close are you 
to the Ruthanna character?
DP: I think I’m very close. 
There are differences, of 
course, mostly that I will not 
retire unless I’m forced to. 

I would never tell a young 
person that bad advice to 
“get out of Nashville, now.” 
I would never crush a young 
person’s dreams. But I  
relate to her so much in so 
many ways. She has her  
own studio, she keeps a 
band, she writes songs on  
a daily basis. But I really 
relate to both characters  
a great deal.

RC: I see you’re one of 
People magazine’s 2021 
people of the year and one 
of Time’s most influential 
people. Are you comfortable 
with all this or is it all very 
surreal?
DP: Well, it’s all a great 
compliment and honour 
any time I get honoured for 
anything. But I don’t take 
it for granted, and I always 
say, “I count my blessings 
more than I count my money 
or my awards.” It’s always 
nice and you just hope that 
they don’t put you so high on 
a pedestal that they have to 
knock you off one of these 
days. I don’t think I’m all 
that, but I appreciate the 
accolades and I work hard. 

RC: And what can we look 
forward to in 2022?
JP: More books and more 
music. 
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and briefly considered suicide. “For about six months 
there I woke up every morning nearly dead,” she told 
Ladies’ Home Journal.  

Then Parton packed up and went home again. Though 
her vast real estate holdings included a beachside Malibu 
house and apartments in Los Angeles and New York, 
the songstress chose Willow Lake, her secluded 25-hec-
tare (63-acre) estate outside Nashville, to heal her soul. 
Parton spent weeks on end swimming, reading self-help 
books and strumming her guitar. She daydreamed of sim-
pler times, specifically her childhood in the foothills of the 
Great Smoky Mountains near Pigeon Forge, Tenn.

In 1986, just 26 kilometres (10 miles) down the 
road from the house, where her family once lived, 
she built a meticulous re-creation of their one-room 
log cabin that would become the heart and soul of 
Dollywood, the theme park Parton had long imagined 
despite naysayers who opposed the grandiose idea. 
“I am prepared for success and braced for failure,” 
Parton once said, although the failure of Dollywood 
would have cost her an estimated US$50 million. 

UT YOU CAN’T WIN if you don’t play, so 
Parton rolled the dice. On opening day in 
May 1986, 12,000 fans filled Dollywood’s Main 
Street. Later that month, traffic queued for 

10 kilometres (six miles) along the highway. Even today, 

Dollywood attracts more than 3 million pilgrims annual-
ly and employs more than 4,000 workers in Pigeon Forge.

I like to think the unlikely success of the fantastic-
al Dollywood – which has a butterfly in flight as its logo, 
a wink to the power of transformation – is the moment 
Parton proved she was a businesswoman with vision. In 
2021, she made Forbes magazine’s list of America’s richest 
self-made women, with an estimated net worth of US$350-
million. “Just because you’re famous doesn’t necessarily 
mean you can build a brand around you,” Krakower ex-
plains. “There needs to be talent, personality, authenti-
city, resonance across multiple categories and with a wide 
demographic.”

 Although Parton prefers to say she is grateful for her 
good fortune, glimpses of her business strategy are there 
should you seek them. For a Squarespace ad during last 
year’s Super Bowl, for example, Parton reimagined her 
famed “9 to 5” song with a little ditty designed to encour-
age those who want to turn side hustles into legitimate 
businesses. “Working 5 to 9, making something of your 
own now/And it feels so fine to build something from your 
know-how/Gonna move ahead and there’s nothing that you 
can’t do/When you listen to that little voice inside you.” 
Parton alluded to the power of that inner voice in the 2019 
Netflix special Dolly Parton’s Heartstrings. “Other people 
didn’t always believe in me, and in those times I had to 
believe in myself,” she says. Then, realizing she’s being 
pretty saccharine, she pivots devilishly: “Plus nothing’s 
better than proving people wrong.”

This is the thing about Parton. Every time I think I 
understand her, the script flips. For example, as I gush 
over a list of accolades and accomplishments – 25 No. 1 
singles on Billboard’s Country chart, 10  Grammy Awards, 
and soon-to-be six-time bestselling author – she begins 
with a canned celebrity response. “It’s all a great compli-
ment any time I get honoured for anything.” The minute 
I buy this familiar phrase, she yanks the rug from under 
me. “But I don’t think I’m all that.”

In the Dollyverse, everything is itself and also its oppos-
ite. Parton is at once an open book and notoriously pri-
vate, somehow both rich and poor, and claimed by both 
Republicans and Democrats, even though she’s never pub-
licly picked a side. She’s AnnieLee Keyes and Ruthanna 
Ryder from Run, Rose, Run. Her whole persona is over-
the-top performance art and completely authentic. As 
the old Dollyism goes, “a rhinestone shines just as good 
as diamond.”

I haven’t even told her how “I Will Always Love You” is 
the only song I can play on the piano, and I’m just get-
ting around to asking Parton about “9 to 5” when the 
Dollyclock dings and Dollytime is up, having passed at 
warp Dollyspeed. I still have so many big questions and no 
clear answers, but I do have a memory I will cherish of my 
brief time with the enigmatic superstar. As promised, it’s 
been minimum Dolly time, maximum Dolly exposure.   
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HELLO, DOLLY! Parton 
during the publicity 
tour for The Best Little 
Whorehouse in Texas, 
1982. Opposite: The 
shot that made it to 
Parton's 1986 Think 
About Love album cover  



The pandemic taught us to  
expect the unexpected. Financial 
resilience will help us ride it and 

other future economic shocks out 
 By Ellen Roseman
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MARJORIE HARRIS AND 
JACK BATTEN always 
dreamed of living in 
France. In 1983, the two 

freelance writers and authors rented 
a rural property near Nice for a couple 
of months, and financed their annual 
winter sojourns after that through 
a home equity line of credit (or 
HELOC) on the downtown Toronto 
home that Harris, 84, and Batten, 
90, bought for $25,000 in 1967. Now 
worth $2.5 to $3 million, the three-
storey, semi-detached house is their 
nest egg, since they pay the bills with 
$1,500 a month they each get in Old 
Age Security (OAS) and Canada 
Pension Plan (CPP) benefits.

“We live on the equity in our house 
for all the extra stuff in our life,” says 
Harris, former gardening columnist 
for the Globe and Mail, a specialty 
plant consultant and author of the 
2010 book Thrifty: Living the Frugal 
Lifestyle. Batten, who had “a brief 
and unhappy career as a lawyer,” has 
written 45 books and is now working 
on a memoir about his love for jazz.

When travel time to the French 
Riviera became too onerous, they 
rented a flat in Le Marais, in the 3rd 
arrondissement of Paris, known for 
its shops and art galleries. But, “Paris 
was proving to be a hell of a lot more 
expensive than going to the south of 
France, where you could find a place 
for $1,500 a month. Paris was, like, 

$1,500 a week,” says Harris, adding 
that they paid for it with a $300,000 
reverse mortgage to help cover the 
higher costs, including business class 
plane tickets. “It’s just one of the ma-
jor extravagances of life.”

 Just before the pandemic hit in 
March 2020, Harris and Batten re-
paid the reverse mortgage and took 
out a new $600,000 HELOC, because 
interest rates were lower. 

The couple put their trip to Paris 
on hold, and when their expens-
es dropped, they borrowed from the 
HELOC to enclose their front porch, 
adding adjustable windows, a storm 
door and a heater, to make it “toasty 
warm” for eating meals in the cooler 
spring and fall months.

Two years later, COVID-19 has left 
an indelible mark. Our social lives 
have been refocused on home and 
family – or moved online – and, when 
restaurants closed and flights were 
cancelled, the gap between wants 
and needs became glaringly obvious. 
A frugal lifestyle in their early years 
means Harris and Batten are able 
to enjoy their later years, largely fi-
nanced by the equity they carefully 
built up in the home they’ve lived in 
for 55 years. They now have a network 
of neighbours who watch the house 
when they are away and bring over 
food if one of them is sick.

While a public health crisis of this 
size may have been unexpected, we 
should have been preparing for a 
future financial shock. They come 
around regularly – the last one was 
the global financial crisis of 2007-
2008, which started when the U.S. 
housing bubble burst – and they are 
endemic to our capitalist system. 

“The global pandemic has in-
tensified financial challenges for 
many people and revealed a con-
cerning lack of financial resilience,” 
the Financial Consumer Agency of 
Canada (FCAC) said in a July 2021 
report on its new, five-year National 
Financial Literacy Strategy. Now that 
some of us have deflated our savings 

cushions, the FCAC said it’s time to 
address that vulnerability.

The agency started surveying 
about 1,000 Canadians every month 
in August 2020 about their finan-
cial well-being. The data dashboard 
on the FCAC website, last updated 
in November 2021, has some good 
news. More than half of households  – 
57 per cent – reported using a budget, 
compared to 52 per cent in August 
2020 and 49 per cent in the FCAC’s 
2019 Canadian Financial Capability 
Survey; 46 per cent described them-
selves as financially savvy, up from 40 
per cent in 2019.

In less encouraging news, 50 
per cent of households reported a 
work-related financial impact from 
COVID-19, while 39 per cent said they 
used their savings to cope. 

Meanwhile, the percentage of 
Canadians who reported spending 
more than their monthly income in-
creased from 19 per cent in 2019 to 29 
per cent by November 2021.

Much was made of the drop in 
household spending during the pan-
demic, when no one could dine out or 
go to a concert, and Canadians man-
aged to save an unprecedented $180 
billion – roughly $5,800 per Canadian 
– according to a March 2021 speech 
by Bank of Canada Deputy Governor 
Lawrence Schembri. While jobs were 
lost, government assistance like 
CERB managed to keep people afloat, 
and enforced saving meant household 
income increased, mainly for high-
income earners. The bank’s Canadian 
Survey of Consumer Expectations 
backed this up, showing that 47 per 
cent of households that earned more 
than $100,000 saved more than 
usual, while only 20 per cent of those 
making less than $40,000 were able 
to do the same.

Most of that savings was sitting in 
bank accounts by March 2021, while 
data from the credit score company 
Equifax shows many Canadians – 
in all age groups – managed to pay 
down credit card debt. However, 

ZEITGEIST
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by November 2021, as Christmas ap-
proached and Omicron hadn’t hit 
yet, Equifax reported Canadians had 
turned on the spending taps, “mostly 
driven by younger consumers under 
the age of 35.”  

K ELLEY KEEHN, 46, a per-
sonal finance educator and 
author who splits her time 
between Edmonton and 

Toronto, says a scarcity mindset can 
lead to what she calls revenge spend-
ing. “It’s like being on a restricted 
diet you didn’t agree to and now all 
the food is there and you can’t contain 
yourself,” she explains. “We say that 
we’ll choose the fruit over the choc-
olate, but when we’re stressed, when 
there’s a number of things put in our 
path, it shows time and time again 
that we choose the chocolate.”

As the federal government noted 
in its 2021 budget speech, younger 
generations were hardest hit by the 
pandemic, since many worked in 
high-contact jobs, like the service in-
dustry. Those who managed to hang 
on to their positions worried that they 
would lose them in subsequent waves.

And an online survey of 763 
Canadians aged 18 to 25 by the 
Canadian Bankers Association in 

June 2021 showed Gen Z wrestling 
with financial instability, with 51 per 
cent reporting they experienced anx-
iety related to debt during the pan-
demic and 52 per cent saying they 
would have been in trouble without 
government benefits, which 64 per 
cent received. Their average debt 
load was $14,100, with 39 per cent re-
porting student loans and 49 per cent 
carrying credit card debt. 

The association noted this genera-
tion “is keen to save” and the major-
ity of respondents reported tracking 
their spending and using budgets. 
Their reasons for saving? For emer-
gencies and financial independ-
ence, with most of it going to TFSAs  
(47 per cent), high-interest savings 
accounts (27 per cent) and RRSPs 
(20 per cent).

This is good news for parents, be-
cause Gen Z is likely relying on the 
bank of mom and dad to help finance 
their education, bail them out when 
they’re short on rent or even help with 
the down payment on their first prop-
erty. The reason older adults can do 
this is because they’ve had more op-
portunities to develop financial re-
sources, according to a September 
report on Canadians’ financial re-
silience and well-being during 

COVID-19 by Statistics Canada and 
Seymour Consulting Inc. It notes re-
tirees also benefit from regular gov-
ernment support through programs 
such as OAS, CPP and the Guaranteed 
Income Supplement (GIS).

Harris and Batten always had a plan 
for their money, despite their variable 
incomes as freelance writers, and it 
paid off. They agreed to build finan-
cial resilience by buying a worn-down 
house in an older area that was about 
to gentrify, borrowing against the 
home’s rising equity to fix it up and 
increase its value, and then borrow-
ing again from the home’s equity to 
buy the things they had denied them-
selves earlier in life.“I bought the first 
really effective winter coat I’ve ever 
had in my life,” Harris says of her late-
2021 purchase. “I spent a fortune on 
it and paid almost $1,000.”

She sets out her motto in Thrifty – 
“never, ever borrow more than you 
can pay back” – and learned to be fru-
gal growing up in a household where 
money was scarce. Then her father, a 
minister for the Royal Canadian Air 
Force, died in a plane crash 18 months 
after her mother passed away. Just 17, 
she learned that he had a no-flying 
clause in his life insurance. The CAF 
gave him a bang-up funeral, handed 
her the two weeks’ pay he was owed 
and said, “No widow, no pension.”

In her early 20s, her first marriage 
broke up and “I realized I was going 
to have to pay my own way, and learn-
ed never to count on anyone else for 
survival,” she writes in her book. She 
went on a wild, credit-card spending 
spree when she and Batten, whom she 
married in 1967, hit a rough patch, a 
debt that took a couple of years to pay 
off and “a huge amount of discipline 
to retrieve my old frugal ways.” Long 
since reconciled with Batten, “we’ve 
kept this old house going and have 
had a wonderful life.”

They have proved you can count 
pennies and still have nice things, 
particularly when it comes to clothes. 
Batten, a sharp dresser, was buy-
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WHATEVER FINANCIAL 
GOAL you want to 
achieve, you can reach it 
years earlier by reducing 
the impact of fees on your 
investments. Because of 
the compounding effect 
of management fees 
you pay to your bank, 
wealth manager, financial 
adviser or brokerage 
firm, over the course of 
your life, you’re at risk of 

achieving substantially 
lower returns. Always 
make sure you know 
exactly how much 
you’re paying in fees 
and never assume that 
the figure quoted is the 
total amount you’ll pay. 
The costs of getting it 
wrong – investing in 
high-expense, actively 
managed investments 
when low-expense 

options are available –  
are extremely large. 
> Bottom Line:  
Remember, the less  
you pay to invest, the 
more you get to keep  
for yourself.

MONEY-SAVING TIP #1
DEAN KENDALL > FINANCIAL ORGANIZER AND ADVISER PODCAST 
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ing second-hand more than a decade 
ago, and sometimes buys women’s 
shoes. It’s remarkable that, in his 
70s, Batten beat the cool kids to thrift 
stores and embraced both sustaina-
bility and gender fluidity before sing-
er Harry Styles started wearing faux-
fur boas.

In an essay he wrote for Thrifty 
about his buying secrets, he revealed 
he paid just $14 for a much-coveted 
Harris tweed jacket at Value Village, 
a second-hand store. As for shoes, 
he admitted to buying them on sale 
in women’s shoe stores. His feet 
are small, a size seven at most, and 
women’s shoes fit him perfectly.

“It takes someone with a very keen 
eye for shoes, almost always a woman, 
to spot my bisexual footwear,” he 
wrote. “Not that I feel uneasy about 
getting outed. Besides, two factors 
balance out any possible embarrass-
ment: one is that women’s shoes – 
flats, of course – offer more variety 
in design; and, second, for some rea-
son unfathomable to me, the discount 
at women’s shoe sales is much larger 
than at men’s shoe sales. And saving 
money, after all, is what the exercise 
is all about.”

Harris wrote Thrifty after her 
friend Margaret Atwood published 
Payback: Debt and the Shadow Side of 

Wealth in 2007, and suggested to her 
publisher that Harris should write 
about the flip side of the coin. “You 
have to interview me,” Atwood said, 
bringing out a big ledger from the 
1930s, a daily record of every penny 
her mother spent. “This extraordin-
ary document … reinforced my own 
feeling that knowing exactly where 
you are at any moment financially is 
a healthy way to be,” Harris wrote.

Twelve years later, they’re still sav-
ing. They live on 80 per cent of their 
combined CPP and OAS benefits, 
give away 10 per cent and stash away 
the other 10 per cent. 

I ask Harris how her four children 
and three adult grandchildren feel 
about the debt that encumbers the 
Toronto property they might inherit 
tax-free one day. 

“We discussed it all at a family 
meeting,” Harris replies. “Our kids 
said they don’t care and never ex-
pected to get anything from us any-
way. … For the first time, we’re not 
worried about money.”

For Keehn, financial resilience 
means being able to sleep at night. 
She manages the finances for her 
business and her household, which 
also consists of Wyatt Cavanaugh, 
her husband of 20 years. A creative 
producer for a media company, he 

supports her career and wants her 
to take charge of the money, but 
she struggles to keep him involved. 
“Super smart man, but he’s like, 
‘You just do it.’ I literally have to 
hold money meetings with him to 
say here’s what I have, here’s where 
I have it. Here’s my stuff that doesn’t 
even come in. So if I pass away, you 
wouldn’t see a statement for it, un-
less you had the login to my email. 
I need you to know I have these 
assets.” Her message to others: Talk 
to your family members. If you’re the 
breadwinner, you want them to have 
some understanding of your finan-
cial situation so they know where the 
money is and what it is doing for you.

A S FOR Harris and Batten, 
they plan to make one more 
big trip to Paris and spend 
the rest of their lives travel-

ling Canada to see family. “Knowing 
what I know now,” says Harris, “I 
would advise any young person to 
live on about 80 per cent of what you 
make. ... Go through all your par-
ents’ and grandparents’ stuff, learn 
to trade and repurpose the masses of 
clothes you’ve acquired.”

Being thrifty means reusing, re-
pairing and recycling rather than 
throwing out old things and making 
new purchases. This has increased 
in urgency because of the climate 
crisis. “Never make a move without 
considering the consequences: Even 
eyelid glitter ends up in the ocean,” 
she says. “Think first of all and hard-
est about the planet.” 

Whether saving is enforced by cir-
cumstance or a conscious decision, 
it is central to financial resiliency, 
which is the ability to roll with the 
punches and carry on, despite set-
backs. Although we’re all tired of 
the pandemic, hopefully it will in-
grain new spending and saving hab-
its. With any luck, financial resili-
ence won’t be a new catchphrase,  
but the foundation for a new era of 
money management. 
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DID YOU KNOW that Chronic Kidney Disease (CKD) 
impacts 1 in 10 people globally? An estimated two million 
Canadians have CKD – but surprisingly, most are unaware of 
their disease. 
 
Despite its prevalence, CKD is greatly underdiagnosed. Studies 
suggest that fewer than half of all CKD cases are diagnosed. 
 
Kidneys are critical to your health.  The bean shaped 
organs “clean” your blood by removing waste from the 
body through your urine, help make red blood cells, and 
regulate blood pressure. Every minute, your kidneys filter 
about one litre of blood. 

Chronic Kidney Disease is the presence of kidney damage, 
or a decreased level of kidney function, for a period of 
three months or more. It can range from mild to severe 
and in some cases, lead to kidney failure.  Fortunately, 
most people do not progress to end-stage kidney disease, 
especially if they are diagnosed early and able to take 
steps to preserve their remaining kidney function. 

There are a variety of factors that increase risk of CKD.  
Hypertension and diabetes are responsible for more than 
half of all CKD cases, and cardiovascular disease is also a 
significant risk. Other risk factors include older age, family 
history, obesity, and substance abuse. 
 
With new treatments for early-stage kidney disease that 

There’s Never Been 
A Better Time.

can slow disease progression, preserve kidney function, and 
improve patient outcomes, early intervention has never been 
more important. 
  
However, early stage kidney disease can be difficult to 
identify as it’s often asymptomatic. The signs and symptoms 
associated with kidney dysfunction, such as increased 
urination, insomnia and fatigue, poor appetite, shortness of 
breath, muscle cramps, nausea, or dry or itchy skin often do 
not appear until kidney disease has progressed. 

But there’s a simple solution to protecting your health.  
Asking your doctor for a simple blood (eGFR) and urine test 
(uACR) (see box) can reveal kidney dysfunction you didn’t 
know was there.

KDIGO,  a non-profit organization focused on evidence-based 
clinical practice guidelines in kidney disease, recommends 
screening in high-risk individuals, such as those with 
hypertension, diabetes, or cardiovascular disease as well as 
those with other factors that increase risk. 
 
Despite these guidelines and new effective treatments for 
kidney dysfunction, many Canadians simply don’t know to 
self-advocate for kidney screening, resulting in preventable 
progressive kidney disease that goes unnoticed. When it 
comes to protecting your kidneys, self-advocacy can be 
critical: ask your doctor for an eGFR blood test and uACR urine 
test for a window into your kidney health.

Highly prevalent, underdiagnosed, and treatable at an early stage, 
everyone should be screening for kidney disease

EVER 
THOUGHT 

ABOUT YOUR 
KIDNEY 

HEALTH? 

SPECIAL EDUCATION FEATURE

TESTS FOR 
KIDNEY HEALTH 

ESTIMATED 
GLOMERULAR 

FILTRATION RATE 
(eGFR) 

A blood test that 

assesses kidney 

function and helps to 

determine presence 

of kidney disease and 

stage by measuring 

how effectively tiny 

filters (Glomeruli) in 

your kidneys clean 

the toxins and waste 

in your blood.  

URINE ALBUMIN-
CREATININE RATIO 

(uACR) 
A urine test that 

assesses kidney 

damage by 

determining whether 

albumin, a type of 

protein normally 

found in the blood, is 

in your urine. 



If you want to live in your own home for as long as possible,  
planning – and budgeting – for renovations starts now By Andrea Yu

 in

The
COST of AGING 

PLACE

YOUR  
MONEY
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W HEN CUSTOMERS 
contact Owen Barclay, 
it’s usually too late. 
“They end up calling 

us, urgently needing a bathroom 
renovation because they’ve had a 
mobility event,” says Barclay, owner 
of a Surrey, B.C.-based home-adap-
tation company, Accessable Home 
& Property. “Despite people’s inten-
tions to get ready for aging, people 
procrastinate … we end up doing ex-
pensive renovations for people who 
should have started the process any-
where from five to maybe even more 
than 10 years earlier.” 

Aging in place is taking on new 
urgency for older Canadians who 
watched COVID-19 run rampant 
in nursing and retirement homes 
and cause 80 per cent of deaths in 
the first wave, according to Ryerson 
University’s National Institute on 
Ageing (NIA). In July that year, the 
NIA, along with Telus Health, sur-
veyed more than 1,500 Canadians 
about their perspectives on aging, 
and almost 100 per cent of those 65 
and older said they intended to stay 
in their own homes as long as pos-
sible. The report noted a “discon-
nect” between the desire to live at 
home and the reality, after just 30 
per cent said they don’t feel prepared 
to handle a medical emergency. 

The report also pointed out that 

more than half of all injuries to sen-
iors happen at home, 80 per cent 
happen during the day, and almost 
a third of those 65 and older will fall 
at least once a year. These accidents 
can start a cascade of medical issues 
that often end in admission to a sen-
iors’ home. 

Joanie Sims-Gould, an associ-
ate professor in the Department of 
Family Practice at the University 
of British Columbia and part of the 
university’s Active Aging Research 
Team, encourages seniors to think 
proactively. “I think that it’s always 
more challenging when you are in a 
place of reactivity,” Sims-Gould ex-
plains. “The more that you can pre-
vent and anticipate, the more it en-
ables people to grow old with choice.”

Age-proofing a home can cost as 
little as $50 to install a grab bar to 
$35,000 for a home elevator, to as 
much as $250,000 for an outdoor 
lift to bypass steep, rough terrain. 
Barclay says it’s not uncommon for 
customers to do the work piecemeal, 
starting with things like handrail and 
grab-bar installation, before tackling 
larger projects such as a shower con-
version or elevator installation. 

Seniors may be eligible to recoup 
some money through federal and 
provincial tax credits and grants. 
In Ontario, people 65 and older can 
claim a tax credit – 25 per cent of up 
to $10,000 – to make their homes 
safer and more accessible. Eligible 
expenses include grab bars, wheel-in 
showers, non-slip flooring and mo-
tion-activated lighting. Home ac-
cessibility expenses of up to $10,000 
can also be claimed on federal in-
come tax returns. “We get a lot of 
requests early in the new year for 

people that have lost invoices or lost 
receipts because they want to claim 
things,” he explains.

Low-income seniors may qual-
ify for grants like B.C.’s Rebate for 
Accessible Home Adaptations, 
which offers up to $17,500, but 
Barclay says qualification guide-
lines can be tricky to navigate. For 
example, large-scale projects, like 
a $5,000 wheelchair ramp, require 
contractors to complete an assess-
ment and an estimate, although he 
warns that the approved grant may 
not cover the full cost. Smaller reno-
vations, like upgrading a regular toi-
let to a “comfort height” model for 
less than $1,000, wouldn’t require an 
assessment.

Here are a few home modifications 
to consider for aging in place.

  HANDRAILS 
Most stairwell handrails in homes 
are insufficient for aging seniors, 
according to Rob Geller, VP of cor-
porate relations for Promenaid, a 
Montreal-based, accessible hand-
rail company. “The optimal shape 
is round,” Geller explains. “You can 
get your hand around it [with] a firm 
grip.” The more common “bread-
loaf” style, with a rounded top and 
wide base, often has posts or brack-
ets that require the user to take their 
hand off to get around them. “You 
[should] have a continuous grip, 
meaning the railing is unobstruct-
ed as you move your hand along it,” 
says Geller.

Upgrading handrails begins at the 
stairwell, where most falls occur. 
But Geller has also seen customers 
use them in garages, hallways and 
basements. Adding an accessible 

More than half of all injuries to seniors 
happen at home, 80% happen during the day,  

and almost one third of those 65 and older  
will fall at least once a year
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handrail to one side of a hallway or 
stairwell is a good start, but Geller 
advises installing them on both 
sides where possible. “As we age, 
maybe one side [becomes] weaker 
than the other,” he explains. A hand-
rail or a grab bar near exterior or 
side entrances – any threshold with 
a step or two – can help. Promenaid 
has grab bars that look like a decor-
ative handle. “We can attach it to the 
door frame and it looks like a little 
esthetic handle,” Geller explains.

To improve visibility, handrails 
can be upgraded with LED lights. 
Promenaid’s handrails accommo-
date lights that snap into the base – 
Geller recommends having one every 
two or three feet (0.6 to 0.9 metres)  
– and the system can be used out-
doors. “They can also be hooked up 
to [smart speakers, such as] Alexa 
and Google Home,” says Geller, al-
lowing users to use voice commands 
to turn on handrail lights. Standard 
straight handrails cost about $20 
a linear foot (0.3 metres) while a 
wood-wrapped design costs about 
$35 a foot. Handrails for stairways 
that have curves and bends are 
custom-made and priced accord-
ingly. LED lights cost $90 each.  

  DECORATIVE GRAB BARS 
One way to combat the stigma 
around supportive accessories 
like grab bars is to disguise them 
as something else. The Invisia 
line from HealthCraft, an Ottawa-
based home safety and fall preven-
tion product company, aims to do 
just that. “You’re not putting in a 
grab bar; you’re putting in a tow-
el bar that just so happens to sup-
port 500 pounds,” explains nation-
al sales director Jason St-Amant. 
Invisia’s support accessory line in-

cludes grab bars that act as sham-
poo shelves for the tub, and toi-
let roll holders. These functional 
items further camouflage their 
secondary use as a support acces-
sory compliant with the Americans 
with Disabilities Act Standards for 
Accessible Design.

Another way that the Invisia line 
eschews the look of traditional grab 
bars is by using a stem-mounted de-
sign as opposed to flanges, a pro-
truding lip or rim at contact points 
to the wall. “Those circular flan-
ges are the thing that screams to 
people, ‘I’m a grab bar,’” St-Amant 
says. “If you were to show people 
our shampoo shelf [and they] didn’t 
have any prior knowledge of what it 
is they’re looking at, most would 
not think, ‘Oh, that’s a grab bar.’” 
Invisia’s curved designs are ergo-
nomic, according to St-Amant. “If 
you’re grabbing one of our rails 
from the side, it’s meant to engage 
your top two fingers and your bot-

tom two fingers, so you’re getting 
the most amount of grip.” 

Pleasing design does come at a 
premium. Invisia’s shampoo shelf 
starts at $270 while its towel bar 
costs $189, compared to a standard 
grab bar that costs $50 to $75. But 
St-Amant encourages customers to 
see the value in the products’ dual 
purpose as a support accessory and 
a shelf (or a toilet roll holder, or a 
towel bar).

  ACCESSIBLE SHOWERS 
These days, accessible showers are 
preferable to walk-in tubs, says 
Joselle Stringer, a sales and custom-
er service representative from the 
Vancouver-based, safe-bathing solu-
tions company ORCA HealthCare. 
“With a shower, a person can feel 
safe by holding onto the grab bars 
while stepping in,” Stringer explains. 
“It is so much easier to transfer from 
wheelchair to the shower seat than 
getting into a walk-in tub.” Tubs are 
less environmentally friendly since 
they use more water – they also take 
longer to fill – although some seniors 
prefer the therapeutic benefits of a 
bath, especially if it has air jets, to al-
leviate pain.

WHETHER YOU PAY 
separately for internet, 
TV and cellphones or 
have a bundle, it’s a 
smart move to ring up 
your service provider 
to ask for a better 
deal. Life gets busy, 
so it’s easy to coast 
with the same telecom 
provider and pay non-
competitive rates for 

years. Clever negotiation 
may be needed, but rate 
cuts are often offered 
to those who want to 
leave due to escalating 
costs. Researching 
a competitor’s 
introductory offer is 
your proof that there are 
better deals.  
> Bottom Line: Avoid 
bill creep by negotiating 

your services and save 
anywhere from $25 a 
month to more than 
$1,000 a year, depending 
on your telecom needs.

MONEY-SAVING TIP #2
KERRY K. TAYLOR > FINANCIAL JOURNALIST, HOST OF THE CASH AND 

KERRY PODCAST BLOG: SQUAWKFOX  |  SQUAWKFOX.COM

“The more that you can prevent  
and anticipate, the more it enables  

people to grow old with choice”

http://everythingzoomer.com
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You don’t have to be rich and famous to leave a substantial charitable gift 
and enjoy significant tax savings. Many fortunate readers don’t need 
their monthly Canada Pension Plan (CPP) benefits to pay bills. That 

‘never spend money’ only gets taxed, re-invested and then taxed again. 
The CPP Philanthropy™ strategy uses your CPP benefits to fund a 

permanent tax-exempt Life Insurance policy, creating a substantial windfall for 
your family and the causes you care about.

A RECENT CASE
Sue and Al, both 65, are married. Each receives $1,100/monthly in CPP 
benefits, for a total of about $26,000 a year. They live in Ontario and pay tax at 
the highest marginal tax rate, 53.53%. 

Strategy #1: Life Insurance Policy Owned by Charity, Tax Savings 
Now Create a charitable gift of $1.5 million using joint-and-last-to-die Life 
Insurance, with the charity as owner and beneficiary of the policy. 

Use the CPP benefit to pay the policy premiums and receive an annual 
charitable donation receipt of $26,000, mitigating the tax payable on the 
pension benefit and replacing it instead with a large gift. 

Strategy #2: Life Insurance Policy Owned Personally, Tax Savings 
Later�As above, use the CPP benefits to pay the premiums on a joint-and-last-to-
die Life Insurance policy for $1.5 million. The charity, as beneficiary, will receive 
the insurance payout on the death of the second spouse. Their estate will receive a 
donation receipt for $1.5 million and save the family about $750,000 in estate taxes. 

Strategy #3: Donate RRSP/RRIF By Will or Beneficiary 
Designation�RRSP/RRIF will be fully taxed as income (53.53% in Ontario) 
on the second death.

A $1 million RRSP/RRIF will be worth only $460,000 to their family.
This strategy designates a charity as beneficiary of the RRSP/RRIF which 

mitigates the RRSP/RRIF taxes. Use the CPP benefits to buy a $1.5 million 
joint-last-to-die insurance policy, naming the family as beneficiary.

On the second death, the family receives the $1.5 million tax-free. This 
produces an additional $940,000 for the family (compared to $460,000) and a 
$1 million gift to charity!

Strategy #4: Charity begins at home.  Create a “pension” for your 
children and grandchildren Use the CPP benefits to buy a $1.5 million 
joint-last-to-die insurance policy.  Designate your children and grandchildren 
as beneficiaries.  Assuming the insurance proceeds earn  
5% annually, your descendants will receive a $75,000 “pension” every  
year in perpetuity.

Aside from compelling financial metrics, you will demonstrate and teach 
by example the importance of charitable giving. That’s real legacy planning 
for your children and future generations. Please contact us for a no-
obligation consultation. Philanthropy is our passion. We’d love to help.

Mark Halpern can be reached by phone at 416-364-2929, 
or by email: Mark@WEALTHinsurance.com

Mark Halpern, Certified Financial Planner, Trust & Estate 
Practitioner, Master Financial Advisor-Philanthropy and 
CEO of WEALTHinsurance.com and ZOOMER Media 
partner, shares his knowledge

“The New Philanthropy”, Mark’s talk at Moses Znaimer’s ideacity conference: 
www.ideacity.ca/video/mark-halpern-the-new-philanthropy 

CPP PHILANTHROPY™

MAXIMIZE 
GIVING,

MINIMIZE 
TAXES

USING YOUR CPP

WATCH

mailto:Mark@WEALTHinsurance.com
http://WEALTHinsurance.com
http://www.ideacity.ca/video/mark-halpern-the-new-philanthropy


Walk-in baths cost up to $22,000, 
while a walk-in shower costs around 
$10,000 to $12,000, including instal-
lation. “A walk-in tub still has a four-
inch to six-inch (10-cm to 15-cm) step 
to consider,” Stringer explains. “The 
door will also be more narrow.” Roll-
in showers, in contrast, have a half- 
to one-inch (1.2- to 2.5-cm) curb and 
cost $11,000 to $13,000. ORCA also 
offers a “Lifetime Shower” design 
with a $300 mini-curb that can be re-
moved to convert a walk-in shower to 
a roll-in. “Some very mobile seniors 
don’t like the idea of needing an ac-
cessible shower at the beginning,” 
says Stringer. Safe bathing accessor-
ies, like grab bars and handles, are in-
cluded in the cost estimate. Tubs can 
be upgraded with premium finish-
es on fixtures, like oil-rubbed bronze 
or satin nickel, and rain-shower or 
handheld showerheads, increasing 
the price by another $1,000 to $2,000. 
Adding a teak shower seat would cost 

another $1,500. ORCA can create cus-
tom coloured-tile patterns to suit the 
user’s tastes. For those on a budget, 
and with more mobility, the com-
pany offers a tub-cut service to con-
vert an existing bathtub into a walk-
in shower. It costs about $1,000 and 
takes a few hours to install. 

  ELEVATORS 
Traditional elevators – similar to 
what you’d see in an office tower or 
condo building – are not as popu-
lar as are home lifts, according to 
Steve Reid, the owner of Kingston, 
Ont.-based Home Elevators, be-
cause the cabs run along support 
rails through cut-outs in the floor. 
Most traditional elevators require a 

machine room, as well as overhead 
and underground clearance for ma-
chinery, which can require excav-
ation below the basement. “[Lifts 
are] designed for retrofits, so they’re 
ideal for people who are retiring and 
wanting to stay in their home,” Reid 
explains. “[There’s] very little con-
struction involved,” and installa-
tion takes about three days. A two-
floor, two-person lift costs about 
$30,000, while a three-person lift, 
which can accommodate a wheel-
chair and move between as many as 
three floors, costs about $35,000. 

Another style growing in popular-
ity is the vacuum elevator – a round 
glass tube reminiscent of the pneu-
matic mail tubes of old. “[They’re] 
sharp-looking elevators,” Reid says. 
“People love them, [but the] price 
point is obviously a lot higher.” 
They start at $45,000 for a small, 
two-floor model and can go up to 
$100,000 for a larger design with 
multiple stops. The vacuum ele-
vator’s operation is just as nifty as 
its design. “[It] has a turbine unit 
on top of the elevator that draws 
the air out from above the cab,” 
Reid explains. “The cab has a seal 
around the top and it creates a vac-
uum above the cab and draws it up. 
When it gets to the floor, it locks it-
self onto the rails. Although there 
are no cables, it can’t fall. [It’s] 
very safe, very efficient.” Vacuum 
elevators are suited to retrofitting  
and are quick to install over two to 
three days. 

  OUTDOOR LIFTS 
Renewed interest in rural living dur-
ing the pandemic has spiked inter-
est in John Weinstein’s lift business, 
based two hours north of Toronto 
in Bracebridge, Ont. Seniors 

Another style growing in popularity is 
the vacuum elevator – a round glass tube 

reminiscent of the pneumatic mail tubes of old

Part-Time School Bus Drivers from West to East
Edmonton * Northern Ontario * Toronto & the GTA * Nova Scotia

Safely transporting students for over 60 years, Stock Transportation, also known as
National Passenger Services (Canada), is dedicated to excellence every day.

Must be 21 years or older | Valid G drivers license | Clean drivers
abstract, criminal background check & vulnerable sector screening

 REQUIREMENTS 

Great Opportunity for Retirees and Stay-at-Home Parents!
Join our team of trustworthy professionals! Here’s how to apply:

https://jobsatstock.ca
jobinfo@stocktransportation.com
TOLL FREE: 1.877.233.4045

  
FREE training | Opportunity to take your kids or grandkids on your route

Monday to Friday steady part-time schedules | Additional income potential
on charters | Appealing routes and positive employee engagement

Evenings, weekends, statutory holidays & summers OFF
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Here’s what’s next for 2022:Here’s just one example:

ADVOCACY

JOIN NOW AT CARP.CA
Because it won’t get better unless you demand it.

HERE’S WHAT HAPPENS 
WHEN WE GET MAD

We get governments to take concrete, specific, urgent action.
And we have big plans for 2022!

C.A.R.P. fights for meaningful action now.
Your membership makes us even stronger.

When covid devastated Ontario’s woefully unprepared 

nursing homes, C.A.R.P. demanded that the Premier 

replace the Minister of 

Long-Term Care and the 

highly paid bureaucrats 

presiding over the mess. 

Over 8,000 people signed

our online petition.

We produced a booklet 

summarizing our petition 

results and making specific 

demands for future action. 

We presented it to the Premier and all MPPS. You can 

download a digital copy at CARP.ca/MinisterPhillips.

The government responded. In a cabinet shuffle, the 

Minister was replaced. So was the Deputy Minister. 

Then the new Minister announced  a doubling of nurs-

ing home inspectors and increased fines for homes 

that failed inspections – two actions we had specifically 

demanded. There were also commitments to increas-

ing staff and guaranteeing more hours of personal

care for residents. 

• Fixing the healthcare system
Covid ruthlessly exposed the weaknesses in our overall 

healthcare system – hallway medicine, long wait times, 

uneven access to best-in-class medicines, lack of full 

funding of the most effective vaccines. Enough is 

enough. No provincial government should feel safe 

from the dissatisfaction of C.A.R.P. and our members!

• Making home care a priority component 
of long-term care
It’s time to get serious about home care. We want to 

see more financial support for caregivers (like a 

Caregiver Tax Credit or rebates to ensure all caregivers 

are treated equally), plus more investment in “living in 

place” technology and telehealth. 

• Improving financial security
Even without the terrible effects of inflation, there

are weaknesses all over the financial landscape. We 

want increased protection for defined benefit 

pensioners, enhanced pension protection to reduce 

the risk of pensions failing, and more attention to

housing affordability.

http://ATCARP.CA
http://CARP.ca/MinisterPhillips


In the aptly named rural town of Great Slaughter, the police rely heavily on 
their secret weapon to solve the most difficult cases: Sister Boniface. 

With a Ph.D. in chemistry, an I.Q. of 156, and a knack for finding clues hidden 
in plain sight, this nun knows that the devil is in the details.

Full schedule at VisionTV.ca    
Bell 1161/ Fibe 1213  |  Rogers 60 / Ignite 221  |  Telus Optik 871 or check your listings 

INTRODUCING SISTER BONIFACE

SISTER BONIFACE MYSTERIES
PREMIERES MONDAY, FEBRUARY 14 AT 8PM ET

NUN. MOPED RIDER. WINE MAKER. 
FORENSIC SCIENTIST.
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make up the majority of Inclined 
Elevation’s clientele because they 
face challenges traversing steep, 
rocky cliff faces to their homes and 
cottages. “Sometimes, people buy 
them because they have really ex-
treme situations, like it’s half an 
hour to get to the water and they 
have to go some circuitous route,” 
Weinstein explains.

Inclined Elevation’s outdoor 
tracks run from 40 feet to nearly 
346 feet (12 metres to 105 metres), 
lifting passengers up to 20 storeys, 
about 216 feet (65 metres) or more. 
Carriages look similar to the cabin 
of an amusement park ride and can 
seat up to four people, or accommo-
date a wheelchair user and an at-
tendant. While Weinstein used to 
build two or three a year, the pan-
demic has brought unprecedented 
interest. By the end of 2021, Inclined 
Elevation booked contracts to con-
struct nine lifts in 2022.

Each lift is custom designed and 
installed over two to three weeks. But 
they don’t come cheap, with a typical 
price of $100,000, while lifts that re-
quire longer tracks, higher eleva-
tions, multiple stops or changes in 
pitch, cost more – his priciest lift 
to date came in at about $250,000, 
and he’s built about 100 since he 
started the business in 2006. “I’m 
fond of saying that people don’t buy 
inclined elevators, they buy their 
property for the rest of their lives,” 
says Weinstein. “They’re buying ac-
cess to the water, or maybe to the 
property itself, because sometimes 
the lift goes from the parking area to 
the cottage.” 

One way to combat 
the stigma around 

supportive accessories 
like grab bars is to 
disguise them as 
something else 

Support your favourite charity 
by donating a gift of securities.

Abundance Canada can help.

Discover the tax benefits to 
this simple and effective 
charitable giving solution. 

To learn more speak with 
a gift planning consultant.

Visit abundance.ca
or call 1.800.772.3257

http://abundance.ca


There’s an
APP for THAT 

YOUR  
MONEY

Smart use of technology can help you find the best price 
By Marc Saltzman



G IVEN SIGNIFICANTLY 
higher prices on every-
day essentials, your wal-
let could use a break. Due 

to pandemic-related supply chain 
disruptions and pressing labour 
challenges, inflation reached the 
highest it’s been since 2003, ac-
cording to Statistics Canada.

That’s where tech comes in. Here 
are six free digital solutions to 
help you save.

  SAVE LOCALLY 
A website and app (iOS, Android), 
Toronto-based Flipp aggregates all 
those paper flyers delivered to our 
doors and highlights nearby deals. 
Type in a keyword, like “chicken,” 
and it will show the best prices at lo-
cal supermarkets. You can browse 
by store, flip through ads or clip a 
deal on your built-in shopping list. 
A Watch List feature tracks items 
and sends alerts when they go on 
sale. While Flipp is primarily for 
retail shopping (it stores digital 
loyalty cards so you can flash the 
app to a cashier to scan), it also 
flags online-only deals.

  WASTE NOT 
Another Toronto-based company, 
Flashfood, has a free app that 
helps you save on about-to-expire 
grocery items. Use it to browse 
discounts at nearby stores (via an 

overhead map), pay for items and 
pick them up in store. The plat-
form currently works for Loblaw 
stores – Loblaws, No Frills, Real 
Canadian Superstore and Provigo. 
The company says it has diverted 
30 million pounds of food waste 
from landfills, saving 2.49 million 
pounds of methane gas  emissions 
from entering the atmosphere.   

  PAY YOURSELF 
Rakuten (formerly eBates) pays 
members cash back every time 
they shop online at more than 
750 supporting stores. Sign up 
for a free account and launch the 
app or website. When you want to 
shop, tap on a store logo – such as 
Canadian Tire, Sephora, Indigo, 
The Bay, Walmart, Well.ca and 
Old Navy – to search for products, 
or type in a keyword in the search 
bar at the top. Once you buy, you’ll 
start earning cash that will be 
sent to you via cheque or deposit-
ed into a PayPal account. The per-
centage you get back varies, up to 
10 per cent, according to the com-
pany. Aside from meal kits like 
HelloFresh, you can shop fashion, 
beauty, tech, travel and streaming 
services (Apple Music and DAZN). 
There is also a free browser exten-
sion if you want Rakuten to auto-
matically find and apply coupons 
(and compare prices).

  ON A MISSION 
Canada’s Shopper Army website 
offers as much as 13 per cent cash 
back at more than 80 participating 
online retailers. The company says 
its cash-back rates are often high-
er than other services because they 
share most of the commission with 
members, and the money is de-
posited into their account, usual-
ly within 48 hours. Once the return 
period is over, cash back is avail-
able in the form of an Amazon Gift 
Card or via PayPal. Members can 
also complete “missions,” which 

are generally product-testing op-
portunities. The item is either 
mailed out or the purchaser gets 
a rebate after they buy it. In ex-
change, Shopper Army asks for 
an honest review after it has been 
thoroughly tested. 

  SWEET DEALS 
Click to add Honey to your favour-
ite web browser (Google Chrome, 
Safari, Edge, Firefox or Opera) 
and start shopping online. It 
will sense where and what you’re 
shopping for, and let you know if 
there are coupon codes available 
to apply to your cart or if it finds a 
better deal. For example, if you’re 
about to buy a box of 100 N95 
masks on Amazon.ca, click the 
icon in the top right of your brows-
er and it’ll show you if it’s a good 
price and where you might get it 
cheaper. Honey Gold Rewards is 
similar to Rakuten, where you can 
earn points for shopping on par-
ticipating sites and get, for ex-
ample, five per cent back on your 
purchase at DavidsTea or eight per 
cent at H&M, and then redeem it 
for gift cards.

  SPREAD THE SAVINGS 
A website, app and browser ex-
tension, Slickdeals is a commun-
ity-based hub that shares savings 
on products, services and trav-
el. The community then votes on 
all online or retail deals, and the 
hottest ones (such as 70 per cent 
off an air fryer) move up to the 
Popular Deals section. These are 
screened by the site’s editors, who 
determine if the bargain is good 
enough to graduate to the covet-
ed front page of the app or web-
site. If you want to price-watch an 
item, you can sign up to be noti-
fied when a bargain is posted. 
There’s also a browser extension 
that will automatically flag avail-
able coupons and promo codes 
upon checkout. 
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COVID-related trav-
el disruptions would be 
sent packing in 2022 was 

sorely disappointed. “If COVID has 
taught us anything, it’s to always ex-
pect the unexpected,” says Barry 
Choi, whose Money We Have blog 
offers both travel and personal fi-
nance advice. He advises travellers 
to be prepared to alter their plans, 
or book travel for the second half of 
2022 in the hope that the pandemic 
dies down, rather than focusing on 
good deals for travel dates now.

And industry experts say trav-
el deals are waning for sun-seeking 
snowbirds who benefited when de-
mand dropped, early in the pandem-

ic. Now that the Omicron variant of 
COVID-19 is causing travel chaos, 
finding a seat on an airplane head-
ed south is more challenging than 
landing a deal. At the start of the 
year, airlines lowered some prices 
after travellers cancelled trips, and 
travel insurance prices have actual-
ly dipped, with COVID-19 medic-
al riders now rolled into standard 
policies.

The ever-changing COVID-19 situ-
ation is also prompting changes to 
rules around government-mandated 
tests and quarantines, which can 

Proceed with
CAUTION

TRAVEL

YOUR  
MONEY

Informative tales from snowbirds and advice from experts help you 
stay on track, as travel remains unpredictable  By Linda Barnard
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A Stannah Stairlift gives you the freedom to enjoy the full use of your home. Live Independently in Comfort and Safety!

STAY IN THE HOME YOU LOVE!
At Stannah, we’ve designed chairs that fold up neatly at the push of a button, and recharge themselves constantly  
for reliable service. For stairs that turn, we developed a photo-survey system that measures with uncanny accuracy,  

so we can custom-make your stairlift to hug the stairs. Our outdoor model has proven itself in the toughest climates,  
and we have a range of options that’s second-to-none.

STANNAH PROVIDES EXCELLENT VALUE
We understand that people like choices, so we offer stairlifts that are new, reconditioned 
or for short-term rental. We have models for both curved or straight staircases in a variety  

of colours and styles to suit your home.

Are
STAIRS

a Problem?

TO LEARN MORE, CALL: 1-888-297-7626 VISIT US AT: STANNAH.CA

SPECIAL OFFER FOR C.A.R.P. MEMBERS
SAVE $200 off your Stannah Stairlift !*

*Excludes rentals & previous purchases. May not be combined with any other offer. Only one discount per purchase..

http://STANNAH.CA


add hundreds of dollars to a trip. As 
travellers discovered over the busy 
holiday period, you could be strand-
ed if flights are cancelled.

At press time, Air Canada had 
halted service to more than a doz-
en Caribbean destinations until 
April 30, while WestJet cancelled 
hundreds of scheduled flights 
until the end of January after too 
many employees called in sick with 
COVID-19. Charter airline Transat 
A.T. cut about 30 per cent of its 
flights until late February, as pas-
sengers began to cancel. 

At the tail end of 2021, travel-
lers were complaining about stick-
er shock as they booked winter get-
aways, but – aside from eye-watering 
rental car prices due to supply chain 
issues – hotels and flights cost about 
the same as they did in 2019. Peter 
McGuire, 70, was so shocked by car-
rental rates when he and his part-
ner flew down to their Palm Springs, 
Calif., home in January 2021, that 
the retired federal government 
economist bought a US$8,000 2004 
Mercedes convertible and drove 
it home to Saanich, B.C., a month 
later to avoid government-man-

dated quarantine for air travellers. 
McGuire also thought motel prices 
seemed higher when he drove the 
convertible back to Palm Springs in 
April 2021.

Canadians who were used to 
spending the winter in the south-
ern U.S. couldn’t wait to hit the road 
when the U.S. border opened in 
November, even if their time in the 
sun cost more.

  PAIN AT THE PUMPS 
Diane Berg, 73, a retired bookkeeper 
from Comox, B.C., also bought a car 
when she flew to her vacation home 
outside Phoenix, Ariz. She paid 
US$2,000 for a 2003 Buick Century 
and will leave it behind when she 
flies home to Canada this spring. 
While gas still costs less in the U.S., 
it has jumped by about $1.30 a gallon 
from last year, Berg says. Grocery 
store prices are more expensive and 
she’s noticing staff shortages and 
empty spots on shelves in markets 
and pharmacies.

When Donnie and Cindy Ross of 
Trail, B.C., hit the California border 
in November 2021, gas was $5.59 a 
gallon ($1.48 a litre), and even in the 

states they drive through where gas 
is usually cheaper, the price at the 
pumps was about 50 per cent more 
than in 2020.

The fees at the RV resort where 
they park their eight-metre (25-foot) 
trailer are the same, but they got a 
month free last year by purchasing 
a four-month package rather than 
paying month to month. “Travel in-
surance is the biggest hurdle,” says 
71-year-old Donnie. “Cost-wise, you 
can pay monthly for your resort, but 
when you pay for health insurance, 
you have to pay the works.”

  INSURANCE 
Travel insurance broker Martin 
Firestone of Toronto-based Travel 
Secure Inc. says there are no more 
caps on COVID-related emergency 
medical costs or coverage riders, 
which were previously tacked onto 
policies at an additional cost. That 
means travellers could be saving as 
much as 25 per cent. “You’re fully 
covered for COVID, assuming you’re 
fully vaccinated, and up to the con-
tractual amount of the policy, which 
could be $2 million, $5 million or 
$10 million,” he says.

No COVID vaccinations? You’ll be 
buying that rider.

Firestone cautions that travellers 
aren’t covered for bailing on their 
holiday if they’re nervous about 
COVID risk, new variants or a rise 
in number of cases. All insurance 
companies make that clear on their 
policies. “The pandemic itself threw 
a wrench in trip cancellation inter-
ruption, so [the insurance indus-
try] covered themselves by going, 
‘we will not pay a claim if the reason 
for cancellation is because of a pan-
demic,’” he says.

  CARMAGEDDON 
We’ve all heard the stories about 
$500-a-day car rental rates in travel 
hot spots. Don’t expect those absurdly 
high prices to level off any time soon, 
says Jonathan Weinberg, CEO of 

INVESTMENT FEES 
are wealth destroyers, 
and many Canadians pay 
some of the highest fees 
on the planet, forking 
over as much as 2.5 per 
cent of total investment 
assets every year. You 
can build your own 
exchange-traded fund 
(ETF) portfolio for about 
0.15 per cent in total 
annual fees. There are 
also well-diversified, all-
in-one ETF portfolios – 

called asset allocation 
ETFs or one-ticket ETFs 
– where the costs are 
about 0.25 per cent. 
To purchase ETFs, you 
would open a discount 
brokerage account. If you 
want advice and financial 
planning, you can look to 
Canadian robo advisers 
like WealthSimple or 
Justwealth, where the 
portfolio options range in 
price from 0.40 per cent 
to 0.70 per cent. 

> Bottom Line: Thanks 
to ETFs, you can own a 
well-diversified, global 
portfolio for about 10 
per cent to 40 per cent 
of the cost of traditional 
mutual funds.

MONEY-SAVING TIP #3
DALE ROBERTS  > STOCK MARKET AND INVESTING COLUMNIST 

BLOG: CUT THE CRAP INVESTING  |  CUTTHECRAPINVESTING.COM
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AutoSlash, a New York City-based 
website where you can search for dis-
count car-rental rates.

When demand dropped 90 per cent 
at the start of the pandemic, compan-
ies sold off their fleets to try to recoup 
losses, Weinberg explains. Global 
shortages of microchips have impact-
ed vehicle production, so companies 
can’t restore inventory now that trav-
el demand has returned.

“Not only do I see it extending 
into early spring, but I see that the 
problem is going to get worse,” says 
Weinberg, who thinks the auto indus-
try’s supply chain issues won’t ease up 
until later in 2022.

“The number one thing, far and 
away, that consumers can do is to 
plan as early as possible,” he says. 
Book a pay-later rate, shop around 
and use memberships like CAA and 
loyalty programs to help lower the 
price. “Rental car pricing can some-
times change multiple times a day,” 
he points out.

  CHECK IN TIME 
AutoSlash will be launching a new site 
called HotelSlash in March that will 
help consumers find the best deal on 
hotel stays. “We’re seeing much high-
er hotel rates than we were seeing just 
a few months ago,” says Weinberg.

Hotel deals are going to be harder to 
come by, confirms Alison Hoyt, sen-
ior director of consulting with STR, 
the global hospitality data and ana-
lytics company.

Travel boomed last summer with 
increased vaccination rates, and 
demand shows no sign of slowing 
down. Combine that with labour 
shortages and staff illness that lim-
it hotels’ ability to operate at cap-
acity – and rising inflation – and 
prices started inching closer to pre-
pandemic levels last fall. Hoyt says 
to expect U.S. rates to go up 5.7 per 
cent in 2022. For the week ending 
Jan. 1, U.S. average room rates were 
more than 20 per cent higher com-
pared to the same week in 2019. In 

Canada, where travellers were get-
ting good deals last summer and 
fall, STR forecasts a climb of 14.2 
per cent, nudging room rates close 
to 2019 levels. 

  FLIGHT PLANS 
Choi said low-cost carriers like Flair 
Airlines, Lynx Air and WestJet’s 
Swoop are changing the game with 
lower prices. Be mindful of ex-
tra charges for carry-on baggage, 
seat selection, in-flight snacks (in-
cluding non-alcoholic drinks) and 
checked luggage. 

 Smart travellers shop around for 
package deals, hotel promotions and 
airline seat sales, but the key is being 
flexible about the destination. Just 
don’t get so caught up in the chase 
that you squander time to save a few 
bucks. “I tell people, if you’re only get-
ting that fifth [hotel] night free and 
you’re going to spend 10 hours search-
ing, your time is more valuable than 
that,” said Choi.  A travel agent or a 
guided tour can take over the work of 
the deal hunt, while giving clients the 
latest news on restrictions and test 
requirements, Choi added. “It all de-
pends on your comfort level.”

No matter what airline you book 
with, always check flight cancella-
tion policies carefully, and confirm 
before you book whether you’ll get a 
refund or a credit. Because COVID 
can cause last-minute changes, it’s 
worth it to pay a bit more for a fully 
refundable ticket, said Choi, who no 
longer uses third-party booking sites 
and reserves his hotels and air trav-
el direct with the provider to make it 
easier to get a refund or cancel.

Far from being put off by extra 
costs or challenges, intrepid sen-
iors treated the border like a start-
ing line late last year.

“They are not backing out at all,” 
says Travel Secure’s Firestone. “They 
left en masse to the point where the 
numbers were higher in my business 
in November [2021] than they were 
in pre-pandemic November.”  

JASON NAGY, director of 
operations for CanAm Insurance, 

the travel insurance partner for  
The McLennan Group Life Insurance 
(C.A.R.P.’s recommended insurance 
partner), offers these tips to 
Canadians who need or choose to 
travel as the pandemic carries on. 

1 Always keep up to date with the 
latest Government of Canada 

travel advisories. These have a  
great impact on your travel 
insurance, as some companies will 
refuse to cover COVID-19 when the 
government says you shouldn’t be 
travelling. Other companies have 
special policies or ways of handling 
COVID coverage, even when there  
is a travel advisory.  

2 Not all insurance companies 
will cover COVID. Those that  

do will either roll their coverage  
into one bundle or add separate 
policies that cover travel and health 
costs related to the virus. Expect to 
pay more for plans that cover  
COVID – these can cost anywhere 
from five to 30 per cent more than 
plans that don’t.

3 If you test positive for COVID 
while travelling, you’re not 

going to be able to get on that plane 
home. Can you afford to cover the 
cost of staying at your location 
for an extended quarantine? Some 
policies will cover quarantine costs, 
while others won’t. Make sure you 
know exactly what your plan offers 
and are aware of its caps, exclusions 
or limitations. 

> For a complete list of all 
benefits that are available to 
C.A.R.P. members, visit: carp.ca/
member-benefits

TIMELY ADVICE

http://everythingzoomer.com
http://carp.ca/member-benefits
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FIND MONEY  
YOU DIDN’T KNOW 
YOU HAD
Any of these “members-only” benefits can easily save you 
many times the cost of your membership. Why pay more?

Not a member yet?
In addition to the savings here, C.A.R.P. offers more than  
100 “members-only” benefits. Check out our full portfolio.

Go to CARP.ca/member—benefits

Invest in the Longevity Pension Fund and 
you’re eligible for a 15% reduction in the 
annual management fee
The Longevity Pension Fund from Purpose Investments 
is the first income-for-life mutual fund for Canadians in 
retirement. The fund incorporates longevity risk pooling to 
provide lifetime income through a flexible and redeemable 
mutual fund structure. And as C.A.R.P. member, you can 
save 15% on the annual management fee – which could add 
up to hundreds of dollars in savings.

Please review all conditions at CARP.ca/longevity for 
more information.

JOIN NOW! 
ONLY

$19.95
FOR A 1-YEAR 

MEMBERSHIP

Save $200 on your new Stannah stairlift
Stannah is the worldwide leader in stairlifts, with more 
stairlifts in place than any other brand. And with good 
reason – Stannah combines quality craftsmanship with ease 
of use and the highest standards of both comfort and safety. 
 
For anyone who has challenges posed by stairs in their 
home, Stannah offers freedom, independence and security. 
And as a C.A.R.P. member, you can save $200 on your new 
Stannah stairlift.

Call 1-888-283-3327 or visit stannah.ca

Save an extra 10% on regular or 
promotional pricing PLUS earn up to 2,000 
AIR MILES® Reward Miles upon purchase
With over 350 clinics across the country, HearingLife is 
Canada’s largest network of hearing health centres. And, 
C.A.R.P. members get a wide range of special benefits, 
starting with an extra 10% savings on both regular and 
promotional prices and up to 2,000 Miles upon purchase. 
Plus, you can book a no-obligation hearing test for FREE, 
no referral required and get an additional 50 Miles for your 
first hearing test.

Call 1-855-758-7937 or visit hearinglifeadvantage.ca/carp

EXPIRY DD/MM/YYYY

01/01/2026C.A.R.P. MEMBERSHIP NUMBER

048435854
CONCERNED CITIZEN

Auto & Home Insurance for CARP Members 
with reduced property rates in Ontario
Homeowners in Ontario can now save more with our lower 
property insurance rates. Across Canada, C.A.R.P. members 
have more ways to save with 18 available discounts such 
as Personal Choice, which lets you save on your auto and 
home policies when packaged into one convenient bundle. 
And you won’t sacrifice coverage, benefits or service to get 
our lower rates. Call toll-free or look online for more details.

Our licensed specialists help you select the right coverage 
and ensure you get all discounts to which you are entitled.

Call 1-888-509-4543 or visit carpinsurance.ca.

http://CARP.ca/member-benefits
http://CARP.ca/longevity
http://stannah.ca
http://hearinglifeadvantage.ca/carp
http://carpinsurance.ca


T
,

We asked three 
dermatologists to give us 
the latest on “lunchtime” 

treatments, new ways to use 
old faithfuls, what they cost 

and how long they last   
By Vivian Vassos
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T HE FIRST TIME Charlene 
Linzon tried fillers, she was 
in tears. “My experience was 
not great,” she tells me when 

we meet at her Toronto clinic, Forest 
Hill Dermatology. “My ex-husband 
did it, and it didn’t turn out so well.” 
Linzon’s ex, a dermatologist like her, 
did the procedure when fillers such 
as Juvéderm and Restylane were first 
making waves, a little more than 10 
years ago. “He was being constrained 
to follow a formula, and trained by 
the company that made the fillers,” 
she says, “but faces don’t fit every 
formula.” The protocol then was to 
put it in three places in the apple of 
the cheeks. “It just made me look 
fat!” she recalls. “Inject here, there 
and there. [It was] bad, scary, and I 
was very upset. Even my kids noticed. 
‘Mum, you have a fat face!’”

  FILL ME IN 
It prompted Linzon to tweak the 
tools, experimenting on “long-time 
patients who trusted me.” Rather 
than needles, the dermatologist 
trained herself to use thin tubes, 
called cannulas, which minimizes 
pain and bruising. Using one entry 
point, Linzon manipulates the can-
nula to reach many areas “without 
poking all over the place,” she says. 
“I take an hour with a face. It’s a pro-
cess of sculpting. You put a little in 

and step back; you put a little more 
and step back; really treat the face 
like you’re sculpting, little by little.” 
The goal is to create a less angry look. 
“Lighter, happier, refreshed, in a way 
that’s completely natural,” she says. 
The greatest compliment? When pa-
tients say people tell them they look 
better, not different. “Filler done 
properly shouldn’t even be notice-
able.” The worst outcome, she adds, 
“is if someone asks, ‘Who put your 
filler in?’” 

Most practitioners are still trained 
to use needles, but Linzon says can-
nulas allow her to put filler in areas, 
such as closer to the ear and hairline, 
that she wouldn’t touch with a needle. 

THE INJECTABLE Juvéderm’s Volux, 
Voluma, Volift and Volbella 
THE COST $850 per syringe 
THE UPSHOT According to Linzon, 
fillers can last more than two years, 
and maybe three.

  THE ENHANCEMENT BUMP 
As Canadians spent more time at 
home during the pandemic and less 
time socializing, Katie Beleznay no-
ticed an uptick in self-care. The 
dermatologist and clinical instructor 
at the University of British Columbia’s 
dermatology department, who also 
practises at Humphrey Cosmetic 
Dermatology in Vancouver, writes 
in an email that patients are embra-
cing non-surgical aesthetic proced-
ures such as injectables and lasers, 
and that cosmetic treatments have 
become more socially acceptable. 

An often overlooked benefit is 
the correlation with attractive-
ness, youth, social status and even 
health, borne out in a 2019 on-

line survey of 2,000 American men 
and women aged 18 to 65 on the so-
cial perceptions of facial aesthetic 
treatments. Asked for their first im-
pressions, the authors, writing in 
the Aesthethic Surgery Journal, re-
ported both groups had a more posi-
tive perception of those who had 
work done. “The results suggest that 
the positive impact of minimally in-
vasive pan-facial treatment extends 
beyond enhancing physical appear-
ance and highlights the importance 
of social perception and observ-
er-reported outcomes in aesthetic 
medicine,” the study concluded.

Beleznay says customers now fa-
vour more subtle enhancements like 
smaller doses, called “baby Botox,” to 
reduce lines and wrinkles. “Another 
treatment that may not be as fam-
iliar is the injection of microdrop-
lets of hyaluronic acid into the skin, 
which can help make the skin more 
hydrated, smoother, firmer and more 
elastic.” The microdoses, which con-
tain fillers such as Juvéderm Volite 
or Restylane Skinboosters, are in-
jected just under the surface, rather 
than the usual depth of the full length 
of the needle (about 1.3 centimetres).

 Then there’s cause and effect. 
“One of the problems of being on 
our devices all day is what is called 
tech neck,” says Beleznay. “This hap-
pens when wrinkles begin to form as 
a result of the repetitive movement 
and neck-down looking at our de-
vices.” The dermatologist suggests a 
number of treatments to address it. 
“Strategically placed Botox can help 
to reduce platysmal banding [the ver-
tical neck muscles that can become 
more pronounced with age], while 
filler can be used to eliminate 

UPKEEP

“The positive impact of minimally invasive  
pan-facial treatment extends beyond  
enhancing physical appearance and  

highlights the importance of social perception”
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Seniors know a lot, but  
there’s always more to learn.

Visit Canada.ca/seniors or call 1 800 O-Canada (1 800 622-6232)

Help ensure your later years are safe and secure. Learn about programs and services for seniors, 
like how the Canada Pension Plan can work better for you, changes to the Guaranteed Income 
Supplement, fraud prevention information, and more.

horizontal necklace lines.” Treating 
the neck area with microdroplets of 
hyaluronic acid can also help to im-
prove skin quality. 

THE INJECTABLE Botox
THE COST It depends on the area 
to be treated and the person de-
livering it (nurses may be cheap-
er than dermatologists or cosmet-
ic surgeons). One Toronto clinic, 
MedLaser, says on its website that it 
can cost between $10 and $17 a unit, 
and men generally require more 
than women. In 2016, a global aes-
thetics consensus group noted the 
typical dose was eight to 25 units for 
horizontal forehead wrinkles, six to 
15 units for crow’s feet, and between 
eight to 40 units for the angry “elev-
ens” between the eyes. 
THE UPSHOT Botox, which relaxes 
muscles, lasts three to six months, 
Beleznay says.
THE INJECTABLE Hyaluronic acid 

boosters, such as Juvéderm Volite 
or Restylane Skinboosters
THE COST $850 per syringe
THE UPSHOT Can last six to nine 
months.

  THE NECK’S BEST THING 
“Much like the neck, the décolletage 
is a giveaway of our real age, and an 
oft forgotten area, when it comes 
to regular skin care,” says Dr. Julie 
Khanna, as she takes me on a tour 
of her clinic, ICLS Dermatology & 
Plastic Surgery, in Oakville, Ont. As 
for the chest, “This is one area that 
can’t be addressed with surgery, so 
our approach is always a combin-
ation, with products and proced-
ures that improve skin quality and 
elasticity.” 

 To treat deeper wrinkles and lines, 
Khanna uses diluted fillers, because 
the skin here is thinner than that of 
the face, while neurotoxins mini-
mize vertical neck bands. 

“We also address loose skin in the 
face and body through non-inva-
sive, skin-tightening technologies: 
Thermage, which uses radio fre-
quency; Ultherapy, which uses ultra-
sound; or radio frequency combined 
with microneedling treatments like 
Profound or Fractora.” 

Khanna can’t help but mention a 
true sign of the times. “Since masks 
have become an important part 
of our daily lives, we have become 
hyper-aware of our own eyes because 
that’s all we’re often seeing of other 
people.” Neurotoxins like Botox 
can minimize fine lines and deeper 
wrinkles. They can also lift the brow, 
making the eyes appear more awake 
and alert. 

One of Khanna’s most popular 
surgical procedures in the last year 
is the mini neck lift, where she re-
moves skin as well as fat from under 
the chin, and uses skin-tightening 
technologies to contour the jawline 

http://Canada.ca/seniors
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your life 
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Stay active, safe, 
and supported with 
personal alert solutions 
from Red Dot Alerts.  
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info@reddotalerts.ca
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and neck. Since it’s done under local 
anesthesia, patients recover quick-
ly and, thanks to the pandemic, have 
more opportunity to do so at home.

She has also had a lot of requests to 
fill in hollows under the eyes, “which 
can be addressed with hyaluronic 
acid fillers. We love to use the body’s 
own natural substances like PRP 
[platelet-rich plasma] or fat [via fat 
transfer] as filler as well.”

THE INJECTABLES Botox, $250 and 
up; fillers, $900 and up; and PRP, 
$700 per treatment (Khanna rec-
ommends four treatments to start, 
four to six weeks apart). Editors’ 
note: Many clinics offer discounts 
when treatments are purchased in 
advance, as a package.
THE UPSHOT “How long a treatment 
lasts is quite individual to each pa-
tient, as we all experience the effects 
of aging differently,” says Khanna. 
On average, she says neurotoxins 

can be repeated, as needed, every 
three to six months. Fillers last six 
to 18 months.
THE TECH TREATMENTS Skin 
tightening, such as Thermage 
THE COST Face, $2,750; eyes, $1,980; 
face and eyes, $4,300; body, starts 

at $2,800 to treat about 38 square 
centimetres (six square inches). 
THE UPSHOT Results are noticeable 
within two to six months and can 
last a year, depending on skin con-
dition and aging process, according 
to the Thermage website. 

 > FOR THE 
EYES: Clarins 

Total Eye uses plant-
based ingredients such 
as extracts of kangaroo 
flower to firm and fill in 
lines, horse chestnut for 
dark circles and caffeine 
to alleviate puffiness.  

> FOR 
THE FACE: 

Lancôme Rénergie H.C.F. 

Triple Serum, updated 
after 30 years from its 
initial release, delivers 
hydrating hyaluronic 
acid, brightening vitamin 
C + niacinamide and 
regenerating ferulic acid.

> FOR  
THE NECK: 

StriVectin TL Advanced 
Tightening Neck 
Cream Plus, from 

the company that 
patented the term “tech 
neck.” Its bestselling 
cream addresses 
hyperpigmentation, 
crepey texture and  
loss of firmness.  
Apply it like a pro: 
Massage in an upwards 
motion from chest 
to neck, says Shawn 
Carroll, StriVectin’s 
national trainer. 

TREAT YOURSELF: SELF-CARE AT HOME

$92

$165

$95
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A RE YOU ITCHING for time 
on the elliptical? Pining 
for the pull-up bars? 
Longing for the leg press? 

If you were a gym regular before the 
COVID-19 pandemic and have yet 
to return, you’re probably yearning 
for more than just premium fitness 
equipment. “Most people are coming 
back for their mental health,” Rhonda 
Blewett, a long-time personal train-
er and instructor at Anytime Fitness 
in Vancouver, said in November. 
“They’ve been locked up so long.” 

Anytime Fitness closed in March 
2020, reopened with capacity re-
strictions that June, and operat-
ed as normal – with safety protocols 
like disinfection of gym equipment 
– until B.C. shuttered gyms again on 
Dec. 21, 2021, due to the new wave of 
Omicron infections. (That month, 
they were reporting exposures at a 

fitness centre in Ottawa, a gym in 
Clarenville, N.L., and a racquet club 
in Yellowknife, to name a few.) But if 
attendance in the fall was any indica-
tion, many gym members will return 
as soon as possible. “Some people do 
really well with at-home exercise, but 
not everybody can get motivated,” 
said Blewett.

Throughout the pandemic, gym 

re-openings have varied depending 
on the province and even the mu-
nicipality, but by late 2021 and ear-
ly 2022, they were shut down again 
in Ontario, Quebec and B.C., while 
Nova Scotia and Manitoba had im-
posed capacity restrictions.

When gyms closed during the first 
wave, many offered online class-
es and personal training. “I was 
thinking, I’ve got to do something 
to help these clients,” said Nadia 
Bender, owner of Fitness that Fits, in 
Toronto. She loaned out hand weights 
and gliders, and has been leading 
training over Zoom for 22 months, 
through three separate shutdowns. 
If people didn’t have fitness equip-
ment at home, it didn’t matter. “I did 
workouts with a chair, or a broom-
stick.” When Omicron shut her stu-
dio down in January, Bender started 
renting out equipment. 

YOUR  
MONEY

FITNESS

Sweat
EQUITY 

What is your sanity worth? 
From $0 for virtual classes to 
$2,000 for Peloton bikes, the 
value of physical and mental 

fitness during the pandemic is 
priceless  By Lisa Bendall 
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“It felt like molten lava flowing over my skin…”

It didn’t care about her. It won’t care about you.

Shingles is a serious disease that can cause a blistering rash resulting in severe pain 
which has the potential to linger. No matter how healthy you feel, as you age, the risk of 
developing shingles increases.    

Know what else? If you’ve had chickenpox, the virus that causes shingles is already inside you. 
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Home exercise is better than no ex-
ercise. In an April 2020 online survey 
of more than 1,000 Americans and 
Canadians over 50, by researchers 
at the University of Maryland, those 
who were most physically active dur-
ing the 2020 lockdown were least like-
ly to feel depression-like symptoms.

Chris Ince, owner of Entrainement 
U.N.I. Training in Montreal, said 
there were a few hurdles to moving 
online. “Our older population had 
to get up to speed, if they weren’t 
so tech savvy.” It also meant tak-
ing a hit in fees, as people normally 
paid an average of $10 a class. “We 
offered group classes for free, and 
we reduced the price of one-on-one 
training sessions by 30 per cent. It 
was hard work and sacrifice, but ul-
timately, our goal was to make sure 
people continued staying healthy.” 
The investment paid off, because ex-
isting members who had previously 
exercised on their own gravitated to-
ward online personal training, and 
kept it up in person when they came 
back to the gym. 

Bender has clients who stayed on-
line even during reopenings, be-
cause it was safer or more conven-
ient. “Obviously, the price points are 
different, so it also helps people who 
have financial issues,” she noted. 
She charges $80 a month for online 
classes at Fitness that Fits, about 60 

per cent of the regular rate. 
All gyms are subject to safety regula-

tions when they are open, which may 
include proof of vaccination, reduced 
capacity, physical distancing and 
mask-wearing when not at a workout 
station. Many gym owners said they 
went above and beyond these govern-
ment mandates. “We’ve always tried 
to stay three steps ahead of what-
ever regulations are announced,” 
said Hayley Flegel, co-owner of Opex 
Fitness Regina. While she once had 
an open-gym format, now her space is 
transformed into individual stations, 
with barriers in between. “Our clients 
love it! They’re like VIP spots.”

Her facility did lose members when 
they closed, despite offering remote 
coaching. But when she reopened, 
new clients streamed in. Thanks to 
the care she has taken – her staff are 
required to be vaccinated – her rev-
enue increased by about 20 per cent in 
late 2021, compared to pre-pandem-
ic times. Flegel recommended asking 
gym operators what steps they’re tak-
ing to reduce the risk of exposure. “If 
you’re still unsure, talk to somebody 
who already comes here.”

For evidence that people grew tired 

of exercising at home, look no fur-
ther than Peloton Interactive Inc.’s 
rocky road. When the first lockdown 
hit, there were weeks-long wait lists 
for the company’s stationary bikes – 
which started at $2,950 for the basic 
model (now $1,895), not including 
the $50-a-month fee for live, online 
classes and the $100-plus shoes. The 
New York-based fitness equipment 
company’s sales were up 250 per cent 
in early 2020. But as gyms reopened, 
shares plummeted and, in November, 
the company estimated that 2022 rev-
enue would be down by as much as a 
billion dollars. 

Ince said the over-45 age group was 
least hesitant about coming back, 
and noted few people have the setup 
at home to progress with their fitness 
goals. “Everybody else is just main-
taining – or regressing. There’s much 
more benefit to going to a location.”

If you live in a place where gyms are 
open, Blewett suggested going dur-
ing off-hours. “Obviously it’s still a bit 
scary,” she added. “But this is going to 
keep going on for a while. And at some 
point, you’ve just got to live.”

If in-person workouts aren’t an op-
tion and you’d rather invest in basic 
home equipment, budget between 
$190 and $400 to buy essentials like 
hand weights, strength bands, a step-
per, a stability ball, an exercise mat 
and a pair of gliding discs.

Regardless of what the pandemic 
throws at us next, home fitness equip-
ment will see you through any sub-
sequent waves of COVID-19. When 
gyms reopen, you may decide to wait 
it out a bit. The opportunity and cost 
of exercising at home or in a gym is 
different for everyone. The most im-
portant thing is to keep fit, so make 
sure that Peloton doesn’t turn into the 
most expensive clothes rack you’ve 
ever purchased. 

“We’ve always tried to stay three steps ahead  
of whatever regulations are announced”

CHANGE IS HARD, 
and can get harder as 
we get older. We’re 
stuck in our ways and 
that can create more 
biases and blind spots. 
Plus, there’s inertia to 
overcome. What I tell 
others is to focus on 
one area of personal 

finance and do it well – 
learn about a new form 
of budgeting, tracking 
expenses or delving into 
a particular finance topic 
– to become savvier. This 
way you start small, and 
it’s far more manageable 
and less overwhelming. 
> Bottom Line: Once you 

focus, practise, test  
and learn, change is 
more attainable. 

MONEY-SAVING TIP #4
MARK SEED  > SELF-TAUGHT FINANCIAL ADVISER
 BLOG: MY OWN ADVISOR  |  MYOWNADVISOR.CA
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years, I’ve been writing 
All We Want: Building 
the Life We Cannot Buy, 

about the damage consumer culture 
does to ourselves and to the plan-
et. But, all the while, I was still en-
meshed in the very culture I was cri-
tiquing. I’d sit at my desk to compose 
an argument against shopping and 
then step away to buy groceries, pay 
the electric bill, or pick up some new 
jeans. I have been living in a state 
that some call “cognitive disson-

ance.” But I’ll just call it hypocrisy.
We all have to live with a certain 

amount of hypocrisy these days. No 
matter how much we care about cli-

mate change, we still must, to some 
degree, live our capitalist, carbon-
spewing lives. Icebergs four times 
the size of Manhattan calve off an 
Antarctic glacier; then we drive to 
the mall to get some Christmas shop-
ping done. We read that three billion 
birds have disappeared from the skies 
of North America; and then we order 
duck confit for dinner. That cognitive 
dissonance grows harder and harder 
to handle as the gulf between our daily 
lives and the fate of the planet grows 
more difficult to bridge. 

A Life’s
MEASURE

As baby boomers retire and redefine how they spend their time  
and their money, Michael Harris says they will find purpose in  

small pleasures — and help save the planet

MINDFULNESS

YOUR  
MONEY

http://everythingzoomer.com
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A ccording to the Bank of Canada, 
Canada’s rate of inflation hit an 18-
year high of 4.7 per cent in the fall 
of 2021 thanks to higher fuel, food, 

and housing prices. You don’t have to look far to 
find the culprit. Pandemic-related supply-chain 
hiccups and labour deficiencies have resulted in 
shortages across the board, and there’s nothing 
like increased demand for limited resources to 
push up prices. 
 This is a concern to Canadians in retirement 
or those planning to hang up their work spurs 
in the near future. More are asking, do I have 
enough money to get through my retirement? 
The question is encouraging many to re-examine 
their retirement plans, and an increasing number 
are finding their portfolios wanting. Part of the 
problem is that many of those portfolios were not 
designed to address inflation or provide sufficient 
income to last for the kind of extended retirements 
Canadians could enjoy.  
 Until now.  
 The Longevity Pension Fund by Purpose solves 
the outliving-your-savings problem by offering a 
truly unique investment structure that delivers 
monthly payments for as long as you live, no 

exceptions*. It does so by combining design 
concepts of a defined-benefit pension plan with 
the flexibility of a mutual fund. Like with a pension 
plan, investors get income for life*. But as a mutual 
fund, they can redeem any or all of the capital 
invested at any time less the distributions they’ve 

received, giving the freedom to adjust to life’s 
little surprises. 
 To help combat inflation, the fund is designed 
so that payments are likely to increase over 
time. This is possible because as the number of 
investors in the original investing pool declines 
(some will pass away, while others will redeem 
their capital), those who remain in the fund benefit 
from mortality credits. When members die, their 

estate receives either any remaining unpaid 
capital or the net asset value if lower.  
 The amount of income generated depends 
on how much is originally invested. At today’s 
distribution levels yielding 6.21% for people 
currently aged 65-67, an investment of $100,000 
will provide an initial monthly income of about 
$518 (or $6,210/year), an investment of $500,000 
will provide about $2,590 a month (or $31,050/
year). And again, that’s for life. (While distribution 
levels are expected to rise over time, they are 
not guaranteed and can rise or fall depending on 
market conditions and experienced mortality.) 
 The Longevity Pension Fund also addresses 
the problem market variability by focusing on a 
conservative investment portfolio and pooling 
benefits, which minimizes risk. And thanks to a 
partnership between Purpose Investments and 
C.A.R.P., members who invest in the Longevity 
Pension Fund qualify for a 15 per cent reduction 
on the company’s already low management fees.  
The late, great Betty White said the way to live a 
long and happy life was to focus on the positive, 
and it’s a lot easier to do that if you do not have  
to worry about money. With the Longevity  
Pension Fund by Purpose, you don’t. 

SHOULD BE THE SOLUTION, NOT THE PROBLEM

After being held  

in check for  

decades, inflation  

is once again 

threatening to erode 

the purchasing 

power of Canadians.  

INVESTORS 
GET INCOME 

FOR LIFE

LEARN MORE ABOUT THE LONGEVITY PENSION FUND AT RETIREWITHLONGEVITY.COM
 * Income in the form of Fund distributions is not guaranteed, and the frequency and amount of distributions may increase or decrease. The Fund has a unique mutual fund structure. Most mutual funds redeem at their associated Net Asset Value (NAV). In contrast, redemptions in the decumulation class of the Fund (whether voluntary 
or at death) will occur at the lesser of NAV or the initial investment amount less any distributions received. Commissions, trailing commissions, management fees and expenses all may be associated with the Fund. Investments in the fund are not guaranteed, and the Fund’s value may change frequently. Past performance may not 
be repeated.  The content of this article is for informational purposes only, and is not being provided in the context of an offering of any securities described herein, nor is it a recommendation or solicitation to buy, hold or sell any security. This article is for informational and educational purposes and it is not intended to provide 
specific advice including, without limitation, investment, financial, tax or similar matters. The information provided is subject to change without notice and neither Purpose Investments Inc. nor is affiliates will be held liable for inaccuracies in the information presented. Certain statements in this article are forward-looking. Forward-
looking statements (“FLS”) are statements that are predictive in nature, depend on or refer to future events or conditions, or that include words such as “may,” “will,” “should,” “could,” “expect,” “anticipate,” intend,” “plan,” “believe,” “estimate” or other similar expressions. Statements that look forward in time or include anything 
other than historical information are subject to risks and uncertainties, and actual results, actions or events could differ materially from those set forth in the FLS. FLS are not guarantees of future performance and are by their nature based on numerous assumptions. Although the FLS contained in this document are based upon 
what Purpose Investments believe to be reasonable assumptions, Purpose Investments cannot assure that actual results will be consistent with these FLS. The reader is cautioned to consider the FLS carefully and not to place undue reliance on the FLS. Unless required by applicable law, it is not undertaken, and specifically disclaimed, 
that there is any intention or obligation to update or revise FLS, whether as a result of new information, future events or otherwise. 

LONGEVITY

http://RETIREWITHLONGEVITY.COM
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Are we simply condemned to fid-
dle while the world burns, then? The 
necessary changes debated at cli-
mate-change events like the United 
Nations’ COP26 in Glasgow, where 
world leaders hammer out emissions 
targets, can feel so massive and ab-
stract that our personal actions seem 
insignificant. Who cares if I fly to 
Maui for the weekend? Who cares if I 
buy organic or recycle? It’s policy and 
collective action that matter.

And yet. Massive change is upon us 
– whether we want to be climate war-
riors or not – and that means we, in-
dividually, will have to reimagine 
“the good life.”

While younger generations are 
(rightly) celebrated for their climate 
activism, a generation of baby boom-
ers is pioneering this shift in fascin-
ating ways. Five million Canadian 
boomers will become senior citizens 
this decade. And as they retire, those 
millions will leave the capitalist game. 
No longer will they be tied to an earn-
ing-and-spending rat race. Instead, 
boomers will increasingly live on 
fixed or reduced incomes. Many will 
downsize. Spending habits will evolve 
to meet a slower pace of life. But will 
they feel lost, then? Purposeless? 
More likely, boomers will redefine 
retirement, just as they’ve redefined 
every other stage of life.

Temporarily, at the start of the 
COVID-19 pandemic, we were all 
forced to cool our consumer jets. 
Spending levels crashed, saving lev-
els jumped, and we enjoyed a baking 
renaissance as we were forced to con-
template quieter pastimes from our 
respective quarantines. But the bit 
of change in global carbon emissions 
was short-lived. Clear skies were 
smeared again as consumption lev-

els heartily rebounded. So much for 
the ecological benefits of pandemics. 

COVID was a speed bump in the 
consumption lives of most people. 
But, for those of us entering retire-
ment, the change will be far more pro-
found – and far more lasting. When 
boomers retire, they aren’t merely 
looking for sourdough recipes and 
puzzles to pass the time; retirees have 
the chance to redefine life’s central 
meaning and purpose.

While researching my book, I en-
countered three arenas where that 
new meaning and purpose can be 
discovered. And, to my surprise, all 
three options can come alive during 
retirement.

  CRAFT  Where consumer culture 
gives us something finished, Craft of-
fers something coming into being.

A quilt. A canoe. A simple walking 
stick. The value of making things for 
ourselves has receded in an age of 
automation. Machines cycle through 
material at a blistering pace. And 
yet handmade items have, for mil-
lennia, been at the centre of human 
lives. We can, with a little time and ef-
fort, make things for ourselves again; 
we can enjoy the aura that materials 
gain when worked on, the value they 
accrue when we commit ourselves to 
some small act of creation. We can 
build labour back into our lives, even 
after retirement. After all, to strive 
for endless leisure would be to miss 
out on the fullness of experience. 
Work and leisure are complement-
ary; neither end of the scale should 
be abandoned. 

 
  THE SUBLIME  Where consum-

er culture offers something you can 
own, the sublime offers something 

beyond your grasp.
A visit to the seashore. A walk on a 

mountain trail. A bit of nature may 
lower heart rates and cortisol lev-
els, and it can be so much more than 
a bubble bath. Nature can ravish us, 
bowl us over and dominate the senses. 
Taking a dose of the sublime – even by 
standing beneath the stars and con-
templating infinity – can remind us 
that we’re part of an extraordinary 
universe. Anxieties fall away as we 
recall our place among myriad mir-
acles. In our cynical times, an en-
counter with the sublime can sound 
like a romantic indulgence. But – par-
ticularly for the irreligious among us 
– the natural world’s wonders can be 
a balm for our little troubles.

  CARE  Where consumer cul-
ture offers satisfaction, care invites 
devotion.

A delivered meal. A helping hand. 
Caring for others can bond us to a 
lasting and profound community 
of human concern in a way that the 
shopping mall never could. All social 
animals are attentive to each other’s 
needs and – especially when demen-
tia or some other crisis strikes a loved 
one – humans learn that we, too, are 
designed to survive in groups; we sur-
vive by sticking together. When we 
take care of our husbands, our wives, 
our friends, we have a chance to be-
come our better selves.

These are just a few of the places 
where life’s worth is measured by do-
ing and not by getting. Once we stop 
focusing on consumption, these 
new options appear, offering a rich-
er lived experience. And that’s the 
great treasure we can all look for-
ward to if we allow the climate crisis 
to inspire real change: a life fuelled 
by our fully engaged humanity, and 
not simply by cheap fossil fuels. In 
the meantime, retirees are pioneer-
ing those possibilities. 

Michael Harris is an award-win-
ning Vancouver author of  three books.

Massive change is upon us – whether we want 
to be climate warriors or not – and that means we, 
individually, will have to reimagine “the good life”
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JOB T HERE COMES A moment in our lives when we do 
a gut check. We take stock of what we do all day, 
and determine its value to ourselves and to the 
world. Legacy is too loaded a word, and too grand 

a concept, to parse. What I’m talking about is simpler: The 
good feeling we get from our work, weighed against the 
time and energy it takes to do it. 

During the pandemic, many Americans decided their 
jobs were exacting an emotional toll, leading to what 
economists have dubbed “the Great Resignation.” The 

stampede for the office door wasn’t as 
prevalent in Canada, since our “quit 
rates” were essentially unchanged com-
pared to pre-pandemic levels  (according 
to a November report from CIBC econo-
mist Avery Shenfield). 

But a November 2021 Statistics Canada Labour Force 
Survey showed more Canadians reported leaving their 
jobs because they were “dissatisfied” than at the begin-
ning of the pandemic, although it was still fewer than 
those who cited the same reason in 2019. It somehow 
feels true, though: Even Prince Harry, in an interview 
with Fast Company magazine, applauded the Big Quit 
as “something to be celebrated,” because “many people 
around the world have been stuck in jobs that didn’t bring 
them joy, and now they are putting their mental health 
and happiness first.”

While quitting may sound tempting, most of us are 
not to the palace born and have bills to pay, so we have to 
consider the repercussions. If your reckoning happens 
in mid-career and leads to the realization that meaning 
has more merit than money, two experts say it’s not only 
possible, but important, to forge a deeper connection be-
tween your principles and your work. “We see people 45-
plus who are looking to find purpose and live their best 
life,” Mark Brion and Krista Roesler write in a joint email. 

“At middle age, people know more about themselves, 
because they have experienced a lot of life,” say the co-
founders of Toronto’s Psych Company, which offers 
psychotherapy and life coaching. “They also have a lot 
more confidence in their capabilities.”

They reference U.S. psychologist Abraham Maslow’s 
hierarchy of five basic human needs, from his seminal 
1943 paper “A Theory of Human Motivation.” By 45, 
most people have satisfied the more concrete needs at 
the base of the pyramid – physiological (food, shelter), 
safety (money and health), love and belonging (family 

DONE

When work becomes 
more about money 

and less about 
meaning, it may be 
time to consider a 

pivot. Leanne Delap 
talks to three people 

who changed tack 
and found their calling

ACAREER

WELL
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and friends), and esteem (self-confi-
dence and feeling valued) – and they 
are ready to fulfill the more abstract 
need for self-actualization. “At this 
point in life, one is best prepared to 
start more in-depth investigations 
into what purposeful career may be 
lying around the corner, to fully en-
gage them for the latter half of their 
careers,” Brion and Roesler say.

They have a few solid recommen-
dations to get you started on a new 
path. First, do a cost-benefit analy-
sis of the life change you are consid-
ering, and weigh the pros and cons. 
Next, do some experiential learning 
to figure out your new calling. “You 
can job shadow, volunteer and begin 
to do some informational interviews 
to get the process started. You can 
also learn more about what your life 
purpose is by paying attention to 
what makes you jealous of others. 
This is a sign you would like some of it in your life too.” 

Finally, envision how you want to feel in your new job. 
“Visualization is scientifically supported – in fact, when 
we properly visualize our goals, new neural pathways are 
created to support the new realities that we create in our 
minds. If there’s anything worth being creative about, 
and trying to imagine, it’s what we want in and out of 
our careers.”

What you gain from finding your purpose is passion 
and fulfillment: “You get to live a life of peak experien-
ces,” they say.

Here, three case studies of Canadians who followed their 
hearts to seek deeper meaning in their work lives.

#1 THE IMPACT  
PRODUCER 

SHOLEH FABBRI remembers how great she felt when 
she was working on a couple of fundraising projects be-
fore she made her big pivot. “There was an opportunity 
for me to help with a silent auction for victims of the bush-
fires in Australia,” where she had lived and worked before 
her 13-year stint at Global TV’s Entertainment Tonight 
Canada. Then, as everything shut down in early 2020, 

Fabbri, the show’s executive producer, pulled together a 
five-night fundraiser “Canada Together: In Concert,” fea-
turing Shania Twain, William Shatner and Christopher 
Plummer, which raised $300,000 for Food Banks Canada.

“Those two things began to land for me,” she says. “In 
my head, I started to explore what I was going to do.” Still, 
breaking away from her fast-paced life was hard. “I’d cov-
ered Cannes, the Oscars, the Grammys, cool things to talk 
about at cocktail parties. But, what was I doing with all 
that glamour and excitement?”

“It took the wall falling down on my head,” the 44-year-
old says about leaving her big TV job after a management 
change. “I was super scared – what was I outside of that? 
– worried and nervous and anxious. I went from having a 
team of 70 to just me.”

She took a few months off, completed some online cours-
es and volunteered with Native Child and Family Services 
in Toronto, all “things completely unrelated to producing 
television.” Fabbri saw a therapist, too. “That was crucial. 
I wanted to really figure out where my head was at, do a bit 
of grieving around leaving a job, figure out who am I out-
side of that space and start paying attention to what lights 
me up. Where was I most excited?” 

She also saw a career counsellor and started taking 

SHOLEH FABBRI

Fabbri, in 
production 

during a virtual 
case-study 

panel
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people out for coffee. On one coffee date, a peer asked, 
‘Have you ever thought about impact producing?’” Fabbri 
had never heard of it. 

“I was about to walk away from my field, but that made 
me think I could evolve my job in a whole new way,” she 
says. “The breadth of my experience had value.” It re-
charged her, and made her think about how to make im-
pact producing her job. After getting feedback from her 
peers on Clubhouse, the audio-based social media app, she 
launched Good Measure Productions in February 2021.

So what is impact producing? It is about “transforming 
inspiration into impact,” she says. In other words, build-
ing the infrastructure for people to engage in activism 
by connecting them with concrete, real-world steps. 
She cites a documentary she produced about endan-
gered cetaceans on the Atlantic coast called The Last of 
the Right Whales, which launched in Canadian theatres 
in January and will air on CBC in the fall, as an example. 
“We are building screenings, community panels, educa-
tion guides, discussion guides, letter-writing campaigns, 
an active social media campaign to build momentum of 
the conversation.” 

There are lots of details to be worked out, but Fabbri is 
happy she “paid attention to the whispers” urging her to 
make a change. Today, she is in a completely different 
headspace, fuelled anew by building something mean-
ingful from the ground up. Before that, “I was running 
on fumes.”

#2 THE DESIGNER  
WHO GIVES BACK 

Vancouver-based Treana Peake, 48, launched her fashion 
label, Obakki, in 2005, and showed her collection of made-

in-Canada, award-winning sustain-
able clothing, selling all over the world, 
from New York to Paris to Japan. She 
had been doing development work since 
high school, and launched a foundation 
of the same name that drills water wells 
and provides medical care, educational 
support and livelihood initiatives in vul-
nerable areas of Africa, funded with sales 
from her label. She integrated the experi-
ence into her fashion work as a way “to 
talk about hardship in the world, philan-
thropy and development issues by using a 
different creative medium.” She told stor-
ies, for example, by incorporating prints 
made by refugees in settlement camps in 
Uganda. 

But Peake, who met Nickelback rock-
er Ryan Peake at a Grade 9 dance in their 
hometown of Hannah, Alta., and mar-
ried him in 2000, says there was still “a 

detachment between what I wanted to be doing and how I 
was making an impact.”

In 2019, she stopped “doing fashion the way the indus-
try wants it to be done,” and got off the hamster wheel 
of producing multiple collections, co-ordinating large 
wholesale buys and producing all that speculative in-
ventory. She realized, “I can have more than fashion 
in Obakki; it can be more than clothing.” Other than a 
showroom in Vancouver, Obakki is now sold online, dir-
ect to consumers, and the website is a platform for cus-
tomers to give back.

The new version of Obakki is a high-end housewares 
line with a mix of prices and international sourcing, and 
she does small, capsule fashion collections only when it 
feels right. The website features “purpose-driven” items 
by artisans Peake works with in Uganda, Kenya, Mali and 
Mexico, and the profits from their sale are reinvested in 
community development projects. “We work with the 
whole community on their goals.”

These giveback pieces are shown and sold alongside 
those by more established artisans from countries such 
as Italy, Japan, Belgium and Australia. The juxtapos-
ition, she says, “elevates everything.” It also enables her 
to charge what the purpose-driven pieces are worth. “We 
can assign the value,” she says, “and a pot from Uganda 
is $200, because that is what it is worth in this market.”

Looking at retailing “through a development lens,” 
Peake says, “allows me to put people before profit.” This 
approach reaps rewards for her, as well. “I get asked a lot, 
‘You are such a happy person and why is that?’ It is not 
that I don’t have stress or conflict in my life, I do. Life is 
a mixture of happy and sad. But what really makes me 
happy is that I have purpose: I know exactly what I’m do-
ing and what I’m doing it for.”

TREANA PEAKE

Peake, working with local 
artisan Zaitun Ayiru in Uganda
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SHAOLIN TAI CHI
WITH MASTER DAO
Master Dao teaches 

restorative Tai Chi for better 
mental and physical health. 

HEALING YOGA 
WITH DEBORAH DEVINE

 Deborah Devine 
instructs gentle yoga for 

Real People with Real Problems. 

NEW  ANJELICA’S 
KETTLEBELL WORKOUT 

Anjelica Scannura leads a kettlebell 
workout to boost core strength and 
stability, burn fat and build muscle.

GET YOUR HEART RATE UP 
THIS FEBRUARY WITH ONETV!

GREAT ROMANCE MOVIES

VISIT ONETV.CA FOR FULL SCHEDULE
ROGERS 265 / IGNITE 340 or say “ONETV”   |   BELL  606 / FIBE 1606   |   SHAW DIRECT 420   |   COGECO 798   

OR CHECK YOUR LOCAL LISTINGS

CALL YOUR CABLE PROVIDER TO SUBSCRIBE TODAY!

THE EXERCISE & 
ENTERTAINMENT 
CHANNEL

http://ONETV.CA
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#3 THE TRAVEL  
CONNECTORS 

Paul Melhus took a career leap when he was in his mid-
50s. He and his life partner, Dave Vincent, have been soft-
ware entrepreneurs and business partners since they 
graduated from Montreal’s McGill University in 1983. 

At the end of a trip to Beijing in 2006, they realized 
they hadn’t seen the Great Wall. They didn’t want to do 
the so-called Disney version and join flocks of tourists 
who go to see the part of the wall closest to the city, so 
they hired someone to drive them two hours out of town. 
“We passed this group of 20 women. Two of them came 
after us, and offered us an impromptu tour, something 
they do when there isn’t any farming. We were skeptical, 
but they spent two hours with us, and we learned some-
thing about the history and their lives.” At the end, there 

was an imperative to buy tchotch-
kes to pay for the service.

The idea for Tours By Locals 
came to Melhus and Vincent on 
the plane ride home, and they 
continued to talk about it for two 
years. The 2008 recession gave 
them the opportunity to build out 
the business, which connects trav-
ellers with locals for a more un-
complicated experience. “It was 
a stressful time, with the world 
crashing down around our heads, 
but exiting from another business 
in the end freed us up to build up 
the content.”

Their insight paid off. “It was 
how I want to travel,” says Melhus. 
“To choose who I want to do a pri-
vate tour with, to not have to worry 
about carrying money.” Tours 
By Locals takes care of the pay-
ments online, with a team to vet 
guides and to troubleshoot. “It 
doesn’t feel like such a commer-
cial transaction.”

In 2019, when some 5,000 guides 
around the world gave 123,000 in-
dividual tours, a big chunk of in-
vestment capital came in. Then in 
March of 2020, bookings dropped 
by 98 per cent. Melhus, the CEO 
(Vincent is CTO), refocused on 
Canadian domestic tours, and kept 
as many staff as possible. They also 
set up a $500,000 relief fund to 
keep local guides afloat around the 
world. “In Madagascar, they didn’t 
have CERB,” says Melhus. “I’m an 

optimist. I made the call to keep it going. This is about 
travelling slower.”

The traveller benefits, because they “actually inter-
act with a local person to get to know them,” and, for 
the guides, these are good-paying jobs. The average 
tour costs $650, but guides set their own prices, ran-
ging from $100 to $1,000 a day, depending on the 
country, and take home 75 per cent of the fee. “I want to 
create a business that is ennobling for the tour guides,” 
he says, noting that many people who depend on tour-
ism in developing countries live on the margins, where 
“the tourism sector means hanging out outside cruise 
ship terminals.” 

For Melhus, it’s also about legacy. “At some point, I’m 
going to be eaten by a bear,” says the 69-year-old. “I want 
to create an entity that lives on after I leave.” 

DAVE VINCENT  
& PAUL MELHUS

Melhus with his 
local guides, 
post-tour of 
the Great Wall 
in China
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LADY, FIRST 
Jacqueline 

Kennedy leaving 
The Carlyle hotel 

in June, 1962

CHECK IN, HALIFAX
STAYCATIONS ARE the new normal, and Halifax, a city of 400,000 people, has 
seen a new hotel open every year in the last three years. The latest is the Muir, 
Autograph Collection Hotels’ first foray into Nova Scotia, an example of the “born 
of this place” design movement. The goal, according to MacKay-Lyons Sweetapple 
Architects, is to honour local character, materials and heritage. Located in the 
new Queen’s Marque district on the city’s scenic waterfront, the hotel’s wharf-like 
elements seamlessly connect it to the historic harbour. muirhotel.com —VV

QUAY TO THE CITY
The bar at Drift, in the Muir; harbour 
views at Queen's Marque (right)

2

1AND JUST  
LIKE THAT …
NEW YORK CITY is back. Armchair  
travellers can do the Big Apple with Carrie 
Bradshaw et al., in the Sex and the City reboot, 
while Assouline has published a coffee-table 
book for the 90th birthday of the storied 

Carlyle hotel – fresh off a 
reno. A fave of Lenny Kravitz 
(who wrote the book's 
forward), Prince Harry and 
Meghan Markle have also 
spent the night, and were 
spotted in the legendary 
Bemelmans Bar. Indeed, 
its murals painted in the 
1940s by Madeline author 
Ludwig Bemelmans still 
draws the glam set.  
—Vivian Vassos

Closer to Home
Dreaming of your next trip? Get inspired with these ideas

DESTINATIONS

http://everythingzoomer.com
http://muirhotel.com
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TAKE A HIKE

GOLDEN HOUR
The Narrows, in 

Utah's Zion National 
Park. Hiking this area 

ranks in the top five 
American adventures, 
according to National 

Geographic. 

 THE SMOOTH RED and grey 
walls of the canyon reach 
500 metres above my head. 
I secure my footing on loose 

stones at the bottom of the Virgin River. 
It’s a calm, green, shallow stream right 
now, but its water carved out this part of 
the gorge – called the Narrows because 
it is just six metres wide in places – 
sculpting the compressed sandstone 
over millennia, here in southern Utah’s 
Zion National Park. 

I plant my wooden walking stick in 
the river and reach out to touch the 
pitted and grooved rock face. A tiny 
stream flows from a hidden crevice, 
while bright green, miniature ferns form 
vertical hanging gardens. I feel as if I’m 
wading through a temple of stone, a 
monument to nature’s awesome power. 
Fortunately, the probability of flash 
floods is low at this time of year.

Hiking the Narrows fills my soul with 
that blissful peace nature bestows on 
those open to its reception. I smile at my 
guide, the mustachioed Wil Donohue, 
and tell him that there’s no place I’d 
rather be at this moment.

Donohue tells me I’m experiencing 
what he calls “Type 1” fun – 
participating in an activity that 
is enjoyable during and after its 
completion. (In case you’re curious, 
“Type 2” fun is painful in the moment 
– think bike-packing uphill or 
canyoneering out of steep, natural 
potholes – but fun in retrospect.)

It’s a glorious fall day, and the tall 
cottonwoods dotting the valley floor are 
in full, golden splendour. The cloud cover 
that dulled the sky earlier has lifted, 
gracing us with sunshine; Zion gets 
more than 300 blue-sky days a year. 

The absence of crowds contributes 
to my joy as I walk in the serene 
surroundings. Utah's Indigenous Paiute 
Indian Tribe consider the canyon a 
spiritual sanctuary, and I couldn’t agree 
more. greaterzion.com —Claudia Laroye 

3

http://greaterzion.com
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When a marriage flags, don’t just push the escape button. 
As Gabrielle Bauer writes, some partnerships may thrive and 
survive if couples agree on unconventional arrangements
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W ANT YOUR marriage 
to stay strong? The 
script goes some-
thing like this: Spend 

lots of time together, keep talking, 
keep touching, and all will be well.

The scriptwriters don’t tell us that 
our appetite for sexual variety may 
drive us to distraction. Or that we 
may lose our taste for sex altogether, 
even if we still find our spouse hot. Or 
maybe our partner continues to en-
chant us in the bedroom, but gets on 
our nerves in the living room. Or we 
simply can’t endure yet another week-
end of antiquing.

When these all-too-common curve-
balls slam into a long-term marriage, 
many people blame their partners – 
or themselves. But some couples find 
a different way: Instead of trying to 
change each other, they change the 
terms of their marriage.

This fluidity hasn’t always been an 
option. As recently as 50 years ago, 
“couples prioritized stability over ful-
fillment, because their survival – es-
pecially the woman’s – depended on 
it,” says Leah Carey, a sex and intim-
acy coach based in Oregon. “Leaving 
a marriage was a huge risk if you 
couldn’t support yourself, so women 
took pains to avoid introducing in-
stability into their marriages,” she 
says. When both partners can support 
themselves separately, “it becomes 
possible to explore activities that lead 
to greater fulfillment for both, rath-
er than preserving the status quo for 
the sake of survival.” According to 
Carey, “it’s no coincidence that the 
rise of ‘swinging’ tracks closely with 
women’s right to have bank accounts 
and credit cards in their own names.”

This sea change soon found its way 
into popular culture. In 1969, the 
movie Bob & Carole & Ted & Alice 
took a lighthearted poke at open mar-
riages and orgies. The 1997 film The 
Ice Storm, based on the Rick Moody 
novel of the same name, shone a lens 
on the 1970s swinging culture. More 
recently, the 2019 series The L Word: 
Generation Q featured a storyline in 
which a lesbian couple agreed to ex-

plore polyamory (a.k.a. consensual 
non-monogamy).

The idea of loosening the ties that 
bind evidently resonates with many 
long-standing couples. In the online 
communities I visited to solicit inter-
views, members responded with in-
tense curiosity. The vibe was, “we 
need to talk about this.” For all that, 
it was difficult to find people will-
ing to discuss their own off-script 
marriages. Of those who generous-
ly agreed to do it, all but one insisted 
on a pseudonym. This striking polar-
ity – the curiosity and the reticence 
– speaks to the power of lingering 
myths about what marriage should 
and shouldn’t be.

It stands to reason that same-sex 
couples, who don’t bring the same 
marriage template to the altar, would 
have an easier time escaping this trap. 
In fact, the 2012 U.S. National Survey 
of Sexual Health and Behavior found 
more LGBTQ couples reporting open 
relationships than their heterosex-
ual counterparts. (Similar Canadian 
data are not available.) But Dianne 
Gilmour, a Vancouver relationship 
therapist, has “not found any marked 
differences in how LGBTQ couples 
navigate the decision to embark in 
non-traditional relationships” – per-
haps because “many have waited a 
long time before gaining the right to 
legalize and legitimize their unions.” 
It seems that the cultural baggage 
around marriage weaves its way into 
same-sex unions as well.

• TAKING IT OUTSIDE •
One of our most cherished cultural 
myths is that happily married people 
have no urge to “step outside” for 
sex. Belgian psychotherapist Esther 
Perel, one of the world’s most re-
spected voices on eroticism and auth-
or of the 2006 international bestseller 
Mating in Captivity: Unlocking Erotic 
Intelligence, calls out this shibboleth. 
“If intimacy grows through repetition 
and familiarity, eroticism is numbed 
by repetition,” she writes in the book. 
It’s a feature of marriage, not a bug.

Erica, a 55-year-old Toronto teach-

er, ran into this conundrum after 
three decades of marriage, when she 
became intensely curious about con-
necting physically with other men.  
At this point, she might have asked 
her husband for a separation, but she 
loved him as much as ever. “I didn’t 
want our marriage to end because 
it couldn’t weather some curiosity,” 
is how she puts it. When she took 
the idea to her husband, he initial-
ly felt hurt at the idea that he “wasn’t 
enough,” although he listened re-
spectfully when she broached the 
topic again. And as they kept talking, 
he became interested, too.

Since then, Erica and her husband 
have both found partners who share 
their curiosity, although they also 
continue to have sex with each other 
– with condoms, STI testing and 
COVID-19 precautions (like avoiding 
all contact with their “others” during 
lockdown). While they don’t ask each 
other for full accounts of their “week-
ends away,” they do share some deets, 
often playfully. “If he’s been with his 
partner and they tried a new restau-
rant, he might tell me I would have 
loved the menu,” says Erica. While 
she concedes their arrangement 
carries the risk of forming emotion-
al attachments, the opportunity for 
growth has made the gamble more 
than worthwhile. “What makes our 
marriage vital is the willingness 
to talk about anything, no matter  
how uncomfortable.” 
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Dr. Cheryl Fraser, a registered 
psychologist and sex therapist on 
Vancouver Island, has “no ethical 
or philosophical problem with open 
marriages,” although she encourages 
couples to do some work before tak-
ing this step. Through focused exer-
cises, “I teach people how to find 
each other interesting again,” she 
says. “I have clients who are redis-
covering each other sexually in their 
70s, after three decades of nothing.” 
For couples with fundamental sex-
ual differences, though, “consensual 
non-monogamy can work for a small 
proportion, as long as you establish 
crystal-clear boundaries.” 

It’s not perfect, but neither is 
divorce.

• LOVE MINUS SEX •
If society still squirms at such ar-
rangements, it also frowns on couples 
who stay together when desire has 
flamed out. We pull out the pop-psych 
catchphrases: Follow your bliss, don’t 
settle, the kids will be happier if they 
see you happy. But marriage is deep-
er and wider than any cliché thrown 
at it, and some couples find a new 
kind of freedom when they put sex 
behind them. “It is absolutely okay 
to take sex off the table if both people 
are satisfied,” says Carey. “There’s no 
one-size-fits-all.”

More commonly, the sexual flame 
goes out for only one partner. Even 
then, a marriage can thrive as long 
as both parties share a passion for 
staying together. Such was the case 
with Colette, 57, who works for a con-
tent marketing agency in southwest-
ern Ontario. About 12 years ago, two 
decades into her marriage, her hus-
band admitted he had lost interest 
in having a sexual relationship with 
her. While it stung, Colette “didn’t let 
it crush my self-esteem. It was about 
him, not me.” 

Colette and her husband decided 
to stay together, in part because of 
their then-preteen boys, but also be-
cause “we still loved being togeth-
er. We still talked, laughed and had 
a great time.” They agreed to meet 

their sexual needs elsewhere, and the 
boys would never need to know. As it 
turned out, this arrangement last-
ed about 10 years. (They eventually 
separated after their children were 
grown.) “Our agreement took the 
sexual pressure off, so we were able 
to maintain a generally happy family 
life,” says Colette. “I don’t regret our 
decision for a minute.”

 
• YOU CAN DO THAT? •
It’s the monotony outside the bed-
room that wears them down. Rather 
than grit their teeth and endure, 
some of them opt to live separately, 
knocking down another sacred cow 
of marriage: making a home together. 

Known as “living apart together” 
(LAT), this option has been gain-
ing ground in Canada. According to 
Statistics Canada, the proportion of 
Canadian couples between the ages 
of 25 and 64 in LAT relationships in-
creased from six to nine per cent over 
11 years ending in 2017. While some 
arrangements spring from life cir-
cumstances, such as jobs in differ-
ent locations, the LAT lifestyle rep-
resents a deliberate choice for many 
couples – unlike, say, the decision 
to live apart that helped same-sex 
couples in earlier generations evade 
some of society’s judgment.  

Today, LAT couples can swap stor-
ies in a private Facebook group 
called Apartners, founded in 2015 
by Montreal filmmaker Sharon 
Hyman, who has been in a LAT mar-
riage since 1999 and is making a 
documentary about it. The Facebook 
group currently boasts more than 
3,000 members.

For Carol Perehudoff (who agreed 
to use her real name), LAT proved a 
natural fit. Now 60, the Toronto trav-
el blogger got married eight years ago 
to a facilities management director. 
“For us, it seemed so normal to keep 
living apart, we never even talked 

IF INTIMACY 
GROWS 
THROUGH 
REPETITION 

AND FAMILIARITY, 
EROTICISM IS 
NUMBED BY 
REPETITION
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Hollywood on the  mores 
of swingers (The Ice 
Storm), openly married 
couples (Bob & Carole 
& Ted & Alice), and the 
polyamorous (The L Word)

http://everythingzoomer.com
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about it,” she says, adding that marry-
ing later in life may have facilitated 
this choice. “I had been independent 
for decades when I got married and 
saw no reason to give that up.”

She lives in her new downtown 
condo, her husband lives with his 
son, and they spend weekends and a 
couple of weeknights together. “It just 
works,” she says. “It’s like we’re per-
petually dating, but committed. It’s 
been that way since our first date.” 

Perehudoff enjoys showing people 
that marriage need not follow a tem-
plate. “I was at a travel event, de-
scribing my marriage arrangement, 
and someone asked me, ‘You can  
do that?’ It’s like people are waiting 
for permission.”

In a variation on this theme, some 
partners de-couple only part of the 
time. After years of slogging through 
“compromise activities” neither one 
enjoys, they split off to pursue their 
own hobbies, sometimes for months. 
They may even put sex on the bar-
gaining table, as did Charles, 63, who 

lives in Montreal with his wife. She 
loves travel, while he has a sexual in-
terest – “think: light BDSM” – that 
she doesn’t share. “Nothing way out 
there, but I’m not into pressuring my 
wife,” Charles explains. 

Over the years, their disparate pas-
sions exerted a subtle strain on their 
union, so they hashed out a deal: 
When she goes off on a long trip, he 
has permission to explore this in-
terest – but only with professionals, 
to keep feelings out of the equation. 
“Our marriage is as strong as ever,” 
he says. 

• NO JUDGMENT •
Imagine if we could talk openly 
about such arrangements: “Vijay’s 
at a leather party tonight, so we’re 
not available for dinner.” But society 
hasn’t caught up with these marriage 
styles. Tongues continue to cluck, fin-
gers to wag.

Such tinges of disapproval fol-
lowed Erica after she and her hus-
band opened their marriage. “We’ve 

discovered that our friends are very 
conventional,” she says. “We don’t 
want to endanger our friendships, 
so we’ve learned to keep this to our-
selves.” After a pause, she adds: “But 
I think it’s sad.”

Carey, the Oregon sex coach, urges 
off-script couples to cast societal 
judgment aside and trust their own. 
“Whatever is right for you, your rela-
tionship style, your nervous system, 
is okay,” she says. In her own relation-
ship, competing needs for variety and 
security brought forth a unique agree-
ment: “We can have sex with other 
people, as long as our partner is in the 
room. We’ve only gone there a couple 
of times, so far.”

To couples who want to go the dis-
tance, Perel’s Mating in Captivity of-
fers this consideration: “If we’re plan-
ning to spend 50 years with one soul 
– and we want a happy jubilee – it may 
be wiser to review our contract at vari-
ous junctures … and perhaps even to 
create a new ‘art of loving’ for the 21st 
century couple.” PH
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NTOINETTE MESSAM’S 
work on  Netflix’s  acclaimed 

Black western  The Harder 
They Fall has garnered the 

Canadian costume de-
signer the biggest buzz 

of her three-decade ca-
reer. The standout 

wardrobe she created for the film, 
which stars a superb cast (Idris Elba, 
Regina King and Jonathan Majors), 
earned features in The Hollywood 
Reporter, Harper’s Bazaar and Vogue. 
In November, Messam won her first 
industry accolade for the movie’s cos-
tumes at the 2021 Hamilton Behind 
the Camera Award, an annual L.A. 
event where A-list actors honour 
their behind-the-scenes colleagues. 

“What I particularly loved about 
one of my costumes is that it was de-
signed and it remained feminine, 
but it still had some edge,” said King, 
who won a Best Supporting Actress 
Academy Award in 2019 for If Beale 
Street Could Talk, as she presented 
the trophy to Messam. “It had great 
lines, but it still allowed me to do an 
eight-minute fight scene without a 
wardrobe malfunction. That was a 
huge feat.” 

Messam was critical to the suc-

cess of the 1800s-era shoot-em-
up, a fictional revenge drama about 
rival gangs based on real Black cow-
boys and female gunslingers like 
Stagecoach Mary, played in the film 
by Zazie Beetz.

The movie doesn’t mention race, but 
its mere existence and mostly Black 
cast highlights the absence or mar-
ginalization of African Americans in 
Wild West hagiography. The Harder 
They Fall is part of a recentring of 
Black people in American cultur-
al history, which gained traction 
when Atlanta-based rapper Lil Nas 

X scored a hit with “Old Town Road” 
and country singer Dom Flemons re-
leased a Grammy-nominated Black 
cowboys tribute project, both in 2018. 
A year later, Texas native Solange 
Knowles incorporated Black rodeo 
imagery in a short film for her al-
bum When I Get Home, saying, “It’s 
not just an aesthetic; this is some-
thing that we actually live.” Elba also 
starred in 2020’s Concrete Cowboy, 
inspired by present-day African 
American horse-riding culture in 
Philadelphia, which reflects the 
current movement, dubbed the 

Saddling Up

A Canadian costumer  
rustles up a new entry in the  

Black cowboy canon and 
makes fashion history  
By Ashante Infantry
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SPOTLIGHT

Antoinette 
Messam, on 
location and  
below
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COSTUME DRAMA 

Members of The 
Harder They Fall 

cast in wardrobe 
designed by 

Messam: (left to 
right) Delroy Lindo, 

Danielle Deadwyler, 
Zazie Beetz, 

Jonathan Majors, 
RJ Cyler and Edi 

Gathegi; Messam 
with the film’s 

director, Jeymes 
Samuel (below)

FIGHTING FORM Regina King, outfitted by Messam, 
on set. King presented Messam (below) with 

the Costume Design award at the 11th Annual 
Hamilton Behind the Camera Awards, 2021

Idris Elba embodies the 
outlaw Rufus Buck
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Winnie Harlow, is 
similarly imbued 
with the family’s sar-
torial flair, and they 
have a mutual admir-

ation. Harlow posted a 
picture of herself with 
Messam at The Harder 
They Fall premiere in 
October, tweeting, “You 

inspire me to greatness. 
I love you so much!” 

Messam became a fash-
ion stylist, and fell into 

costume design for the stability it of-
fered her as the solo parent of a young 
son. She began as a buyer for the cos-
tume designer on the Fox drama Class 
of ’96. Her inspiration was Ruth E. 
Carter, who became the first Black 
costume designer to win an Oscar in 
2019 for Black Panther.  “When she 
got the nomination for Amistad [in 
1998], I thought I was going to lose 
my mind,” Messam says. “Seeing that 
there were costume designers of col-
our, a Black woman doing it, and do-
ing it at that level, was incredible.” 

Since the George Floyd/Black Lives 
Matter reckoning in 2020, she has 
observed more dialogue, awareness 
and sensitivity to Black artists in 
Hollywood.

“We’re using our voices now, so 
that’s what I think will change, mov-
ing forward,” says Messam, whose 
credits include movies such as Creed, 
Superfly and Orphan. “I asked ques-
tions before – I’ve been called arro-
gant. I’ve been called so many things, 
because I have a mouth. But now, for 
the first time – they’re still uncom-
fortable – I think people are recep-
tive to hearing [for example], ‘Why 
are we in Atlanta and we don’t have 
any Black crew?’” 

Messam is believed to be Canada’s 
first Black costume designer, al-
though she can’t prove it. “You can’t 
find anyone before me that actual-
ly has the costume design credits. 
But the fact that I was able to break 
through in Toronto and pull people 
up with me is more important to me 
than that title.”  

“Yeehaw Agenda” by Texan pop-cul-
ture archivist Bri Malandro. And al-
though David E. Kelley’s crime drama 
Big Sky, which debuted the same year, 
has not been a critics’ favourite, it 
speaks to the moment through one of 
its lead detectives, a Black ex-rodeo 
star played by Hamilton, Ont., native 
Kylie Bunbury. 

None of this representation is re-
visionism: Historians estimate that, 
in the early 1900s, one in four cow-
boys were Black.

“It’s one thing to read a script and 
be excited about the subject mat-
ter, because I’ve not done it before,” 
Messam says in a phone interview 
from her home in Los Angeles, where 
she has lived for the last decade. “But 
then when I started doing research 
to prepare for the interview, I dis-
covered that, ‘Oh, my God, look at all 
these beautiful Black people in west-
ern attire; look at all these beautiful 
Black people in Victorian clothes.’ 
I’m not looking at slaves. I’m looking 
at homeowners, merchants, cowboys 
– that blew my mind.” 

Pushed to innovate by the film’s 
British director, Jeymes Samuel, and 
one of its producers, rap titan Jay-Z, 
Messam collaborated with the actors 
(via Zoom fittings in some cases, be-
cause of COVID-19 separations) to 
customize weathered-looking cow-
boy boots and riding coats, melding 
them with Native American, Mexican 
and African symbols – to reflect the 
West’s multiculturalism – as well as 

select pieces from contemporary de-
signers like Ralph Lauren, Balmain 
and Ozwald Boateng.  

The Jamaican-born, Ontario-raised 
artist is touted as a “top-tier contend-
er” for an Oscar by Variety magazine 
for her contributions to the film’s aes-
thetic – dazzling sapphire and crim-
son velvets, timeless leathers, and 
sleek hats and corsets – a look she has 
described as “hot swagger Victorian, 
with colour in the right places.”  

The stylish go-getter has been on 
this track since  her teens.  I should 
know, because I was there.  In the 
’80s, Messam was that girl at Central 
Peel Secondary School in Brampton, 
Ont., swanning through the drab hall-
ways in magnificent hats and sample-
sized designer ensembles. We weren’t 
friends – she was a couple years ahead 
of me, way cooler and more luminous 
– but Messam’s graduation-year am-
bition is documented in the pages 
of the 1984 yearbook: “To make my 
name known in the fashion industry.” 

She laughs when I play the 
Brampton card 20 minutes into our 
chat. “The last year of high school was 
hard, because I was modelling in 
Toronto. I was already in fashion,” she 
remembers. “I wore Wayne Clarke to 
my prom.” 

The granddaughter and daughter of 
Jamaican clothiers – her mother made 
them matching outfits – Messam 
modelled for Ports,  Dsquared2 and 
Fashion Fair Cosmetics. A millen-
nial cousin, Canadian supermodel 

AND, SCENE!
Zazie Beetz as Mary 
Fields in a showstopping 
Messam creation; (right) 
Messam, on set, works 
the film’s fashion theme 

http://everythingzoomer.com


VISIT ONETV.CA FOR FULL SCHEDULE
ROGERS 265 / IGNITE 340 or say “ONETV”   |   BELL  606 / FIBE 1606   |   SHAW DIRECT 420   |   COGECO 798   

OR CHECK YOUR LOCAL LISTINGS

CALL YOUR CABLE PROVIDER TO SUBSCRIBE TODAY!

THE EXERCISE & 
ENTERTAINMENT 
CHANNEL

WEEKNIGHTS 
7PM & 7:30PM ET

DOUBLE THE DRAMA!
CATCH BRITAIN’S MOST POPULAR SOAPS
BACK-TO-BACK ON ONETV

From bust-ups and break ups, to marriages 
and murder, get into every wild and juicy storyline 

in these award-winning, longest-running soaps!

http://ONETV.CA


   ACTORS   

   MOVIES   

although, if 2020 has taught 
us anything, it’s to expect 
curveballs like Licorice Pizza 
and Dune.
BEST ACTOR heavyweights 
include Leonardo DiCaprio 
in the climate change satire 
Don’t Look Up; Bradley 
Cooper as a con artist carnie 
in Nightmare Alley; and 
Denzel Washington as the 

Scottish king in Joel Coen’s 
adaptation, The Tragedy of 
Macbeth. Lady Macbeth is 
the equally sinister Frances 
McDormand – in “a role she 
was born to play,” according 
to a glowing review in the 
Guardian newspaper – who 
won BEST ACTRESS last 
year for Nomadland. If she 
takes the top honour again, 

it would mark the first 
consecutive Best Actress 
awards since Katharine 
Hepburn in 1968. But, as 
always, the competition is 
strong: Among the prospects 
are Kristen Stewart’s 
surprisingly good take as 
Princess Diana in Spencer; 
Nicole Kidman for her 
portrayal of Lucille Ball in 
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Frances McDormand
Leonardo DiCaprio Bradley Cooper Kristen Stewart Olivia ColmanDenzel Washington

Nicole Kidman
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SPOTLIGHT

AFTER 2020’S CEREMONY ended with a whimper, there’s nowhere to go but up 
at the 94th Academy Awards on March 27. You may recall, producers moved Best 
Actor to the final slot last year, assuming the late Chadwick Boseman would win for 
 Ma Rainey’s Black Bottom, so it was a letdown when the Oscar went to Anthony 
Hopkins in the name of The Father. Insiders are predicting the 2021 BEST PICTURE 

will go to Steven Spielberg’s West Side Story, Belfast – winner of the Oscar indicator, 
the TIFF People’s Choice Award – or revenge western The Power of the Dog, 

Benedict Cumberbatch

GOLD MINE
This year’s Oscar watch is one for the ages 

By Rosemary Counter 

http://everythingzoomer.com


Toro (Nightmare Alley), 
Lin-Manuel Miranda (Tick, 
Tick … Boom!) and Kenneth 
Branagh (Belfast). 
As for BEST SUPPORTING 
ACTRESS, pundits are 
flagging West Side Story’s 
Rita Moreno, 90 – who 
won that Oscar in 1962 for 
playing Anita in the original 
film – in the role of drugstore 
manager Valentina, which 
Spielberg created just for 
her. If she wins, Moreno will 
set a trifecta of records: 
the oldest winner, the first 
actress to win for a  
different role in the 
same film and the most 
years between wins.

WILD CARDS, if 
you’re betting on 

Best Picture, 
include Marvel’s 
Eternals, an epic 

superhero story 
about immortal 

Being the Ricardos; and Olivia 
Colman as a vacationing 
woman in Greece, who 
becomes obsessed with a 
young mother in The Lost 
Daughter. The latter film 
enjoyed a raucous four-
minute standing ovation in 
Venice, and marked a strong 
directorial debut for Maggie 
Gyllenhaal. And if Gyllenhaal 

gets the golden statue, she 
would be one of just seven 
directors in the Academy’s 
history to win with a debut 
film, and the first female 
debut director in the 
notoriously male-dominated 
category. No pressure, but 
among the DIRECTORS 
to beat this year are 
Spielberg, Guillermo del 

ALL THAT 
GLITTERS Lady 
Gaga could see 
Oscar gold again, 
this time for 
Best Actress in 
House of Gucci

Guillermo del 
Toro and Steven 
Spielberg star on 
the Hollywood 
Walk of Fame

Maggie Gyllenhaal Kenneth Branagh

  DIRECTORS   

Lin-Manuel Miranda 
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Ariana DeBose 
(centre) is a 
frontrunner for 
Best Supporting 
Actress for 
playing Anita, 
a confidante to 
Zegler’s Maria, in 
West Side Story

Rita Moreno

Rachel Zegler

aliens, that’s trying to be 
a blockbuster alien movie 
and an Oscar contender – a 
daring feat. This is thanks 
largely to award darling 
Chloé Zhao, who made history 
last year as the first woman 
of colour to win Best Director 
for Nomadland. But viewers 
were split over Eternals as 
masterpiece or disaster, as 
they were of Oscar hopeful 
House of Gucci, which teeters 
between so-bad-it’s-good and 
just regular bad. Lady Gaga, 
as hitman-hiring, husband-

killer Patrizia Reggiani, 
however, is unarguably 
fantastic, and a  

leading choice for 
Best Actress. 

Chloé Zhao
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Downton Abbey creator 
Julian Fellowes extends his 
social commentary to the 

Gilded Age, probing the divide 
between old and new money 

By Nathalie Atkinson

WENTY YEARS AGO, Julian 
Fellowes co-wrote the Academy Award-

winning screenplay for Gosford Park, an 
acerbic masterpiece about a weekend shooting 

party. The star-studded ensemble was Upstairs, 
Downstairs meets Agatha Christie murder mys-

tery. It cast an unsentimental eye on the tensions 
above and below stairs, then coated it all in an acid critique 
of the fading British aristocracy. The movie launched his 
career as popular entertainment’s foremost chronicler of 
bygone high society, and his 2004 international bestseller 
Snobs cemented it, skewering the social nuances of the 
present-day upper classes by following the perspective of 
a young middle-class woman who marries into them.

As we know, Fellowes went on to create the hit series 
and movie Downton Abbey, with the latest instalment 
– Downton Abbey: A New Era – expected in theatres on 
March 18. The British period piece swept audiences up in 

HIGH
 SOCIETY

PERIOD PIECE 
Cynthia Nixon, 

in gold, with 
Christine 

Baranski, in 
The Gilded Age; 
(below) setting 

the table at 
Highclere 

Castle, where 
Downton Abbey 

is filmed.

Julian Fellowes
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ENTERTAINMENT

GAME ON 
A scene from 
Downton 
Abbey: A 
New Era

Caroline, wife 
of William 
Astor, 1875
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a lavishly rendered inheritance drama 
about several generations of the aristo-

cratic Crawley family and their servants at 
a grand country estate, unfolding in a rapid-

ly changing and modernizing England be-
tween 1912-1926. Similarly, his later novel, Belgravia 

(adapted into a 2020 miniseries), examined the genera-
tional discord and class conflict between developers and 
the merchant class ascending to the aristocracy during 
the London real estate boom of the 1840s. 

His new TV series, The Gilded Age (airing on Crave Jan. 
24), explores many of the same themes, but this time, it’s 
set in New York in 1882, where the interaction of old and 
new money is about to transform America. “The newcom-
ers redesigned being rich,” is how Fellowes described his 
fascination with the era – named for the explosive per-
iod of economic growth – when the series was announced. 
“They created a rich culture that we still have – people who 
are rich today are generally rich in a way that was estab-
lished in America in the 1880s, ’90s, 1900s.”

The series begins when headstrong but naïve 
Marion (Louisa Jacobson) moves to New York 
to live at a well-appointed brownstone mansion 

with her aunts Ada (Cynthia Nixon) and Agnes 
Van Rhijn (Christine Baranski). Meek spinster Ada be-
comes a sympathetic confidante to their young charge, 
while the widowed and well-to-do Agnes, who is a mem-
ber of the wealthy old guard – and delivers withering put-
downs to rival Maggie Smith’s Violet Crawley in Downton 
– requires compliance with the strict conservative eti-
quette that gave the early Gilded Age its social hierarchy. 
It’s as structured as the corsets the women wear. 

They’re hallowed names now, but in the post-Civil War 
boom, an ambitious entrepreneur of relatively recent 
wealth, such as shipping and railway tycoon Cornelius 
“Commodore” Vanderbilt, was considered crass com-
pared with the well-entrenched Astor family. Pedigree 
mattered to socialites like Agnes, who traced their lin-
eage back to the Knickerbockers, the original aristocrat-
ic English and Dutch settlers of New York. To this old 
guard, the self-made people were vulgarians. Naturally, 
Agnes reviles garish neighbours George (Morgan 
Spector) and Bertha Russell (Carrie Coon) and their 
new money, who build an ostentatious mansion across 
the street. Repeatedly snubbed by the closed circles of 
New York’s uppermost crust, the series follows the wild-
ly rich couple’s schemes to ensure their daughter mar-
ries into the right social set.

ENTERTAINING AS OLYMPIC SPORT 
Fellowes’ productions are always heavy on period details, 
because the lifestyle trappings underline the cultural mo-
ment. Which silverware to lay and what goblet to use, or 
whether it’s appropriate to serve soup at lunch, has con-
sequences. In this case, they’re also the plot of The Gilded 

Age, a show explicitly about “trial by hospitality,” as one 
husband drily observes.

“Wall Street made the money and Fifth Avenue spent 
it,” says Cecelia Tichi, the American author of Gilded Age 
Cocktails, as well as an absorbing history of the era’s com-
plex social etiquette called What Would Mrs. Astor Do? By 
Fifth Avenue, she means the households and the wives 
who run them. During the Gilded Age, they expressed 
their social position through the complementary – and 
highly competitive – pursuits of architecture and enter-
taining. Accordingly, the main power struggles take place 
in the opulent ballrooms, drawing rooms and grand salons 
of their lavish estates. There, they displayed their wealth 
and taste in elaborately decorated interiors and through 
menus they served guests, as well as the gowns they wore 
to receive them. By the mid- to late-1890s, it was up to five 
or six changes of clothing per day for the Astor set, Tichi 
explains by phone from Nashville, Tenn., where she is 
also research professor of English and American Studies 
at Vanderbilt University. “Including the men! Hours were 
spent in these outfit change transitions.”

WHO’S WHO, OLD AND NEW
The 1882 setting is a canny choice, because it’s a trans-
formative cultural moment in the Gilded Age, when nou-
veau riche families like the Vanderbilts were on the cusp 
of being accepted (reluctantly) into the fold. “The 1880s 
are rambunctious, where new money is bumping against 
old money,” says Tichi. 

This is where the social register of Caroline Astor 
(Donna Murphy) comes in, because the wife of William 
Astor – grandson of the original tycoon, John Jacob Astor 
– features prominently in Fellowes’ series. The third 
Monday in January belonged to her annual winter ball, 
a standing social event that Vogue editor Anna Wintour 
gave a tip of the hat to when she dubbed the similarly elite 
Met Gala “The First Monday in May.” Astor’s ballroom 
could only accommodate 400 guests, so those who didn’t 
get an invite feigned travel or illness rather than admit 
they didn’t make the cut. The real-life socialite, who had a 
gossipy lieutenant, Ward McAllister (played to the hilt by 
Nathan Lane in the series), appointed herself queen bee 
and social arbiter, much like Truman Capote did a cen-
tury later with his society Swans.

LIVING LARGE 
The Russells are a fictional 
composite, but Stanford White 
(John Sanders), the exciting 
young architect they hire to 
build their French-style châ-
teau, is not. White’s urban 
palaces came to dominate the 
Gilded Age through commis-
sions for the Vanderbilt, PH
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Whitney and Pulitzer families, along the stretch of Fifth 
Avenue known as Millionaire’s Row. Some mansions were 
styled to resemble Italian Renaissance palaces, inside and 
out. Newport, R.I., became the playground for the wealthy, 
who built sprawling McMansions like the Vanderbilts’ 
The Breakers, but called them summer cottages.

USING THE RIGHT FORK
Etiquette guides that proliferated at the time catered both 
to the expanding middle class and upper-class people like 
the Russells, who were bewildered by the social code. 

Families like the Astors, who made their fortunes a gen-
eration or two before and passed on their wealth, con-
sidered themselves the best of New York “in comport-
ment, in lineage, in judgment, in knowledge and in taste,” 
says Tichi. 

Etiquette could signal sophistication or betray one’s up-
bringing. In Downton Abbey, we have the wonderful but-
ler, Carson, who loyally maintained the high standards of 
hospitality. The Gilded Age gives us two loyal butlers who 
befit rival households, one who favours the brash new 
American way, while the other, an Englishman, favours 
the classical style. The write stuff, or penmanship, is also 
how Peggy (Denée Benton), the young Black woman who 
is Marion’s travel companion, lands a job as a secretary in 
Agnes’s household. “Knowing [how] to recite Longfellow 
or having beautiful penmanship were markers,” Tichi 
adds. “They were signifiers of character – of worthiness 
as a person.”

EAT THE RICH
When the socially ambitious Mrs. Russell decides to give a 
drop-in house tour with casual buffet called an At Home, 
the food prepared by her French chef is an eye-popping 
banquet of delicacies that put Mrs. Patmore’s salmon 
mousse, chicken vol-au-vents and floating island desserts 
to shame. Notably, silver platters are piled high with glis-
tening whole lobster, after it was dismissed for decades as 
lower-class and prison fare. The nouveau riche fetish for 
all things French – including cuisine – elevated the crus-
tacean to an upper-class staple. 

Through patents for refrigeration systems, previously 
perishable goods that were luxury items, like fresh beef 
and citrus fruit, abounded. The ready availability of fresh 
lemons created the Knickerbocker, for example: a clas-
sic summer cocktail that combines citrus juice, rum and 
raspberry. Downton Abbey was all about claret before din-
ner and, later, Jazz Age gin cocktails, but the early Gilded 

Age favoured brown spirits like rye 
(the base of the Commodore, 
created and named for 
Cornelius Vanderbilt) and, 

for men, the Old Fashioned cock-
tail was king. Although respectable 

women still drank Champagne, the 

Gilded Age spawned the first celebrity bartender, Jerry 
Thomas, who wrote the first English-language books to 
contain cocktail recipes.

DRESSING THE PART
Fashion could affect upward (or downward) mobility: The 
details of bustles and taffeta couture gowns laden with lace 
and trimmings by Charles Frederick Worth (for evening 
functions, often sewn with real gemstones) were faithful-
ly reported, too. In Downton Abbey, tiaras and jewels were 
family heirlooms, but the Gilded Age went for unapologet-
ic displays of wealth through custom jewelry creations by 
Cartier and Tiffany & Co., with competitions for the lar-
gest precious stones. 

THE SOCIETY PAGES
Downton Abbey’s rural aristocracy was posh, but the 
Crawleys are paupers compared to the Gilded Age’s un-
bridled self-indulgence. There was no federal income tax, 
and the Astors alone controlled nearly 10 per cent of the 
country’s wealth, while the urban poor starved.

Vogue magazine, the society fashion bible, did not 
launch until a decade later, in 1892. In the meantime, the 
penny press revolutionized newspaper production and 
made periodicals with gossip, fashion and entertaining 
advice widely available to the masses. With adjectival glee, 
society scribes breathlessly shared menus of magnificent 
dinner parties and reported on party guests. Publicity in 
the social columns only encouraged more one-upman-
ship. Nothing was too outlandish in the quest to outdo 
one another through fancy-dress party themes and novel-
ty dining concepts. One robber baron, for example, hosted 
a black-tie supper in Sherry’s restaurant where 36 guests 
dined on horseback – for all seven courses.

SOCIAL UPHEAVAL
Fellowes’ melodrama takes place against a turbulent 
backdrop of labour strikes, racism against African 
Americans, and challenges to accepted heterosexual 
norms. The nearby slums spurred shrewd old-money so-
ciety hostesses to pursue status-enhancing charitable 
works, and the exclusion of the newly rich from buying 
boxes at the downtown Academy of Music incites the ar-
rivistes to build the Metropolitan Opera House uptown 
the next year. 

Fellowes is himself now a peer in the British House of 
Lords, but his preoccupation with privilege remains the 
same, although his sympathies seem to align more with 
the upper classes he once maligned. His melodramas con-
cern the haves and the have-nots, and the accidents of 
fortune and circumstance that often divide them, glori-
ously populated by imperious dowagers who uphold trad-
ition and face off against the progressive upstarts who 
attempt to force change. From the afternoon teas to the 
midnight banquets, we get to enjoy the spoils. PH
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UPSTAIRS, 
DOWNTON (top 

left to bottom) 
The servants’ 

kitchens from The 
Gilded Age and 

Downton Abbey; 
dessert from The 
Official Downton 
Abbey Cookbook; 
Louisa Jacobson 

and Denée Benton 
on the set of 

The Gilded Age  

Gilded Age-era 
architect 

Stanford White, 
who designed 
The Breakers 
(left) and the 
Fifth Avenue 

mansion 
(below) for the 

Vanderbilts
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FOR ANSWERS, TURN TO PAGE 94

ACROSS
1 Weight loss  
 guru Jenny
6 Oceanfront  
 hotel perk

10 ___-mo (play rerun)
13 Ottawa-born  
 actor Lorne
14 Having an  
 outstanding figure?
16 Result of a dull  
 lecture, say?
18 Pasta suffix
19 American  
 meat-rating agcy.
20 Small wall of earth
21 Robert De ___
23 Cattle auction?
27 With profound  
 emotion
29 At any time,  
 poetically
30 ___ for Evidence  
 (Grafton book)
31 Analyze ore
32 “I’m not ___” (“It’s 
 not my thing”)
34 Wildcat with  
 tufted ears
35 Money put away  
 for landscaping?
38 Dow numbers: Abbr.
41 One-eighties  
 on the road
42 Stocks and ___
46 Space station name  
 meaning “peace”

47 NBC show with  
 sketchy humour?
48 IBM’s data-sharing  
 software
49 Library user with  
 overdue fines?
53 Vince Gill song  
 “Look ___”
54 Anderson of WKRP
55 Vitamin dose stats
57 The “G” of GST: Abbr.
58 Type of loan called  
 an “egagtrom”?
62 Work boot safety  
 feature
63 Working together,  
 as in war
64 Forgetful pen  
 pal’s add-ons
65 Like a satisfied  
 attention-seeker
66 Animation 
 creations

DOWN
1 Old boys’ club  
 buddies, say
2 Updates the  
 electrical system
3 O-U opener
4 People of Canada’s  
 northeast

5 Manages, but 
 not easily
6 Having a lot  
 of hits, maybe
7 Serpent tail?
8 Mag. personnel  
 “at large”
9 What an amateur  
 mixologist can  
 get behind?
10 Phone  
 alternative to #
11 Door pounder’s cry
12 Beethoven  
 wrote one to joy
13 Benevolent Oz witch
15 ___ Rabbit  
 (literary trickster)
17 Univ. website ending
22 Brightly 
 coloured fish
24 Ungrammatical  
 NHL team  
 name, for short
25 Clickable drop-down
26 Bay St. trading index
28 Sodium hydroxide
32 Sure-footed
33 Bank account  
 charge, e.g.
34 Parkinson’s  
 treatment
36 ___ buggy  
 (beach vehicle)
37 Footnote abbrs.
38 U.N. diplomat
39 Blue flora in a  
 Valentine poem
40 Fingerprint or  
 record features
43 Taxable profit
44 Lowly labourers
45 Used a talk  
 back line?
47 Bagpipe sounds
48 Turkish peak  
 in Genesis
50 Take a ___ (emulate  
 Kaepernick)
51 Hired image  
 polishers, for short
52 Tokyo, until  
 1868
56 Besieged WWII  
 city in France
58 Golden agers’  
 nest egg: Abbr.
59 Abbr. on many  
 French churches
60 Fair-hiring abbr.
61 Shine, in  
 brand names

BRAIN GAMES #82

Funny 
Money

BY BARBARA OLSON

Zoom Out Brain Games

SUDOKU
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WANTED
C.A.R.P. MEMBERS WITH HEARING LOSS

Who Want to Try a Revolutionary Hearing Device

*A comprehensive hearing assessment is provided to adults ages 19 and older at no cost. The results of this assessment will be communicated verbally to you. If you request 
a copy of the Audiological Report, an administrative fee will apply. Child hearing tests are conducted at select locations for a fee, please contact us for more information. 
Offer is valid for private sales of select hearing aid models and accessories and cannot be combined with more than 1 partner or promotion. The discount is applied after 
any Government funding has been deducted and the extra 10% will be applied to the remaining balance after all other discounts. Some conditions apply, see clinic for 
details. AIR MILES available only at participating locations. ®™ Reward Miles value is non-transferable and is based on select models purchased. Not applicable to Quebec 
residents or industrial hearing tests. Offer expires 04/30/2022.

NOW 
TESTING

Book Your FREE 30-Day Trial Today
Call 1-888-789-6063 or book online at HearingLife.ca/CARP.  
Mention Promo Code: MAG-WNTD-CARP

FREE Trial offer expires on April 30th 2022.

Your hearing difficulties could be caused by damaged hearing hair 
cells inside your inner ear (cochlea). When damage occurs in the 
high-frequency areas of the cochlea (where consonants are heard), 
speech may sound garbled and comprehension may become difficult. 
The right hearing aid could help you improve your comprehension.

HearingLife is looking for 30 C.A.R.P. Members at each of our clinics 
across the country for a FREE 30-day trial of the latest hearing aid 
technology. If you struggle to hear and understand conversations, 
you may qualify for the trial.

The latest hearing aids have many features to fit your lifestyle:

Rechargeable: Save money and time with a hearing aid battery that lasts all day and charges overnight

Bluetooth®enabled: Connect your hearing aids to any Bluetooth®-compatible device for wireless audio streaming

Discreet: Modern hearing aids are discreet and comfortable for enjoyable daily usage

Hear the difference hearing aids can make. Try the latest advanced or premium digital hearing aids for 30 
days, risk-free.* At your appointment, you will receive a FREE hearing test – no referral required – to determine 
eligibility for the trial. If testing indicates that you could benefit from wearing hearing aids, you will get the chance 
to try the latest in hearing aid technology for free!

http://HearingLife.ca/CARP
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ANSWERS TO CROSSWORD (PG. 92)

ANSWERS TO SUDOKU (PG.92)
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Zoomerang

Zoom Out Brain Games

“His will reads as follows: ‘Being of sound mind 
and disposition, I blew it all.’ ”

“If it’s all the same to you I’d like  
my allowance in Bitcoins.”

http://everythingzoomer.com


THE ZOOMER MARKETPLACE
Welcome to ZONE: The Zoomer Classifieds, our new home for everything  

from want ads to finding community clubs, expert advice and more. 
The Zone now has a brand-new, dedicated online presence at: everythingzoomer.com/zone-classifieds

In the ZONE, whether you’re looking to buy or sell, this is the place for you. From rentals and  
real estate to travel, plus goods, services and everything in between – the ZONE has something for everyone.  

Stay connected by signing up for the ZONE newsletter at www.everythingzoomer.com/sign-up

> FOR DISCOUNTED RATES PLEASE CONTACT TAYLOR FOWLER AT  
T.FOWLER@ZOOMERMEDIA.CA / 416-363-7063 EXT. 313

BOOK REPAIR
DO YOU HAVE A FAVOURITE BOOK 
NEEDING REPAIR? I can make it useful 
again. As a retired librarian, I have decades  
of experience with book conservation. Please 
contact Matt Scholtz, 519-842-5584  
or mattscholtz@rogers.com. http:// 
www.tillsonburgalbum.com/bookrepairs/ 
References available. 
MOBILITY

EZ-RISER MOBILITY TOOL For help 
getting up and down in the home and garden. 
The perfect gift. As seen on TV. $34.95. 
easyrisertools.com – 604-460-1278
REAL ESTATE

CONSIDER A MOVE TO NIAGARA! Enjoy 
the relaxed lifestyle — escarpment trails, 
wineries and craft breweries, farm fresh 
produce, noted restaurants, and excellent 
property values. Call or write Margaret 
Vail, sales representative Remax Garden 
City Realty Inc; brokerage 905-401-7707 
(direct) or margaretv@remax-gc.com 
Let my 35 years of experience work for you.  
THINKING OF DOWNSIZING? And don’t 
know where to start? We help clients just like 
you declutter, downsize and find their new 
third-age home. Call the Downsizing Experts 
at Transitions Realty Inc. 647-948-7415 or 
email info@transitionsre.ca.
RENTALS

Mahone Bay, Nova Scotia  2 - Beautifully 
maintained newly renovated, peaceful, 
cozy & fully equipped, 2-bdrm, centrally 
located vacation homes.  Enjoy direct 
ocean-frontage, gardens, docks, shopping, 
restaurants, beaches…..weekly rentals. 
902-543-7193, 902-277-1013

SERVICES

TIRED OF BEING ALONE? Is 
quarantining solo not your thing? 
It’s time to make a change in your life 
and call Misty River Introductions, 
Ontario’s largest and most successful 
matchmaking service. Love is just around 
the corner. Our talented matchmakers 
will find you just the person to make your 
life complete. www.mistyriverintros.
com 1-877-334-9041

SOCIAL GROUPS

SINGLES AHOY! The singles’ social 
group UK CONNEXION offers FREE 
MEMBERSHIP and a Free Newsletter 
to unattached singles, widows and 
widowers, in the Greater Toronto Area, 
WHEREVER BORN. Call 416-201-0363 
anytime. www.ukconnexion.net

TRAVEL

FREE TRAVEL? Organize a special 
interest group around your expertise 
and work with us to earn free travel and 
additional incentives. Collacutt Travel. 
2901 Bayview Ave. 416-225-8871. 
customercontact@collacutt-travel.com
NEWFOUNDLAND AND LABRADOR; 
the place you will want to be when you 
travel again. Whales, puffins, icebergs, 
fossils, 4 UNESCO World Heritage 
sites, dramatic vistas, local culture 
and cuisine…need we say more? Join 
us on a 7-day, small group, escorted 
adventure led by local, knowledgeable 
tour guides. Enjoy exhilarating days in 
wide open spaces. www.wildlands.com 
1-888-615-8279

1-800-432-5646  
savethemanatee.org

Best. 
Gift. 
Ever!

Adopt-A-Manatee®

for Friends 
and Family

http://everythingzoomer.com/zone-classifieds
http://www.everythingzoomer.com/sign-up
mailto:T.FOWLER@ZOOMERMEDIA.CA
mailto:mattscholtz@rogers.com
http://www.tillsonburgalbum.com/bookrepairs/References
http://www.tillsonburgalbum.com/bookrepairs/References
http://www.tillsonburgalbum.com/bookrepairs/References
http://easyrisertools.com
mailto:margaretv@remax-gc.com
mailto:info@transitionsre.ca
http://www.mistyriverintros.com
http://www.mistyriverintros.com
http://www.ukconnexion.net
mailto:customercontact@collacutt-travel.com
http://www.wildlands.com
http://savethemanatee.org


Helping 
Older Adults 
Become 
Tech-Savvy

Want to get started? 
CALL US: 1-866-602-4745 or
EMAIL US: admin@uptospeedyou.com 
www.uptospeedyou.com 

Need help navigating Zoom? 
Having trouble using your smartphone? 
Want to learn how to keep yourself safe 
online? At UpTOSpeed, we provide 
instant, older adult friendly technical 
support and education resources that 
address all your urgent 
technology needs.

If you fall or need help, the Caretrak pendant 
instantly connects to your family contact or the 24/7 
emergency response team. It works both inside and 

outside from your garden to another city!

How It Works:
Instantly...when your SOS button is pushed 

1 You can speak directly through your 
pendant to your primary care
contact or the 24/7 response centre. 

2 Your location is automatically tracked  
via GPS and sent. 

3 Your contacts are sent text/email 
notifications

4 Dedicated stand-alone wireless 
connection for reliability and portability.  
No landline required.

5 Our pendant is all you need. There’s no 
need for a cell phone.

6 View location at any time on the  
Caretrak Portal.

Check out our How It Works 
video at caretrak.ca

Exclusive CARP Offer
Save 10% + Free 2-year CARP membership

Call 1-855-333-3381 for details
caretrak.ca

Low risk 15-day trial period

Medical Alert Pendant 
Works Canada-wide  
– Anywhere, Anytime

Lightweight design
Two-way Speakerphone 

24/7 WIRELESS     GPS ENABLED     CANADA-WIDE     FALL DETECTION OPTION 

It’s Simple!
24/7 wireless, GPS & monitoring services in Canada and 

U.S. Shipped ready to use. No installation or landline 
required. Affordable starting at only $40/month

ZONE > MARKETPLACE

mailto:admin@uptospeedyou.com
http://www.uptospeedyou.com
http://caretrak.ca
http://caretrak.ca


Boutique
Houseboat
Rentals

1.5hrs from Toronto
Visit h2ogetaways.ca
for more information

maxsold.com/sell1-833-MAXSOLD

YOUR LOCAL
EXPERTS FOR
DOWNSIZING AND
ESTATE SALES 
Downsizing? Settling an Estate? 
Sell an entire houseful of 
contents in under two weeks.

*Terms/Conditions Apply

To learn more call or visit

TO PLACE YOUR AD, PLEASE CALL TAYLOR FOWLER AT 416-363-7063 x 313 OR E-MAIL T.FOWLER@ZOOMERMEDIA.CA

http://www.bathingbelle.com
http://h2ogetaways.ca
http://maxsold.com/sell
mailto:T.FOWLER@ZOOMERMEDIA.CA
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Your passion for Canada’s natural spaces defines your life; now it can define 
your legacy. With a gift in your Will to the Nature Conservancy of Canada,  
no matter the size, you can help protect our most vulnerable habitats and the 
wildlife that live there. For today, for tomorrow and for generations to come. 

Order your free Legacy Information Booklet today.  
Call Marcella at 1-877-231-3552 x 2276 or visit DefineYourLegacy.ca

LET YOUR 
PASSION 
DEFINE 
YOUR 
LEGACY

http://DefineYourLegacy.ca


Vitality duo  
& kaki extract

“It all starts with light.”

Live beautifully

Claudia Maria Ferreira da Costa
Fencer & challenge-seeker

FOR 87%
OF WOMEN*

THE COMPLEXION
IS LESS SALLOW

New Nutri-Lumière Revive
Instantly revives radiance.
2-in-1 anti-ageing and glow-boosting skin care to immediately restore radiance
while visibly firming and nourishing skin.

- Organic horse chestnut flower extract and escin act on the skin’s micro-nutrient network.
- Kaki extract helps to correct sallowness.
- With 7 other plant extracts to restore vitality, even, replenish and smooth skin.
  Skin looks revitalized and more luminous.

CLARINS.COM *Satisfaction test – 106 women – after 28 days of use.

http://CLARINS.COM

